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PSNC  studies  details 
of  Department's  offer 


The  PSNC  issued  Ihe  following  statement 
after  a  delegation  met  Mr  David  Ennals, 
Secretary  for  Social  Services,  on  Monday 
to  hear  the  outcome  of  its  approach  on 
the  proposed  "cut"  in  contractors'  re- 
muneration : 

"The  Secretary  of  State  made  certain  pro- 
posals to  the  PSNC  representatives  which 
he  is  going  to  confirm  in  writing  within 
the  next  few  days.  The  financial  effects  of 
these  will  need  to  be  examined  in  detail 
and  the  implications  subsequently  con- 
sidered by  the  PSNC.  After  this,  a  fur- 
ther statement  willl  be  issued." 

The  meeting  lasted  two  hours.  The  De- 
partment of  Health  confirmed  that  the 
written  proposals  reached  the  Committee 
on  Tuesday  but  it  was  unable  to  disclose 
any  details  before  they  had  been  studied 
by  PSNC.  On  Wednesday,  a  spokesman 
for  the  latter  said  no  further  statement 
could  be  issued  until  Thursday,  after  C&D 
went  to  press,  as  the  complicated  pro- 
posals were  still  being  examined  by  PSNC. 

Commons  debate  expected 

The  number  of  MPs  signing  the  early- 
day  motion  calling  for  adequate  remunera- 
tion for  pharmacist  contractors  had 
reached  238  by  Wednesday.  Contractors' 
remuneration  was  sixth  on  the  list  of 
topics  to  be  debated  in  the  House  of 
Commons  on  Thursday  under  the  Con- 
solidated Fund  Bill. 

ASTMS  GPP  section  also 
to  see  Mr  Ennals 

Mr  David  Ennals,  Secretary  for  Social 
Services,  was  due  to  meet  a  delegation 
from  the  general  practice  pharmacy  sec- 
tion of  the  Association  of  Scientific  Techni- 
cal, and  Managerial  Staff  on  Wednesday 
afternoon — after  C&D  went  to  press. 

The  delegation  proposed  to  discuss  the 
present  remuneration  dispute  with  Mr 
Ennals  and  was  to  base  some  of  its  points 
on  replies  received  from  the  Department 
of  Health  to  questions  posed  by  the 
Labour  Parliamentary  health  group — 
which  itself  discussed  the  issue  last  week. 

The  Department  had  told  the  group  that 
it  did  not  intend,  and  never  had  intended, 
to  cut  the  rates  of  professional  fees  or  on- 
cost to  recover  the  £llm  in  dispute  since 
the  stock-holding  inquiry.  The  ASTMS 
delegation  were  to  ask  how  it  is,  then, 
intended  to  recover  the  money.  The  reply 
that  a  reduction  in  stock-holding  from 
eleven  to  seven  weeks  "automatically  re- 
duces the  amount  of  capital  upon  which 
pharmacists'  profit  margin  is  calculated" 
was  to  be  challenged  on  the  grounds  that 
the  amount  of  capital  required  to  hold 
seven  weeks  stock  now  may  be  even 
greater  than  was  required  to  hold  eleven 


weeks  stock  in  1975  when  the  inquiry  was 
undertaken. 

The  Department  is  also  understood  to 
have  indicated  that  viability  of  pharma- 
cies is  affected  by  NHS  remuneration 
when  pharmacies  have  a  lower  than  aver- 
age throughput  of  prescriptions  and  there- 
fore fail  to  recoup  their  operating  costs 
(the  Department  wishes  to  explore  the 
possibility  of  relating  payments  to  costs 
for  the  benefit  of  the  smaller  contractor). 
The  ASTMS  delegation  was  expected  to 
argue  that  the  problem  faces  all  indepen- 
dent pharmacists  who  rely  on  dispensing 
for  a  major  part  of  their  turnover — in- 
cluding those  dispensing  average  numbers 
of  prescriptions — and  that  cash  flow  is  a 
key  factor. 

Department  declines  to 
comment  on  Grunwick 

The  Department  of  Health  has  told  the 
National  Pharmaceutical  Association  that 
it  would  not  be  helpful  for  the  Depart- 
ment to  comment  on  any  action  taken  in 
pursuance  of  the  Grunwick  dispute. 

In  a  reply  to  the  NPA  letter  {C&D, 
July  9,  p44)  the  Department  says  it  is 
grateful  for  being  kept  in  touch  with  what 
is  happening  but  that  because  of  the 
current  court  of  inquiry  into  the  Grun- 
wick dispute  it  should  not  comment.  It 
would,  however,  continue  to  keep  close 
watch  on  developments,  being  "mindful 
of  the  Department's  responsibility  for 
NHS  dispensing".  The  reply  says  the 
Department  would  be  interested  to  hear 
of  any  response  from  any  groups  repre- 
senting pickets. 

Sir  Derek  Walker  also  received  a  reply 


Planning  permission  has  again  been  re- 
fused for  a  dispensary  to  open  next  to  a 
new  health  centre  in  Bridlington,  North 
Humberside. 

At  a  public  inquiry  last  month  (C&D, 
July  2,  p5),  Foster  and  Plumpton  Ltd,  a 
Hull-based  chain  of  pharmacies,  appealed 
against  a  refusal  by  the  Borough  of  North 
Wolds  to  grant  planning  permission  for 
dispensaries  in  a  railway  arch  or  a  former 
warehouse  close  to  the  centre.  The  existing 
pharmacists  in  Bridlington  fought  the  ap- 
peal on  the  grounds  that  the  new  dis- 
pensary would  lead  to  pharmacy  closures 
and  cause  hardship  to  the  public. 

In  rejecting  the  appeal,  Mr  H.  Crow, 
the  Department  of  the  Environment  in- 
spector who  chaired  the  inquiry,  said  his 
decision  rested  on  whether  or  not  the 
sites  were  suitable  for  use  as  dispensaries, 
having  regard  to  the  local  traffic  condi- 
tions and  the  town's  approved  develop- 


that  it  would  not  be  helpful  for  the  De- 
partment to  comment,  when  he  asked  Mr 
David  Ennals,  Secretary  for  Social  Ser- 
vices, in  the  Commons  what  action  would 
be  taken  to  ensure  the  pharmaceutical 
needs  of  the  public  were  satisfied  in  view 
of  the  picketing  of  Grunwick  processing 
dealers. 

Pickets  were  again  active  this  week, 
having  announced  their  local  "targets" 
in  an  East  London  newspaper.  However, 
they  were  yet  again  apparently  unsuccess- 
ful in  their  attempts  to  persuade  whole- 
saler drivers  (last  week,  pi 09)  and  custo- 
mers not  to  support  the  dealers. 

'Most  momentous'  year 
for  the  industry 

When  commentators  on  UK  pharma- 
ceutical affairs  look  back  on  1976-77,  they 
will  nominate  it  as  one  of  the  most  ] 
momentous  in  the  history  of  this  pro- 1 
gressive  and  innovative  industry,  believes 
Mr  S.  M.  Peretz,  immediate  past-president 
of  the  Association  of  the  British  Pharma- 
ceutical Industry. 

In  his  foreword  to  the  ABPI  annual  re- 
port, Mr  Peretz  says  that  investment  for 
future  production  facilities  and  research 
could  only  be  funded  from  today's  profits. 
The  Government  has  stated  that  pharma- 
ceutical industry  profits  are  currently 
lower  than  in  manufacturing  industry 
generally.  However,  recognising  the  con- 
tinual effects  of  inflation,  medicine  prices 
to  the  National  Health  Service  must  be 
allowed  to  rise  if  the  industry  is  to  find 
new  investment  and  research. 

The  report  says  the  system  for  report- 
ing adverse  reactions  to  animal  health 
products  is  not  working  satisfactorily,  de- 
spite good  liaison  between  the  Ministry 
of  Agriculture,  Fishing  and  Food  and 
manufacturers.  The  investigation  of  com- 
plaints was  inadequate  and  ABPI  has 
written  to  the  Royal  College  of  Veterinary 
Surgeons  to  seek  a  discussion  meeting. 

Sir  Joseph  Moloney,  chairman  of  the 
Code  of  Practice  Committee,  says  that 
members  have  experienced  difficulties  in 
interpreting  the  code  in  relation  to 
omitting  obligatory  material  from  promo- 
tional matter.  The  relevant  clause  is  to  be 
redrafted  to  clarify  the  matter. 


ment  plan.  He  concluded  that  access  to 
the  premises  in  question  could  be  danger- 
ous to  the  elderly  and  young  children 
when  the  roads  were  busy,  particularly  as 
a  coalyard  entrance  was  nearby. 

Much  of  the  evidence  given  at  the 
inquiry  concerned  whether  the  new  dis- 
pensary would  put  other  pharmacies  out 
of  business,  and  cause  inconvenience  to 
patients,  Mr  Crow  said.  "Having  con- 
sidered the  conflicting  evidence  on  this 
point  I  am  neither  so  impressed  with  the 
utility  of  the  present  distribution  of 
pharmacies  nor  so  convinced  of  the  ill 
effects  claimed  by  objectors  to  the  pro- 
posal that  I  should  conclude  that  planning 
powers  ought  to  be  used  to  regulate  the 
pattern  of  trade  in  this  case".  If  a  dis- 
pensary were  to  be  provided  in  the  health 
centre  itself,  then  the  local  planning 
authority  might  not  have  opposed  it,  the 
inspector  added. 


Permission  refused  for  pharmacy  near  health  centre 
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Opening  of 
a  pharmacy 
museum 

Some  people  go  in  for  swimming  pools 
or  tennis  courts  in  their  back  garden; 
the  ultimate  in  status  symbols  could  be 
to  have  your  own  private  museum.  Mr 
John  Newstead,  Norwich,  is  probably 
unique  in  having  a  private  pharmaceutical 
museum. 

By  no  means  a  status  seeker,  Mr  New- 
stead  built  his  museum — in  the  form  of 
a  pharmacy — when  his  collection  of  drug 
jars  and  other  pharmaceutical  mementos 
got  rather  out  of  hand  and  there  was  no 
more  room  for  them  in  the  house.  As 
Queen  Boadicea  roamed  East  Anglia  with 
the  Iceni  tribe,  so  did  Mr  Newstead 
"roam"  the  area  in  search  of  exhibits — 
hence  he  called  the  building  the  Iceni 
Pharmacy. 

Twelve  years  ot  collecting  culminated 
last  week  in  the  official  opening  of  the 
museum  by  Mr  Leslie  G.  Matthews, 
pharmaceutical  historian. 

The  museum  aims  to  give  a  composite 
picture  of  pharmacy  in  East  Anglia  dur- 
ing the  past  70  years  or  so,  but  some 
of  the  fittings  date  back  as  far  as  the 
1 8th  century.  The  building  itself,  made  of 
red  brick,  is  about  the  same  size  as  the 
pharmacy  from  which  a  large  proportion 
of  the  shopfittings  came,  and  is  based  on 
photographs  taken  in  the  1920s. 

"The  original  shopfront  had  a  disastrous 
fate",  says  Mr  Newstead.  "After  being 
carefully  removed  from  Whittlesea  it  was 
damaged  by  vandals  while  in  store  and 
on  its  final  journey  it  was  broken  yet 
again.  On  examination  the  remainder  was 
found  to  be  held  together  by  many  layers 


Mr  John  Newstead  (right)  welcomes  Mr 
Leslie  Matthews  as  first  official  guest  to 
his  private  museum 


of  paint,  so  the  whole  shopfront  was  re- 
constructed using  the  original  pieces  as 
templates,  and  the  joiners  certainly  made 
a  first  class  job  of  this". 

The  fittings  were  all  in  use  up  to  a 
few  years  ago  in  at  least  six  different  East 
Anglian  pharmacies  and  have  been 
pieced  together  to  form  a  complete  lay- 
out. Much  of  the  material  was  crumbling 
with  woodworm  and  dry  rot  so  had  to  be 
destroyed;  all  that  Mr  Newstead  could 
salvage  in  some  cases  were  the  mahogany 
tronts  and  knobs.  However  some  of  his 
best  treasures  were  in  these  drawers,  eg 
real  tortoiseshell  combs  for  ladies  and 
early  silver-capped  perfume  bottles  with 
the  original  price  of  2s  8d  still  inside. 
There  are  "chemists  own"  preparations 
ranging  from  fruit  salt  crystals  to  straw 
hat  cleaner,  as  well  as  the  usual  packed 
"wet"  and  "dry"  goods  such  as  senna 
pods,  sulphur  ointment  etc. 

The  oldest  exhibit  is  a  piece  of  timber 
from  the  arched  cellar  of  the  Wolsey 
Pharmacy,  Ipswich,  dating  back  to  1540 
and  built  next  to  the  house  where  Cardinal 
Wolsey  was  born.  Across  the  back  of  the 
dispensary  is  a  mid  19th  century  sign 
advertising  Hunyddi  Janos,  a  mineral 
water  from  Hungary.  There  is  a  copper 
two-gallon  spirit  measure  carrying  Vic- 
torian, Georgian  and  William  IV  stamps, 
and  another  unusual  exhibit  is  a  mortar 
stand  which  resembles  a  wooden  wine 
bucket  inside  which  is  a  zinc  bath  to  hold 
boiling  water;  ointment  bases  to  be 
warmed  are  placed  in  the  mortar  on  top 
of  the  stand. 

The  oldest  prescription  book  dates 
back  to  1884  but  Mr  Newstead  hopes  to 
acquire  earlier  books  in  the  near  future 
"The  label  drawers  are  a  mine  of  informa- 
tion and  this  is  where  a  great  deal  of  re- 
search is  yet  to  be  done",  he  says.  "This 
is  also  true  of  many  of  the  shop  rounds 


A  London  Hospital  was  censured  by  a 
High  Court  judge  last  week  over  its  hiring 
and  firing  of  a  senior  pharmacist  who 
turned  out  to  be  a  "cuckoo  in  the  nest". 
The  pharmacist,  Mr  Peter  Hutt,  a  former 
drug  addict,  was  taken  on  by  the  Elizabeth 
Garrett  Anderson  Hospital  without  being 
interviewed  or  medically  examined  by 
them  and  without  producing  satisfactory 
references.  This  showed  "almost  unbeliev- 
able incompetence"  on  the  part  of  the 
hospital,  said  Mr  Justice  Willis. 

To  get  rid  of  Mr  Hutt,  the  hospital 
carried  out  a  sustained,  unworthy  cam- 
paign in  an  attempt  to  prove  that  he  was 
medically  unfit.  The  judge  awarded  Mr 
Hutt  £5,500  against  Camden  and  Islington 
Area  Health  Authority  for  wrongful  dis- 
missal, with  a  stay  on  £5,000  pending  a 
possible  appeal. 

Mr  Hutt  became  senior  pharmacist  at 
the  hospital  in  June  1972,  after  producing 
a  doctor's  report  that  he  was  fit  to  work. 
Five  months  later  he  was  suspended.  The 
hospital  argued  that  they  had  sufficient 
reason  to  suspend  him.  They  had  dis- 
covered that  he  was  once  addicted  to 
barbiturates  and  had  taken  large  amounts 
of  Nembutal.  He  had  taken  drug  over- 
doses and  had  suffered  a  stroke  which 
resulted  in  some  paralysis  and  a  speech 
defect. 

The  judge  said  it  was  possible  to  have 


The  exterior  of  the  "pharmacy".  The 
bricks  above  the  fascia  are  recessed  to 
resemble  scales  and  the  "road"  has 
been  reconstructed  from  granite  sets  and 
York  stone 


with  additional  labels  on  the  reverse  side. 
These  labels  are  more  valuable  to  me 
than  the  contents  label". 

Mr  Newstead,  who  used  to  work  in 
his  own  retail  pharmacy  but  is  now  in- 
volved in  wholesaling,  intends  io  cata- 
logue everything  and  continue  to  add  items 
as  they  become  available.  "It  will  not  be 
a  static  museum",  he  explains.  "History 
is  really  a  living  thing". 

Although  the  terms  of  his  planning 
permission  prevent  the  museum  being 
open  to  the  public,  private  viewings  may 
be  arranged  with  Mr  Newstead  at  34 
Boundary  Road,  Norwich. 


sympathy  with  the  hospital  in  the  dilemma 
in  which  Ihey  found  themselves.  "Ob- 
viously a  drug  addict  would  not  be  the  first 
choice  in  any  job,  let  alone  pharmacy." 
The  chosen  way  out  of  the  problem  was 
to  proceed  as  though  he  were  a  sick  man. 
However,  the  judge  said  he  did  not  believe 
Mr  Hutt  was  medically  unfit  and  the 
claim  that  he  was  sick  was  a  manoeuvre 
to  reveal  his  past,  already  known  by  the 
hospital.  The  hospital's  medical  council 
was  determined  to  get  rid  of  him  and 
make  sure  he  did  not  regain  employment 
as  a  pharmacist — when  Mr  Hutt  sought 
a  similar  permanent  position  at  another 
hospital,  he  was  turned  down.  Mr  Hutt 
was  now  earning  about  £1.000  a  year  as  a 
locum  pharmacist. 

Nl  reintroduces  testing 
scheme  in  pharmacies 

The  Central  Services  Agency  of  Northern 
Ireland  reintroduced  on  July  1  the  scheme 
for  testing  the  quality  and  amount  of 
drugs  and  appliances  supplied  and  the 
accuracy  of  chemist  contractors'  dispens- 
ing. The  scheme  is  essentially  similar  to 
that  carried  out  before  the  reorganisation 
of  the  health  service  whereby  a  test  pre- 
scription is  taken  by  an  agent  to  the 
pharmacist  for  dispensing. 


High  Court  award  for  pharmacist's  wrongful  dismissal 
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Clioquinol  products  to  be 
prescription  only? 


The  Committee  on  Safety  of  Medicines 
has  recommended  that  clioquinol-contain- 
ing  drugs  for  travellers'  diarrhoea  should 
he  supplied  on  prescription  only  (C&D, 
last  week,  pi  14).  A  spokesman  for  the 
Department  of  Health  told  C&D  the  res- 
triction would  probably  take  effect  in 
January  1978,  when  the  Medicines  Act 
General  Sales  List  comes  into  operation. 
The  decision  is  understood  not  to  apply 
to  other  clioquinol  preparations. 

The  Committee  examined  the  evidence 
and  decided  that  although  there  were  no 
reports  of  confirmed  cases  of  subacute 
myelo  optic  neuropathy  the  drug's  effi- 
cacy in  travellers'  diarrhoea  was  not 
sufficiently  proven  to  warrant  the  small 
risk  involved. 

A  spokesman  for  Ciba-Ge;gy,  manufac- 
turer of  Enterovioform,  said,  "Although 
no  mention  has  been  made  of  the  date 
from  which  this  change  in  status  will  be- 
come effective  it  is  understood  that  this 
will  not  be  for  several  months.  In  the 
meantime  members  of  the  public  may 
continue  to  purchase  oral  clioquinol  con- 
taining preparations  as  previously". 

A  letter  has  been  sent  by  the  company 
to  all  retail  pharmacists  advising  them  that 
if  they  wish,  they  may  return  stocks  which 
they  consider  surplus  to  requirements  to 
their  wholesalers  for  credit.  When  the 
change  to  a  prescription-only  medicine  is 
implemented  pharmacists  will  be  asked 
to  return  all  stocks  for  credit  and  a  pres- 
cription pack  will  be  issued.  The  spokes- 
man told  C&D  that  he  considered  it  was 
for  the  discretion  of  the  pharmacist 
whether  or  not  he  recommended  the  sale. 

Boots  are  withdrawing  Entosan  from 
general  counter  sale  and  are  to  supply  it 
only  under  the  pharmacist's  personal 
supervision  with  immediate  effect. 

Vow  in  High  Court  not  to 
misuse  Airwick  knowledge 

Mr  Kenneth  Simmonds,  of  Town  and 
Country  Chemicals  Ltd,  and  Mr  Cyril 
Oliver,  of  C  &  D  Oliver  (Perfumery; 
Ltd,  undertook  in  the  High  Court  last 
week  not  to  misuse  confidential  informa- 
tion belonging  to  Airwick  (UK)  Ltd  and 
Airwick  Industries  Ltd,  relating  to  their 
odour  dispersants. 

Mr  Simmonds,  a  former  salesman  with 
Airwick,  said  he  wished  to  make  it  clear 
that  his  undertaking  was  on  the  basis  that 
he  had  never  had  any  confidential  infor- 
mation as  alleged  by  Airwick  or  passed 
such  information  on  to  any  other  person. 
Mr  Simmonds  and  Mr  Oliver  promised 
not  to  misuse  confidential  information  by 
manufacturing  certain  odour  counteract- 
ants  substantially  similar  to  specified  Air- 
wick products.  They  also  agreed  to  supply 
the  names  and  addresses  of  any  person 


to  whom  such  information  had  been  given. 

Mr  George  Hamer,  counsel  for  Airwick., 
told  Mr  Justice  Fox  that  his  clients  had 
spent  £20m  on  developing  the  counteract- 
ants.  The  undertakings  remain  effective 
until  judgment  in  an  action  started  by 
Airwick  to  protect  its  products,  or  until 
further  court  order  in  the  meantime. 

Pet  food  monopolies  not 
against  public  interest 

The  monopoly  situations  in  the  cat  and 

dog  food   industry  are  not   against  the 

public  interest,  say  the  Monopolies  and 
Mergers  Commission  in  their  report  "Cat 
and  dog  foods"  (HMSO,  £  1  -60). 

The    Commission    concluded    that  the 

Pedigree  Petfoods  division  of  Mars  Ltd 


The  council  of  the  Royal  Institute  of 
British  Architects  has  decided  to  amend 
its  code  of  professional  conduct  to  permit 
its  members  to  offer  and  advertise  their 
services  more  freely. 

The  wording  of  the  amended  rule 
reads:  "A  member  may  offer  his  services 
and  may  make  his  practice's  availability 
and  experience  known  by  giving  informa- 
tion which  in  substance  and  in  presenta- 
tion is  factual  and  relevant  and  neither 
misleading  nor  unfair  to  others  nor  im- 
portunate nor  otherwise  discreditable  to 
the  profession". 

An  RIBA  spokesman  said  that  the  in- 
tention behind  the  amendment  was  to  en- 
courage architects  to  inform  the  public  at 
large  of  the  wide  range  of  services  they 
are  trained,  equipped  and  qualified  vo 
perform. 

The  RIBA  already  advertises  to  the 
public  on  behalf  of  the  whole  profession. 

The  spokesman  said  it  would  be  up  to 
individual  members  to  decide  what  in- 
formation would  be  "relevant"  and  not 
"unfair  to  others",  and  advertisements 
would  not  have  to  be  vetted  by  the  RIBA 
first.  The  proposal  to  allow  advertising 
was  first  put  forward  in  1971  and  is  not 
related  to  the  fact  that  many  architects 
are  now  out  of  work.  The  spokesman 
added  that  the  new  policy  would  not 
necessarily  discriminate  against  smaller 
practices,  because  the  advertising  would 
be  at  a  level  appropriate  to  the  scale  of 
practice  involved;  advertising  by  larger 
practices  would  be  directed  towards  a 
different  audience. 

The  RIBA  now  intends  to  put  a  formal 
proposition  to  the  Architects'  Registration 
Council  to  change  its  code  also. 

The  Law  Society,  in  further  evidence  to 
the  Royal  Commission  on  Legal  Services, 
has  re-affirmed  its  policy  that  solicitors 


and  Spillers  Foods  Ltd  supplied  about  50 
per  cent  and  30  per  cent,  respectively,  of 
the  total  sales  of  reference  goods  in  the 
UK  from  i  972  to  1974.  Both  companies 
therefore  held  monopoly  positions  under 
the  terms  of  the  Fair  Trading  Act  1973. 
Three  further  companies,  Quaker  Oats 
Ltd,  Carnation  Foods  Co  Ltd  and 
Windsor  Foods  Ltd  together  account  for 
a  further  13  per  cent  of  the  market. 

Between  1960  and  1975  the  market  for 
fresh  foods  and  scraps  remained  static, 
whereas  the  sale  of  reference  goods  in- 
creased over  170  per  cent  due,  Pedigree 
claimed,  to  the  increasing  price  competi- 
tiveness of  the  reference  goods.  Neverthe- 
less, fresh  foods  and  scraps  still  accounted 
for  over  half  the  total  market,  and  the 
Commission  was  satisfied  that  continuing 
competition  imposed  some  limit  on  the 
freedom  of  manufacturers  of  prepared 
foods  to  increase  their  prices  without  los- 
ing sales. 

It  was  found  that  Pedigree  was  regarded 
as  a  price  leader  and  that  Spillers  tended 
to  follow  Pedigree's  increases.  The  Com- 
mission concluded,  however,  that  the 
pricing  policies  of  both  companies  were 
not  uncompetitive  but  consistent  with  the 
desire  to  maintain  and  improve  existing 
market  positions.  There  was  no  evidence 
that  prices  would  have  been  lower  without 
price  leadership. 


should  not  be  allowed  personal  advertis- 
ing. "The  Society  believes  it  to  be  funda- 
mental to  the  relationship  of  trust  between 
a  solicitor  and  his  client  that  the  relation- 
ship should  be  entered  into  freely  and 
without  external  pressure.  The  solicitor 
must  not,  therefore,  seek  to  influence  the 
client's  choice  by  claiming  beforehand 
what  he  cannot  prove  and  what  cannot 
be  tested  by  any  objective  standards.  .  .  . 
If  a  solicitor  were  permitted  to  emphasise 
by  advertisements  that  he  specialised  in 
certain  types  of  work,  the  public  would 
inevitably  think  that  he  was  expert  in 
those  particular  fields,  whereas  he  might 
never  have  done  that  type  of  work  be- 
fore". 

The  Law  Society  believes  that  the  best 
way  to  meet  the  public's  need  for  more 
information  about  solicitors'  services  is  by 
institutional  advertising  carried  out  by  the 
society  itself  on  behalf  of  the  whole  pro- 
fession, and  by  means  of  the  Legal  Aid 
referral  lists.  Such  advertising  would  give 
the  public  wide  freedom  of  choice, 
whereas  individual  advertising  might  in 
practice  restrict  choice,  the  society  be- 
lieves. Institutional  advertising  would 
make  the  public  more  aware  of  solicitors' 
services  and  increase  the  total  amount  of 
business  done  by  the  profession  as  a 
whole,  and  the  costs  would  be  shared  by 
all  members,  not  passed  on  to  the  clients. 

However  a  firm  of  solicitors  may  make 
available  in  its  waiting  room  a  brochure 
giving  names  of  partners  and  senior  staff 
with  a  brief  description  of  their  depart- 
ments. The  Law  Society  comments  that 
post -qualification  examinations  cannot  de- 
monstrate the  current  position  relating  to  a 
solicitor's  experience.  "There  is  no  practi- 
cal way  to  ensure  that  post-qualification 
skill  exhibited  in  any  examination  will  be 
sustained  over  a  given  period". 


Architects  may  advertise— solicitors  will  not 
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Topical  reflections 

BY  XRAYSER 


Mirbane 

In  a  recent  paragraph,  I  made  reference  to  oil  of  mirbane,  confessing  that 
although  I  felt  I  ought  to  know,- 1  could  not  recall  what  it  was.  I  could  not  find 
it  in  any  work  of  reference  which  was  at  hand,  and  I  felt  sure  that  someone 
would  enlighten  me  in  the  matter.  From  previous  experience  I  knew  that 
your  subscribers  would  come  to  the  rescue.  They  did — and  all  gave  their 
sources  of  information  which  were  many  and  varied.  One  very  kindly 
referred  me  to  p1788  of  Martindale  27,  (the  virtues  of  which  I  had  extolled 
in  the  same  column),  without  being  so  unkind  as  to  ask  why  I  had  not  looked 
there  in  the  first  place! 

There  were  letters  from  Leeds,  from  Leicester,  from  Folkestone,  from 
Manchester  and  from  London,  plus  a  number  of  telephone  calls  to  the 
Editor,  all  helpful  in  the  extreme.  References  were  quoted  from 
Pharmaceutical  Formulas  of  189S;  BPC  1923;  Rouse's  Book  of  Synonyms 
1940  and  Emile  Lettre's  "Dictionnaire  de  la  iangue  francaise".  I  am  duly 
contrite,  but  in  referring  to  Martindale  I  did  say  that  it  was  too  bulky  to  bring 
home  every  night. 

But  what  pleases  me  most  is  that  busy  pharmacists  will  go  to  the  trouble 
of  looking  up  reference  books  and  then  write  letters  of  a  most  helpful  and 
friendly  tone.  I  am  most  grateful.  It  is  not  by  any  means  the  first  time  that  I 
have  been  indebted  to  your  readers  over  the  years,  and  they  are  invariably 
tolerant.  Perhaps  the  prize-winner  in  that  regard  was  the  gentleman  who 
delicately  pointed  out  that  another  oil  to  which  I  had  referred  was  Macassar 
— not  antimacasser!  Oil  of  mirbane  is  niirobenzene,  once  used  as  artificial 
oil  of  bitter  almonds,  but,  as  one  of  the  writers  points  out,  it  is  extremely  toxic. 

Correspondence 

In  one  of  the  letters  you  published  last  week,  I  was  taken  to  task  by  Mr  Noel 
Baumber  for  comments  made  in  this  column  on  July  16.  Perhaps  your 
correspondent  will  re-read  what  was  said  in  the  paragraphs  to  which  he 
refers.  They  seem  to  have  been  read  hurriedly.  He  writes  "Your  columnist 
is  guilty  of  'doublethink'  if  he  accepts  statesmanlike  leadership  in  one 
paragraph  but  will  only  condone  low  picfile  spokesmanship  from  his 
representative  body  in  the  next."  I  was  commenting  in  the  fiist  paragraph  on 
a  report  presented  to  a  meeting  of  the  Pharmaceutical  Services  Negotiating 
Committee,  which  I  described  as  a  sober  appraisal  of  a  situation  which 
called  for  statesmanlike  handling.  That  is  not  quite  the  same  thing.  In  regard 
to  the  second  paragraph,  I  do  not  accept  the  assertion  concerning  low 
profile  spokesmanship  from  my  representative  body,  particularly  when  the 
spokesman,  to  whom  I  referred  by  name,  was  Mr  Desmond  F.  Lewis. 

Medical  discontent 

You  report  on  p108  that  general  medical  practitioners  threatened,  at  their 
annual  conference,  to  take  action  that  would  "cripple  the  National  Health 
Service"  if  the  Government  failed  to  agree  to  a  satisfactory  pay  increase. 
Sanctions  under  consideration  included  working  to  rule,  levying  a  charge  on 
patients  and  the  withholding  of  National  Insurance  certificates.  Industrial 
action  of  any  kind  takes  little  account  of  the  innocent,  who  always  get  hurt.  In 
general,  the  doctors'  proposals  have  not  had  a  good  "Press". 


Early  warning  system 
leads  to  three  arrests 

An  early  warning  system  set  up  by  the 
93  pharmacist  contractors  in  Greater  Not- 
tingham led  to  three  arrests  last  week. 

A  prescription  for  Diconal  was  pre- 
sented to  a  Newark  pharmacist  who 
checked  its  authenticity  with  the  Notting- 
ham health  centres.  Forgery  was  suspected 
when  it  was  found  that  the  health  centre 
had  been  broken  into  and  prescription 
forms  stolen.  The  early  warning  system 
was  put  into  action  alerting  all  contrac- 
tors in  the  area,  and  an  hour  later  some- 
one walked  into  the  Lewis  and  Roberts 
pharmacy,  Melton  Road,  Nottingham, 
with  another  prescription  for  Diconal. 
The  pharmacist  manager  immediately 
rang  the  police  who  arrested  three  people. 

Eleven  pharmacies  bombed 

Eleven  pharmacies  were  destroyed  by 
bomb  blasts  last  year  according  to  the 
Northern  Ireland  Central  Services  Agency 
annual  report  1976,  although  seven  were 
later  reopened.  Altogether  15  pharmacies 
closed  down  during  the  year.  The  number 
of  dispensing  doctors  increased  by  one  to 
56,  similarly  the  number  of  practices  of 
dispensing  doctors  increased  by  one  to  40. 

A  daily  prescription  collection  and  de- 
livery scheme  was  started  on  June  1,  1976, 
in  the  Ballywalter  area  when  the  only 
pharmacy  in  the  town  closed  down.  Three 
local  pharmacists  collect  from  and  deliver 
to  a  central  point  at  specified  times. 

Dispensing  fees,  coding  fees,  mileage 
allowance,  professional  and  dispensing  fees 
were  increased  during  the  year  as  was 
payment  for  oxygen  therapy  service. 

Following  the  introduction  of  the 
contraceptive  service  on  July  1,  1975,  there 
was  a  68  per  cent  increase  in  prescriptions 
for  oral  contraceptives  in  1976,  with  an 
overall  increase  of  69  per  cent  for  all 
prescriptions  dispensed. 

Chemical  industry  shares 
formula  for  success 

In  the  hope  that  it  may  be  of  help  to 
other  sectors  of  British  industry,  the  UK 
chemical  industry  has  revealed  its  formula 
for  success  in  a  booklet  entitled  "Making 
success  happen".  Introducing  the  publica- 
tion, Mr  Martin  Trowbridge,  director- 
general  of  the  Chemical  Industries  As- 
sociation called  for  an  end  to  the  "knock- 
ing" of  British  industry,  which  has 
"harmed  our  economy,  diminished  our 
will  and  ability  to  prosper,  and  in  some 
cases  warped  our  judgment  in  matters  of 
legislation  and  government". 

The  booklec  describes  the  actions  and 
attitudes  that  have  gained  Britain  a  place 
among  the  world's  chemical  leaders.  It 
stresses  that  success  does  not  just  occur: 
that  people  have  to  make  success  happen. 
The  evidence  of  achievement  includes  the 
growth  of  output  (nine  times  the  national 
average  since  1970),  good  employee  rela- 
lions  (onlv  one  day  per  man  lost  through 
disputes  in  six  years),  the  trebling  of  ex- 
ports within  four  years  and  a  sustained 
and  effective  investment  programme. 
Free  copies  from  CIA  Publications,  93 
Albert  Embankment.  London  SE1  7TU. 


Deaths 

Hughes:  Mr  Douglas  G.  Hughes,  director 
of  engineering  at  Newey  Goodman  Ltd, 
died  suddenly  at  his  office  in  Birmingham 
on  July  15.  He  was  59.  He  was  well 
known  in  various  industries  for  the  film, 


"The  Future  Came  Yesterday",  which  he 
made  on  tlie  applications  of  computers 
to  practical  engineering.  His  introduction 
of  a  new  computerised  system  of  toolmak- 
ing  at  Newey  is  regarded  as  a  major  ad- 
vance in  the  industry. 
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CPAC  supports  proposals  to 
ban  VAT-exclusive  pricing 


The  Consumer  Protection  Advisory  Com- 
mittee has  concluded  that  advertising 
prices  on  a  VAT-exclusive  basis — eg 
"£15-24  VAT  extra" — is  against  the 
economic  interests  of  consumers. 

However,  the  Committee  decided  that 
the  advertising  of  VAT-exclusive  recom- 
mended retail  prices  which  take  no  ac- 
count of  the  amount  the  seller  is  likely 
to  recover  from  the  consumer  as  VAT — 
eg  "recommended  retail  price  £58-50  ex- 
cluding VAT" — does  not  adversely  affect 
the  economic  interests  of  consumers.  In 
this  respect,  the  Committee  disagrees  with 
the  director  general  of  fair  trading  who 
referred  the  practice  to  the  Committee  in 
January  as  misleading  consumers  under 
the  Fair  Trading  Act  1973. 

The  only  economic  loss  the  Committee 
found  was  the  cost  of  additional  searching 
by  a  consumer  who,  having  seen  advertised 
a  VAT-exclusive  RRP,  might  try  to  find 
a  retailer  selling  the  product  at  or  near 
that  price.  However,  the  director  general 
had  little  information  about  the  extent  to 
which  manufacturers'  RRPs  are  used  by 
consumers  so  was  unable  to  prove  how 
much  consumers  are  misled  by  such  ad- 
vertising. 

The  director  general  has  recommended 
that  it  should  be  a  criminal  offence  for 
trades  to  advertise,  display  or  quote  a 
VAT-exclusive  price  or  charge  unless  the 
VAT-inclusive  price  or  charge  is  also 
given  nearby  and  equally  prominently, 
and  the  difference  is  clearly  attributed  to 
VAT.  The  Committee  largely  agrees 
with  the  proposals  for  dealing  with  the 
main  practice  of  advertising  prices  on  a 
VAT-exclusive  basis,  but  has  suggested 
two  general  modifications  which  would 
allow  the  VAT-exclusive  price  and  the 
amount  of  VAT  in  money  terms  to  be 
shown  without  a  total  and,  in  the  case  of 
fixed  price  quotations  and  estimates  only, 
would  allow  the  rate  of  VAT  to  accom- 
pany the  VAT-exclusive  price.  However, 
two  members  of  the  Committee  were  in 
favour  of  allowing  VAT-exclusive  prices 
to  be  advertised  if  they  were  followed 
immediately  by  the  rate  of  VAT  payable 
in  addition. 

The  Committee's  report,  "VAT-exclusive 
prices"  (House  of  Commons  Paper  416, 
HM  Stationery  Office,  £0-60),  has  been 
laid  before  Parliament. 

Oxygen  damage  payment 

New  arrangements  have  been  made  for 
chemists  to  recover  the  cost  of  loss  or 
damage  to  oxygen  therapy  equipment, 
since  it  has  proved  extremely  difficult  to 
obtain  compensation  from  the  persons 
responsible,  as  required  by  paragraph  4  of 
part  VII  of  the  Drug  Tariff. 
In  future  the  Family  Practitioner  Com- 


mittee will  reimburse  the  chemist  with  the 
cost  of  repair  or  replacement,  provided 
he  can  obtain  a  statement  in  writing  from 
the  person  to  whom  the  equipment  was 
loaned  admitting  that  the  loss  or  damage 
occurred  while  it  was  in  his  possession. 
The  Drug  Tariff  will  be  amended  accord- 
ingly in  the  next  edition. 

The  new  arrangements  are  detailed  in 
FPN  149,  which  includes  model  letters  to 
the  patient  and  the  FPC,  and  a  model 
patients'  certificate. 

Conservatives  want  direct 
payment  by  patients 

An  increase  in  prescription  auu  omer 
charges  as  a  short-term  aid  to  financing 
the  health  service  is  proposed  by  the  Con- 
servative Medical  Society  in  its  evidence 


to  the  Royal  Commission  on  the  National! 
Health  Service. 

However,  over  a  period  of  10  years  the! 
society  foresees  a  greater  proportion  ofjfl 
the  finance  coming  directly  from  the  in-! 
dividual  with  possibly  all  taxation  on! 
alcohol  and  tobacco  earmarked  for  the! 
NHS.  The  number  of  administrators! 
should  be  reduced  with  the  abolition  of! 
either  the  area  or  region  and  the  recreation! 
of  a  separate  Department  of  Health.  The! 
society  favours  the  development  of  private! 
practice  alongside  the  NHS  rather  than  as! 
a  separate  entity  as  at  present. 

Complaint  about  ginseng 

The  Advertising  Standards  Authority  has  I 
upheld  another  complaint  by  a  memberl 
of  the  public  about  an  advertisement  fori 
ginseng  which  carried  an  "implied  endorse- 1  i 
ment",  according  to  the  ASA's  May  re-| 
port.  The  advertisement  quoted  Miss  Avis  IP 
Scott,  a  television  announcer  and  actress  IB 
who  led  a  busy  life  calling  for  "boundless  I 
energy"  as  saying  "I  wouldn't  be  without  1 1 
ginseng,  I  take  ginseng  every  day  without! 
fail,  I  feel  on  top  of  the  world".  The 
advertiser  agreed  that  in  future  all  ad- 
vertisements would  be  submitted  to  the 
Code  of  Advertising  Practice  Committee 
for  clearance.  In  the  same  report  a  com- 
plaint that  the  battery-operated  Slender-  II 
tone  could  not  effect  slimming  was  also  I 
upheld. 


Cost  effectiveness  of  aerosol  products 


Aerosol  packages  are  more  expensive  than 
most  traditional  forms  of  packaging,  but 
the  British  Aerosol  Manufaclurers'  Asso- 
ciation points  out  in  its  new  publication 
"Cost  effectiveness  of  aerosol  products" 
that  an  aerosol  is  an  applicator  as  well  as 
a  package. 

With  some  products  the  advantages  of 
aerosols  outweigh  the  greater  cost  of 
packaging,  and  in  others  aerosols  offer 
equivalent  or  better  value  for  money  than 
traditional  packaging.  A  comparison  of 
aerosol  and  non-aerosol  packs  for  many 
types  of  product  is  given  to  enable  con- 
sumers to  make  their  choice  on  a  "rational 
and  economic  basis".  Throughout,  com- 
parison is  on  the  basis  of  cost  per  satis- 
factory usage,  since  price  per  unit  weight 
is  stated  to  be  "rarely  meaningful". 

For  women's  hairsprays  cost  per  use 
for  light  (5g)  application  varied  from  lp 
to  1  3p  according  to  the  size  of  the  aero- 
sol, and  for  heavy  (lOg)  application  from 
21p  to  2  7p.  For  men's  hairsprays  light 
(3g)  application  costs  07p  to  lp  compared 
with  0  7p  to  0  9p  for  haircream,  and 
heavy  (5g)  application  l  ip  to  1  6p  com- 
pared with  l  ip  to  F5p. 

Tests  of  a  major  brand  of  deodorant 
retailing  in  both  roll-on  and  aerosol  forms 
showed  wide  differences  between  the 
members  of  the  panel  of  users,  but  the 
averages  were  0'62p  per  usage  for  the 
roll-ball,  0  52  for  the  refill  and  0  55-0  67p 
for  the  aerosol,  depending  on  size. 

Cost  of  an  aerosol  space  insecticide  for 
light  (3ml)  application  was  0  5p  per  room 
(one  application  per  day)  and  for  heavy 
(5ml)  application  0  8p.  In  comparison  a 
vapour  block  insecticide  cost  about  I'lp 
per  day.  An  aerosol  air  freshener  used  at 
the  rate  of  3ml  per  treatment  cost  0  35p 


per  room  per  treatment,  or  055p  for  a  5ml 
treatment,  whereas  a  non-aerosol  evap- 
orator cost  about  lp  per  day. 

In  tests  of  shaving  lather  there  were 
wide  variations  in  the  usage  rate  between 
individuals,  but  the  average  was  2.22g  per 
shave  for  tubed  lather  cream  and  3  73g 
for  aerosol  shave  cream.  It  was  concluded 
that  a  200g  aerosol  would  give  50-55 
shaves  costing  0'74-0  8p  per  shave,  com- 
pared with  27-30  shaves  from  a  60g  tube 
costing  1  13-1  2p  per  shave. 

Among  medical  and  pharmaceutical 
preparations,  aerosols  for  oral  inhalation 
administer  drugs  in  controlled,  precise 
doses,  something  which  is  impossible  with 
pumps  and  squeeze-bulb  nebulisers.  This 
precision  of  dose  and  site  of  delivery  re- 
sults in  economy  in  the  use  of  drugs  and 
it  is  pointed  out  that  one  bronchodilator 
drug  is  administered  from  a  pressurised 
inhaler  at  a  dose  of  0  08mg,  whereas  in 
the  form  of  a  sublingual  tablet  or  squeeze- 
bulb  nebuliser,  up  to  20mg  is  required. 

Current  production  statistics 

Figures  quoted  in  the  British  Aerosol 
Manufacturers'  Association  annual  report 
for  1976  showed  that  member  companies 
filled  some  437m  containers  (4106m  in 
1975),  and  the  total  number  of  UK  aero- 
sol fillings  is  estimated  at  495m  (440  5m). 

The  total  number  of  UK  aerosol  fillings 
in  1976  for  individual  product  groups  is 
estimated  as  follows:  insecticides  47  5m, 
air  fresheners  28  5m,  household  products 
including  shoe  and  leather  dressings  and 
glass  cleaners  12m,  hairsprays  and  dress- 
ings 139m,  colognes  and  perfumes  63  5m, 
deodorants  and  anti-perspirants  665m, 
shaving  lather  11  5m,  other  personal  pro- 
ducts 6m,  pharmaceuticals  21m. 
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\Afestminster 
report 

Pharmaceutical  patents 
concessions  may  be  made 

The  Patents  Bill  passed  through  its  final 
itages  in  the  Commons  on  July  22.  Among 
ts  provisions  new  patents  will  have  a  life 
>f  20  years  compared  with  16  years  under 
he  1949  Act,  and  the  life  of  existing 
)atents  with  more  than  five  years  to  run 
vill  be  extended  to  20  years. 

In  the  Commons  debate  Mr  David 
Crouch  moved  an  amendment  which 
vould  have  extended  the  life  of  all  exist- 
ng  patents  for  pharmaceutical  products. 
ie  pointed  out  that  the  pharmaceutical 
ndustry  is  a  special  case  since  as  long 
is  nine  years  can  elapse  between  the 
;ranting  of  a  patent  for  a  drug  and  it 
>eing  put  on  the  market,  due  to  the  time 
aken  by  the  tests  needed  to  satisfy  the 
Committee  on  Safety  of  Medicines. 

Failure  to  adopt  the  amendment  could 
:ost  the  country  between  £50m  and  £100m 
t  adverse  balance  of  payments.  The 
imendment  was  supported  by  the  pharma- 
:eutical  sector  working  party  of  the 
National  Economic  Development  Office, 
the  National  Research  Development  Cor- 
poration, and  the  DHSS  who  saw  the  in- 
dustry as  a  valuable  export  earner  but  not 
able  to  enjoy  the  full  life  of  its  patents 
like  other  industries. 

Important  principle 

In  reply  Mr  Clinton  Davis,  Under-Sec- 
etary  for  Trade,  said  that  an  important 
principle  in  drafting  the  Bill  was  that  all 
jatents  should  have  the  same  terms.  To 
»ive  favourable  treatment  to  one  sector 
without  the  most  careful  regard  for 
ind  consultation  with  the  rest  of  industry 
would  be  very  dangerous.  He  also  pointed 
put  that  further  legislation  would  be  re- 
quired to  give  effect  to  Mr  Crouch's  pro- 
posals since  nothing  could  be  encompassed 
within  the  provisions  of  the  Bill. 

However,  he  considered  that  the  matter 
deserved  further  investigation  by  the  stand- 
ing advisory  committee.  The  probable 
:ommencement  of  the  Bill  is  June  1,  1978, 
and  if  in  the  next  six  months  or  so,  the 
:ase  for  the  pharmaceutical  industry 
:ould  be  put  without  damage  to  other 
industries,  the  possibility  of  new  legisla- 
tion would  be  considered.  He  added  that 
the  case  would  have  to  be  argued  much 
more  powerfully  than  hitherto. 

The  Commons  amendments  were  being 
considered  by  the  Lords  on  Wednesday  as 
C&D  went  to  press. 

A  spokesman  for  the  Association  of 
the  British  Pharmaceutical  Industry  com- 
menting on  the  debate  said :  "Naturally 
the  Association  is  encouraged  at  the  con- 
cession that  the  Government  made  to  the 
principle  of  special  provision  for  pharma- 
ceutical patents  in  the  wind-up  of  the  de- 
bate. We  are  confident  that  within  the 
next  six  months  we  will  be  able  to  con- 
vince the  Government  that  by  conceding 
to  the  industry's  arguments,  no  other  in- 


dustrial interests  will  be  harmed  and  that 
the  nation  will  benefit  from  an  enhanced 
pharmaceutical  trade  surplus". 

Generic  and  brand  names 

In  a  written  Commons  answer,  Mr  David 
Ennals,  Secretary  for  Social  Services,  said 
that  the  cost,  wholesale,  of  500  tablets  of 
the  most  commonly  prescribed  presen- 
tation of  phenylbutazone  and  Butazolidin 
(JOOmg)  is  £1  60  and  £670,  respectively, 
and  of  imipramine  and  Tofranil  (25mg) 
£1  45  and  £12  25. 

He  added  that  the  DHSS  is  at  present 
considering  the  possibility  of  publishing 
figures  of  annual  costs  of  individual 
preparations  used  in  the  NHS.  In  the 
meantime  information  about  the  sales  of 
named  products  will  continue  to  be 
treated  as  confidential. 

Price  Commission  Bill 

The  Lords  amendment  to  the  Price  Com- 
mission Bill,  which  would  have  limited 
the  life  of  the  Commission  (C&D,  July 
16,  p98)  has  been  rejected  by  the  Com- 
mons by  a  Government  majority  of  15. 
The  Bill  has  now  completed  its  passage 
through  both  Houses  and  received  Royal 
Assent  on  July  22.  The  new  price  control 
powers  take  effect  on  August  1. 

Dithranol  paste 

Mr  K.  Stainton  asked  in  the  Commons 
why,  although  dithranol  paste  is  allowed 
on  NHS  prescriptions  for  the  treatment 
of  psoriasis,  the  tubular  bandages  re- 
quired both  clinically  and  for  clothing 
protection  are  not  so  available,  thus  limit- 
ing self-medication  and  necessitating  hos- 
pital visits  at  times  when  the  malady  is 
not  at  its  worst.  Mr  Moyle,  Minister  for 
Health,  replied :  "I  am  advised  that  there 
is  already  an  adequate  range  of  tubular 
bandages  and  dressings  available  for  this 
purpose  on  prescription". 

Unfair  contract  terms 

In  the  Commons  debate  on  the  Unfair 
Contract  Terms  Bill,  an  amendment  was 
introduced  to  overcome  tlie  possible  effects 
on  manufacturers  of  such  products  as 
intruder  alarm  systems.  Under  the  original 
terms,  manufacturers  could  be  liable  for 
unpredictable  damages  in  the  event  of 
failure  of  one  of  their  installations. 

EEC  cosmetics  Directive 

Draft  regulations  to  implement  the  EEC 
Directive  on  cosmetics  are  to  be  circu- 
lated to  interested  bodies  for  comment 
within  the  next  few  weeks,  said  Mr  John 
Eraser,  Minister  for  Prices,  this  week. 

Laetrile  not  licensed 

In  reply  to  two  questions  on  laetrile,  Mr 
Roland  Moyle,  Minister  for  Health,  said 
that  no  product  containing  laetrile  was 
licensed  under  the  Medicines  Act  1968 
for  the  treatment  of  malignant  disease, 
nor  had  a  clinical  trial  certificate  been 
issued  to  investigate  laetrile  under  these 
conditions.  Also,  although  a  doctor  was 
permitted  to  prescribe  an  unlicensed  medi- 
cal product  for  a  particular  patient,  he 
said  there  was  no  record  of  this  substance 
being  prescribed  under  the  NHS. 


There  are 
laxatives  — 
and 

laxatives  — 
and 

NYLAX 

THE  MODERN 
VITAMIN  AND 
HERBAL 
LAXATIVE... 

which  has  increased  its 
sales  every  month  (on  a 
travelling  average)  for  the 
last  10  years.  BCP  are 
putting  the  returns  back 
into  more  advertising.  To 
continue  the  cycle  of  sales, 
and  participate  in  these 
automatic  profits 

ALL  YOU  NEED  TO 
DO  IS  KEEP  NYLAX 
IN  STOCK  .  .  it  sells 
steadily. 

NYLAX 

retails  at  26p  for  30  tablets 
so  it  js  good  value  that 
everyone  can  afford. 

Direct  from 

British  Chemotheutic  Products 
Limited.,  (Makers  of  Optabs) 
Kemtheutic  House,  Grant  Street, 
Bradford,  West  Yorks. 
£2.17  doz. 

Telephone: 

Bradford  (0274)  22005 

Or  order  singles  through  your 
usual  wholesaler. 
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New 
products 


Photographic 

World's  'simplest  camera' 

A  new  motor-driven,  "aim-and-shoot" 
lightweight  Polaroid  camera  for  SX-70 
pictures,  introduced  this  week,  will  be  pro- 
moted as  "the  world's  simplest  camera". 
Priced  to  retail  at  well  under  £30,  the 
Polaroid  1000  nevertheless  has  many  feat- 
ures normally  found  only  on  more  expen- 
sive cameras — including  automatic  dark 
slide  ejection,  automatic  exposure  control 
indoors  with  flash  or  outdoors,  variable 
aperture  and  shutter  speed,  automatic 
time  exposures  to  one  second,  fill-in  fla^h 
capability,  inhibition  of  the  flash  it  the 
camera  is  out  of  film,  picture  inhibition  il 
the  flashbar  has  no  unused  bulbs,  and  a 
lighten-darken  print  control. 

The  1000  has  a  103mm.  // 14  6,  coated, 
fixed-focus,  single-element  lens  of  unique 
aspheric  design  to  give  sharp  pictures 
from  four  feet  to  infinity  without  focusing. 
Indoors  with  flashbar,  photographs  can  be 
taken  at  between  four  and  eight  feet.  The 
camera's  "simplicity"  comes  from  the  fact 
that  with  electronic  exposure  control  there 
is  nothing  to  set.  Within  15  seconds  of 


pressing  the  exposure  button,  a  develop 
ing  colour  picture  is  delivered  automatic- 
ally from  the  front  of  the  camera.  The 
camera  accepts  a  wide  range  of  accessories 
including  cable  release,  self-timer  and 
tripod  adapter. 

Sell-in  commenced  this  week  for  deliv- 
ery in  September,  but  supplies  are  limited 
and  will  be  allocated  on  the  basis  of  one 
model  1000  for  every  three  Colour 
Swinger  cameras  ordered  for  this  season. 
A  £300,000  pre-Chrisfmas  television  cam- 
paign is  promised  for  the  1000 — part  of  a 
£750,000  Press  and  television  programme 
across  the  Polaroid  range  (Polaroid  (UK) 
Ltd,  Ashley  Road,  St  Albans,  Herts. 

Sundries 

Solport  face  squares 

Two  cotton  face  squares  have  been  intro- 
duced by  Solport  Bros  Ltd.  One  is  avail- 
able in  plain  pastel  shades  (£0-29)  and  the 
other  (£0-35)  in  stripes  and  floral  designs 
(Solport  Bros  Ltd,  Portia  House,  Goring 
Street,  Worthing,  West  Sussex). 


Cosmetics  and  toiletries 

Max  Factor  rolls  on 

Max  Factor  Ltd  are  introducing  a  roll  on 
antiperspirant  deodorant  for  men.  The  deo- 
dorant (£0-72,  introductory  offer  price 
£0  67)  is  available  in  original  fresh  spice 
or  fresh  amber  fragrances  and  is  a  non- 
sticky,  quick  drying,  stain  resistant  formu- 
la. To  complement  the  introduction  of 
this  new  product  the  company  is  offering 
men's  spray  lotion  at  £0  72. 

Max  Factor  have  also  added  a  cool 
"body  splash"  (£2  75)  to  their  Blase  fra- 
grance range  (Max  Factor  Ltd,  16  Old 
Bond  Street,  London  W1A  3AH). 

Aquabalm  goes  national 

Aquabalm,  a  product  which  has  been  on 
test  in  the  Southern  television  area  for  a 
year,  is  now  being  launched  nationally  by 
Stafford  Miller  Ltd.  It  is  an  in-bath  mois- 
turiser  which  is  said  to  keep  the  user's 
skin  "soft  and  youthful"  by  retaining  the 
natural  moisture.  It  is  also  claimed  that  if 
the  skin  has  been  subject  to  severe  drying 
as  in  sunbathing  then  the  product  will 
actually  replace  some  of  the  moisture  lost. 
Aquabalm  (87cc,  £1-30;  45cc,  £0-94)  is 
slightly  perfumed  and  can  be  used  straight 
from  the  bottle  as  a  moisturer.  The  pack- 
aging is  greco-roman  style  and  is  reported 
as  having  had  successful  shelf  impact  in 
the  test  area.  The  product  is  being  sold 
in  a  combo-pack  consisting  of  three  large 
size  packs  and  six  small  with  a  bonus 
offer  of  25  per  cent  (Stafford  Miller  Ltd, 
166  Great  North  Road,  Hatfield,  Herts). 

Miners  perfume 

Smith  &  Nephew  Cosmetics  Ltd  have 
introduced  a  fragrance  to  their  range  of 
Miners  cosmetics.  It  is  called  "M"  by 
Henry  C.  Miner  and  will  be  available  in 
aerosol  form  (£1  -85)  and  a  splash  Cologne 
(£1-35)  for  sale  in  September  (Smith  & 
Nephew  Cosmetics  Ltd,  Hook  Rise  South, 
Surbiton,  Surrey  KT6  7LU). 

Orlane  latest 

Two  new  products  from  Jean  d'Albret- 
Orlane  will  be  available  for  sale  in  early 
August.  They  are  a  body  moisturising 
emulsion  (£7  95);  designed  to  keep  the 
skin  soft  and  improve  its  hydration ;  its 
non-greasy  texture  enables  the  product  to 
penetrate  rapidly,  even  on  wet  skin.  The 
other  item  ii  a  Blush  creme  (£3  95),  a 
water  in  oil  emulsion,  waterproof  and 
said   to    be    non-drying.    There   are  six 
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shades  available :  rcse,  apricot,  mandarine, 
rouge  dore,  brun  rose,  brun,  and  each  is 
said  to  contain  a  pigment  which  has  been 
added  to  "capture  and  reflect  light,  giving 
a  delicate  lightly-frosted  sheen  to  the 
skin"  (Jean  d'Albret-Orlane  Ltd,  125  High 
Hoi  born,  London  WC1V  6QX). 

Guerlain  skin  care 

Guerlain  Ltd  are  introducing  seven  skin 
care  preparations  which  will  be  available 
for  sale  from  October  1.  Four  of  the  pro- 
ducts are  for  dry  and  delicate  skin  and 
three  for  oily  and  problem  skin.  The  pro- 
ducts in  the  dry  skin  range  are  a  cleanser 
(130g,  £3-90;  230g,  £6  50),  a  lotion  which 
is  said  to  finish  the  cleansing  process 
(£5  50),  a  mask  (£3  95)  and  a  protective 
moisture  base  (33gm  tube,  £3  00;  65gm 
jar,  £5  00).  Those  in  the  oily  skin  range 
include  the  company's  existing  cleansing 
gel,  a  lotion  (£5  50),  peeling  lotion  (£4  90) 
and  a  mask  (£3  95).  Like  the  cleansing 
gel  the  moisture  base  for  oily  skin  is  part 
of  the  company's  existing  range. 

An  advertising  campaign  for  the  com- 
pany's skin  care  products  consisting  of 
double  page  spreads  will  be  appearing  in 
the  October,  November  and  December 
issues  of  Good  Housekeeping,  Harpers  & 
Queen,  Vogue  and  the  Vogue  Beauty 
Book.  The  campaign  for  Guerlain  per- 
fumes and  accessories  will  continue  in  the 
autumn  in  Good  Housekeeping,  Harpers 
and  Queen,  Vogue,  Woman's  Journal  and 
Cosmopolitan  (Guerlain  Ltd,  22  Aintree 
Road,  Perivale,  Middlesex  UB6  7 LP). 


Equipment 


Halions  Glasgow  exhibition 

In  association  with  Showcard  Systems 
(England)  Ltd,  Halions  Ltd,  214  Maybank 
Road,  London  El 8  1EX,  will  be  holding 
a  mini-exhibition  in  the  Glasgow  Centre 
Hotel  from  September  13-15.  The  exhibi- 
tion is  in  the  Shetland  Suite  from  10  am 
until  6  pm  for  the  first  two  days  and  from 
9  am  until  noon  on  the  last. 

Halions  will  be  showing  their  range  of 
display  and  point  of  sale  material  includ- 
ing posters,  tickets  and  showcards  as  well 
as  their  new  range  of  Christmas  decor 
which  includes  backdrops,  hanging  decor- 
ations, garlands  and  metallic  sprays.  Other 
new  features  of  the  range  include  rolls  of 
plastic  gingham  and  inter-changeable  price 
tickets  (pictured  below). 

Showcard  Systems  Ltd  will  be  demon- 
strating their  hand  operated  and  automa- 
tic showcard  and  poster  printing  machines 
and  showing  their  full  range  of  acrylic 
showcard  and  poster  holders. 


£2  0  9-4 


INC.  VAT 
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HI  US  'BIG  3  'ARB 

SURBSBUBRSat  CHEMISTS  ONLYl 


REVISED  PRICES  from  29th  JULY  1977 

UNIT  PRICES 


HILL'S  ADULT  BALSAM  100  ml 

HILL'S  ADULT  BALSAM  200  ml 

HILL'S  JUNIOR  BALSAM  100  ml 
HILL'S  BALSAM  PASTILLES 


RETAIL 
(inc.  VAT) 

49p 

85p 

39p 

39p 


TRADE 
(ex.  VAT) 

34-03p 
59-03p 
27-08p 
26-55p 


Note:  Prices  charged  will  be  those  ruling  at  despatch  date. 

THESE  RETAIL  PRICES  ARE  CALCULATED  ON  THE  BASIS  OF  VAT  AT  8% 


HILLS  PHARMACEUTICALS  LTD. 


BRIERCLIFFE,  BURNLEY. BBIO  2JY.  Tel  0282  25932 


INSULIN  WEDDEl 

3.000,000+ 


3,000,000  Plus  vials  have  been  supplied  to  British 
hospitals  in  the  past  decade  alone. 
Viewed  with  our  increased  retail  presence  and  export 
success  this  means 


ufscturtnNm  the  U 

PHARMACEUTIC^ 
LIB. 

10NOON  EC1A  SHY 
_ SHAKE  GEMTIY  Jf 

except  under  mcd<< at  v'Pfr' 

A  COLO  PLACE  -  *2 


mmm 


HI  ■ 

1% 


*  Confipencb 

*  experience 

*  reliability 


Red  Willow  Road  Wrexham  Industrial  Estate 
pharmaceuticals       Wrexham  Clwyd  LL1  3  9PX 
mited  Tel:  Wrexham  61  261 
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Trade 
News 


Polaroid  summer  promotion 

Polaroid  (UK)  Ltd,  Ashley  Road,  St 
Albans,  Herts  ALl  5PR,  are  extending 
their  sunglass  summer  gift  promotion  until 
the  end  of  August.  Stockists  ordering  over 
fifteen  Polaroid  sunglasses  from  any 
Polaroid  sunglass  distributor,  before  that 
time  will,  in  addition  to  their  usual  terms, 
be  able  to  choose  a  gift  from  a  selected 
range  of  household  goods.  The  distribu- 
tors have  special  re-order  forms  and 
colour  brochures  showing  the  gift  collec- 
tion of  kitchen  items  and  tools. 

The  size  of  the  sunglass  order  qualifies 
the  retailer  for  a  choice  of  different  gifts 
which  he  indicates  at  the  bottom  of  the 
order  form.  The  gift  is  then  sent  direct  to 
the  retailer  when  delivery  of  the  order  is 
confirmed  by  the  Polaroid  distributor. 

Included  on  the  brochure  are  details  of 
a  local  advertising  promotion  designed  to 
help  the  retailer  use  Polaroid's  national 
poster  campaign  concept  to  advertise 
money  off  the  sunglasses.  Stockists  who 
advertise  money  off  in  their  local  news- 
papers will  receive  £25  worth  of  sunglasses 
at  suggested  retail  prices  as  a  contribution 
to  the  cost.  The  company's  area  supervisors 
will  assist  retailers  achieve  maximum 
exposure  by  tying-in  with  sunglass  publi- 
city features  planned  for  localities 
throughout  the  country.  Stockists  who 
wish  to  participate  should  contact  Joyce 
Andrews  at  the  company's  headquarters. 

Isopto  atropine  now  only  5ml 

Alcon  Laboratories  (UK)  Ltd  have  re- 
placed Isopto  atropine  I5ml  by  the  re- 
cently introduced  5ml  size  (£063  trade). 
The  distributors,  Farillon  Ltd,  Selinas 
Lane,  Dagenham,  Essex,  say  that  stocks  of 
the  former  are  exhausted. 

Milk  of  Magnesia  campaign 

A  television  advertising  campaign  for 
Milk  of  Magnesia  liquid  will  be  shown 
in  the  London,  Southern  and  Anglia  areas 
until  mid-August.  Sterling  Health  Pro- 
ducts, Surbiton,  Surrey  KT6  4PH,  are 
spending  £75,000  on  the  campaign  which 
features  a  30  second  commercial  based  on 
the  "brandy  glass"'  theme  which  has  been 
used  in  past  campaigns  and  shows  Milk  of 
Magnesia  being  swirled  in,  and  coating 
the  sides  of,  a  brandy  glass  to  demonstrate 
the  claim  that  it  "bathes  the  whole  area 
of  discomfort". 

Kwells  summer  sales 

Nicholas  Laboratories  Ltd,  225  Bath 
Road,  Slough,  Berks  SL1  4AU,  estimate 
that  about  70  per  cent  of  all  sales  of 
Kwells  occur  during  the  July,  August  and 
September  holiday  season  and  this  sum- 
mer they  are  continuing  to  support  the 
product  with  substantial  women's  Press 
advertising  and  eye-catching  point  of  sale 
material.  The  new  counter  display  uses  the 


theme,  "Britain's  leading  travel  sickness 
remedy"  the  company  says  that  it  now 
has  over  30  per  cent  of  the  pack  sales 
for  travel  sickness  remedies  and  almost 
40  per  cent  by  sterling  value,  with  its  share 
of  the  market  still  growing. 

Sparklets  relaunch  beer  kits 

Sparklets  International  BOC  Ltd,  Queens 
Street,  London  N17  8JA,  now  provide  40 
pint  brews  of  their  bitter  and  lager  kits 
(£1.84)  because  they  say  that  this  has  now 
become  the  most  popular  size  for  the 
serious  home  brewer.  The  formulation  has 
also  been  modified  to  increase  the  body 
of  the  beer,  but  the  company  says  that 
the  original  flavours  are  retained.  A  32 
pint  recipe  is  also  included  so  that  regular 
users  of  the  old  kits  may  continue  to 
brew  their  usual  quantity. 

Hedex  Press  campaign 

Sterling  Health  Products,  St  Marks  Hill, 
Surbiton,  Surrey  KT6  4PH,  are  to  spend 
£30,000  on  a  Press  advertising  campaign 
for  Hedex.  The  campaign,  which  consists 
of  full  page  colour  advertisements,  will 
run  through  until  December  and  will  be 
featured  in  women's  magazines  including 
19,  Over  21,  Honey  and  Cosmopolitan. 
The  advertising  has  been  aimed  specifically 
at  women  between  the  ages  of  17  and  25 
because  the  company  says  that  they  have 
found  that  women  in  this  age  group  are 
the  most  frequent  sufferers  from  head- 
aches and  therefore  represent  a  major 
growth  area  for  Hedex. 

Lower  prices  on  Voigtlander 

Enterprise  Leisure  Sales  Ltd,  PO  Box  45, 
St.  Albans  ALl  3Y2,  have  announced 
heavily-reduced  trade  prices  on  Voigt- 
lander cameras — Vitoret  ]  10  £25,  VF  135 
£46,  VSL  1  (B)  £120,  VSL  2  £135.  Credit 
notes  will  be  given  on  stock  held  at  the 
old  prices.  To  claim,  dealers  should  re- 
turn guarantee  cards,  with  the  camera 
number  written  in,  to  Enterprise,  who  will 
then  send  the  appropriate  credit. 

Allurell  repeat  performance 

L'Oreal  (Golden  Ltd),  18  Burton  Street, 
London  W1A  1BX,  are  repeating  their 
television  commercial  for  Allurell  hair- 
spray.  The  advertisement  will  run  nation- 
wide until  mid-August  and  will  bring  to 


A  new  display  stand  for  Sensodyne 
toothbrushes  from  Stafford  Miller  Ltd 
which  has  been  introduced  to  line  up 
with  current  promotional  activity 


an  end  Allurell's  television  performance  fl 
for  1977,  but  the  company  will  be  featur-  li 
ing  a  new  advertisement  in  a  Press  cam-  1 1 
paign  costing  £32,854.  The  advertisement  I 
will  be  in  the  form  of  a  four  colour  mini-  I 
spread  and  will  appear  in  the  September  II 
and  October   issues   of  Honey,   Cosmo-  H 
politan,    19,    Woman's    World,    Woman's  I 
Journal  and  Harper's  and  Queen.  It  will  H 
also  be  appearing  in  the  September  3  and  l| 
October  15  editions  of  Woman's  Realm. 

Batiste  holiday  size 

Schwarzkopf  Ltd,  Penn  Road,  Californian  I 
Trading   Estate,   Aylesbury,   Bucks,  have  H 
added    a    smaller    size    version    of    the  II 
aerosol  dry  shampoo  in  the  Batiste  range  II 
of  products  for  greasy  hair.  The  new  90s  9 
size  (£0  49)  is  said  to  be  ideal  for  "those  II 
hectic  summer  holidays  and  for  the  girl 
who  is  too  busy  to  spend  every  other  day 
shampooing  her  hair".  - 

Shop  insurance  policies 

Phoenix  Century,  4  King  William  Street, 
London  EC4P  4HR,  have  now  integrated 
their  shop  insurances  into  the  guard  and 
cover  policies  which  offer  basic  or  "de 
luxe"  cover.  Shopguard,  the  basic  policy, 
provides  essential  cover  with  emphasis  on 
minimum  cost.  Shopcover  extends  the 
basic  policy,  with  accent  on  maximum 
cover  and  minimum  exclusions.  Both  are 
available  for  shops  in  Great  Britain  where 
the  sum  insured  on  contents  does  not 
exceed  £50,000. 

Sunglasses  for  Amazon 

Reactolite  photochromic  spectacles  from 
Chance-Pilkington,  Glascoed  Road,  St 
Asalph,  North  Wales,  are  accompanying 
members  of  an  Amazon  Basin  exploration 
team.  The  British  military  members,  led 
by  Captain  John  Saunders,  chose  Con- 
corde metal  frames  with  Reactolite  90/20 
lenses  because  of  their  ability  to  adapt  to 
the  variable  light  intensity  of  the  area. 
A  medical  team  led  by  Dr  R.  E.  Howells, 
Liverpool  School  of  Tropical  Medicine,  is 
to  research  into  Leishmaniasis. 

Corimist  silk  trail 

Schwarzkopf  Ltd,  Penn  Road,  Californian 
Trading  Estate,  Aylesbury,  Bucks,  are 
running  a  "Corimist  siik  trail"  competition 
aimed  at  both  the  consumer  and  the  trade. 
The  winner  will  receive  10  days  in  Hong 
Kong  for  two  and  50  runners  up  will  be 
presented  with  prizes  of  pure  silk  scarves. 
Competitors  have  to  identify  the  imaginary 
route  taken  on  the  silk  trail  to  the  Far 
East  by  re-arranging  jumbled  names  into 
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city  names  on  the  route.  There  is  also  a 
tiebreaker  sentence  to  complete  and  the 
entry  should  be  sent  with  a  proof  of 
purchase  to  reach  Schwarzkopf  before 
October  1.  The  theme  of  the  competition 
is  taken  from  the  current  Corimist  in 
store  display  material  and  the  consumer 
advertising  appearing  in  women's  maga- 
zines throughout  the  year.  The  chemist 
from  whom  the  winner  and  runners-up 
buy  the  Corimist  will  win  a  hamper. 

Eugene  products  advertised 

Two  full  page  advertisements  in  national 
women's  magazines  are  expected  to  bring 
Eugene's  hair  care  products  to  the  atten- 
tion of  74  per  cent  of  women  in  the  35 
plus  age  group.  Ashe  Laboratories  Ltd, 
Ashetree  Works,  Kingston  Road,  Leather- 
head,  Surrey  KT22  7JZ,  have  majored 
one  advertisement  on  the  five  shampoos, 
one  for  each  common  hair  type,  and 
concentrated  the  other  on  the  setting 
lotion,  10  day  set.  The  campaign  will  run 
until  the  end  of  the  year  in  women's 
magazines  including  Woman's  Own, 
Woman's  Weekly,  Woman  and  Home  and 
Family  Circle.  The  company  also  says  that 
the  recent  repackaging  of  the  shampoos 
into  smaller  85cc  bottles  has  proved  a 
"great  success  with  the  consumer". 

Money  off  Lilia-White 

Lilia-White  Ltd,  Alum  Rock  Road,  Bir- 
mingham B8  3DZ,  are  flashing  packs  of 
Dr.  White's  size  1  &  2  with  "4p  off  next 
purchase — see  coupon  inside"  until  August 
12.  The  coupons  themselves  are  valid 
until  December  31,  1978. 

One-cal  bottled 

The  range  of  low-calorie  soft  drinks,  One- 
cal,  is  now  available  in  quarter  litre  bottles 
in  south-east  England.  RHM  Foods  Ltd, 
10  Victoria  Road,  London  NW10  6NU, 
say  that  their  brand  has  a  38  per  cent 
market  share.  In  the  twelve  months  to 
March  1977  canned  carbonates  grew  by 
14  per  cent  and  60  per  cent  of  this  growth 
came  from  the  low-calorie  sector  which 
it  is  estimated  will  reach  £9m  at  rsp  by 
the  autumn.  The  company  believes  that 
One-cal  will  be  the  first  of  the  low- 
calorie  flavour  range  to  be  sold  in  bottles 
and  Patrick  Irving,  senior  brand  manager 
for  soft   drinks   said,   "As  One-cal  has 


pioneered  the  low  calorie  drinks  sector 
since  the  start  we  believe  this  move  may 
well  do  the  same  for  bottled  carbonated 
drinks  as  One-cal  did  for  cans". 

Andrex  height  chart 

Bowater  Scott  Corporation  Ltd,  Bowater 
House,  68  Knightsbridge,  London  SW1 
7LR,  are  backing  Andrex  with  a  promo- 
tion offering  parents  the  chance  to  keep 
track  of  their  children's  height.  The 
Andrex  height  chart  is  in  bright  colouis 
featuring  cartoon  caricatures  of  the 
Andrex  puppy  of  the  television  com- 
mercial, which  the  company  says  has  been 
shown  to  have  a  75  per  cent  recall.  The 
chart  can  be  obtained  by  sending  a  full 
wrapper  from  a  double  roll  of  Andrex 
as  proof  of  purchase,  plus  £0  50  and  the 
coupon  from  the  advertising  campaign 
which  is  backing  the  promotion  in  the 
national  dailies,  and  leading  weekly  and 
women's  magazines.  Using  both  imperial 
and  metric  units  the  chart  measures  up 
to  4ft  6in  (lm  37cm),  and  has  a  laminated 
coat,  so  dirty  marks  can  be  wiped  off. 
Closing  date  is  January  31  1978. 

Sherley's  worming  display 

Ashe  Laboratories  Ltd,  Ashetree  Works, 
Kingston  Road,  Leatherhead,  Surrey  KT22 
7JZ,  have  provided  a  new  display  unit  for 
Sherley's  worming  products.  The  unit 
features  worming  cream,  Sherley's  tape- 
worm and  multi-wormer.  The  multi- 
wormer  was  formerly  known  as  total 
wormer  and  the  packages  have  now  been 
updated  into  the  house  colours  of  red 
and  white  and  feature  illustrations  easily 
recognisable  to  the  dog  or  cat  owner. 

Unichem  holiday  bargain  buys 

Unichem  Ltd,  Crown  House,  Morden, 
Surrey,  advise  their  members  and  custo- 
mers to  study  the  August  "bargain  buys" 
offers — available  from  August  8-27 — in 
detail  before  placing  their  orders.  Geoffrey 
White,  Unichem's  marketing  director  ex- 
plains why:  "Fewer  people  are  holidaying 
abroad  this  year  and  this  has  meant  an 
increase  in  the  number  of  people  taking 
UK  holidays  and  also  an  increase  in  the 
number  of  people  taking  holidays  'at 
home'.  With  August  being  the  peak  holi- 
day month,  more  and  more  people  should 
be  buying  items  like  insect  repellent,  anti- 
perspirant,  tissues,  shampoos,  waterproof 
plasters  and  hairsprays  than  at  the  same 
time  last  year,  which  is  our  reason  for 
including  them  in  our  August  offers." 

The  offers  are :  Aspro  8s,  24s  and  60s ; 
Aspro  Clear  16s;  Band-aid  Clear  and 
Band-aid  waterproof  plasters,  wallet,  med- 
ium, large,  value,  6cm  X  lm  and  6cm 
X  15cm;  Belle  hair  colourant;  Borne 
Blonde ;  Brut  33  hair  control ;  Cherish 
toothpaste,  large  and  extra  large ;  Derbac 
liquid,  shampoo,  soap  and  comb ;  Dextro- 
sol  singles,  natural,  orange  and  raspberry 
and  Dextrosol  doubles,  natural ;  Dr 
White's  Panty  Pads,  super  and  regular  10s 
and  20s ;  Elastoplast  Airstrip,  medium, 
large  and  family;  Estolan  conditioner 
50g  tube ;  Flytox  Repel  tissues  and  Creepy 
Crawly  aerosol ;  Germoloids  suppositories 
12s  and  24s,  ointment  and  tissues;  John- 
sons baby  lotion  205cc  and  Johnsons  baby 
powder  298g;  Kemval  house  gloves  lined 
small,  medium  and  large;  Kleenex  150s, 
soft  white  and  bright  and  beautiful ;  Kotex 
Simplicity   10s  Size   1   and  2;  L'Onglex 


polish  remover;  Radox  salts,  medium  and 
large,  bouquet,  cologne  and  pine ;  Setlers, 
standard,  large  and  rolls;  Soft  and  Gentle 
antiperspirant  150g  and  21  Og  blue  and 
pink,  (marked  plus  33|  per  cent  extra) 
roll-on  blue  (marked  plus  50  per  cent 
extra);  Sunsilk  shampoo  80cc  and  130cc; 
Supersoft  hairspray  120g  and  200g,  nor- 
mal, greasy,  dry  and  extra  hold;  Sure  anti- 
perspirant roll-on  28cc  and  aerosols  lOOg 
and  150g  and  Tampax  10s  and  40s,  regu- 
lar and  super.  A  mid  month  offer  on 
Robinson's  baby  foods  stage  1  and  2  is 
also  available  from  August  18-30. 

Unichem  recently  organised  two  more 
half-day  training  sessions  for  their  custo- 
mers' salesgirls  at  Leeds  and  Sheffield.  At 
the  Leeds  meeting,  which  attracted  an 
audience  of  65,  the  speakers  were  Mrs 
Lyn  Saysell,  Kimberly-Clark  ("Feminine 
piotection — the  salesgirl's  role");  Mr 
Malcolm  Sim,  Scholl  (UK)  Ltd  ("Foot 
and  leg  care"),  and  Mr  John  Speller,  Uni- 
chem's general  sales  manager  ("Merchan- 
dising and  display").  At  Sheffield,  where 
the  audience  numbered  50,  the  speakers 
were  Miss  Di  Cooper,  Lilia-White  ("Femi- 
nine protection"),  Miss  Avril  Conyers, 
Scholl  (UK)  Ltd,  and  Mr  Speller. 

"I  was  most  impressed  by  the  fact  that 
these  salesgirls  were  prepared  to  give  up 
their  half  day,  and  also  by  the  way  they 
participated  fully  in  the  seminar",  com- 
mented Mr  Speller.  "The  response  has 
been  excellent  and  we  will  be  arranging 
further  seminars  throughout  the  country." 

Bonus  offers 

Fennings  Pharmaceuticals,  86  Hurst  Road. 
Horsham,  West  Sussex.  Strawberry 
flavoured  soluble  children's  cooling 
tablets,  li  boxes  (25  packs)  as  1  box  (20 
packs)  until  August  31. 

on  TV 

next  week 

Ln — London;  M — Midlands;  Lc — Lancashire; 
v — Yorkshire;  Sc— Scotland;  WW— Wales  and 
West;  So — South;  NE — North-east;  A — Anglia; 
U — Ulster;  We — Westward;  B — Border; 
G — Grampian;  E — Eireann;  CI — Channel  Islands. 

All  Fresh:  Ln,  Lc,  Sc,  WW,  So,  We,  G 

Allured:  All  areas 

Anadin:  All  areas 

Babettes:  All  except  U,  E,  Lc,  M 

Crest:  All  except  G,  E 

Dentu-Creme:  All  except  E 

Elastoplast:  Sc,  B,  G 

Germolene:  Sc,  WW 

Head  &  Shoulders:  All  except  We,  B,  E  CI 

Milk  of  Magnesia:  Ln,  So,  A 

Mum  rollette:  All  except  E 

Norsca  foam  bath  and  antiperspirant:  Y 

Optone:  Sc,  WW,  So,  A,  G,  CI 

Poligrip:  All  except  E 

Poly  Simply  Sensational:  Ln,  So,  M,  WW, 

We 

Recital:  All  areas 

Setlers:  All  except  E 

Sunsilk  shampoo:  All  areas 

Sweetex:  All  except  CI 

Tegrin:  All  except  WW,  U,  We,  B,  E,  CI 

Three  Wishes  range:  All  areas 

Vitarich:  Lc 

Wilkinson  Sword:  All  except  E 
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We've  put  our  heads  to 
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I  I  |  H;  I  I  i  I  j 
Orai-B  30 


Oral-B  40 


Oral-B35 


Result:  The  New  Oral-B  35 

footh/fcjum  brush 
-an  addition  to  the  Oral-B  range 


Now  the  Oral-B  range  of 
tooth/gum  brushes  has  been 
improved  by  the  addition  of  a 
radically  new  brush. 

The  Oral-B  35. 

It  combines  the  best  qualities  of 
the  Oral-B  30  and  Oral-B  40. 

The  result  is  a  brush  with  four 
rows  of  filaments  (like  the  Oral-B 
40)  but  now  set  in  a  smaller  head 
(like  the  Oral-B  30)  for  greater 
manoeuvrability  within  the  mouth. 


The  Oral-B  35  will  be  specifically 
asked  for  by  many  of  your  customers 
on  the  advice  of  their  dentists, 
along  with  other  tooth/gum  brushes 
in  the  improved  Oral-B  range.  And 
remember  that  the  Oral-B  35  is 
another  high  profit  earner, 
exclusive  to  pharmacy. 

Don't  wait  to  be  asked. Order 
now  and  make  sure  that  your 
counter  display  includes  the  new 
Oral-B  35. 


THE  ORAL-B  RANGE  NOW  COMPRISES: 
ORAL-B  30  -  For  children  and  small  mouths 
ORAL-B  35 -For  adults 
ORAL-B  40  -  Larger  size  for  adults 
ORAL-B  60  -  For  large  mouths  and  dentures 
ORAL-B  SULCUS  BRUSH 

-  For  specific  dental  conditions 


Oral-B 


the  tooth/ gum  brush 

Knox  Laboratories  Ltd., 

The  Firs,  Whitchurch,  Aylesbury,  Bucks.  HP22  4JU. 
Tel:  Whitchurch  (0296  64)  701. 
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Scope  for  chemists  in  an 
expanding  market 


Toothpaste  has  been  one  of  the  growth 
markets  of  recent  years,  and  while  in 
1976  there  may  have  been  a  slight  fall  in 
tonnage  sold,  the  upward  trend  \t  ex- 
pected to  be  resumed  this  year  and  con 
tinue  at  around  2  per  cent  a  year  to 
the  end  of  the  decade.  Yet  chemists,  if 
Boots  are  excluded,  are  not  making  the 
most  of  their  opportunity — which  should 
be  too  important  to  miss  when  total  sales 
are  estimated  to  reach  £49m  in  1977, 
providing  a  market  the  equivalent  of 
hairsprays  and  larger  than  bath  additives. 

"Chemists"  hold  nearly  a  quarter  of 
the  market  (against  almost  half  the 
toiletries  market),  with  some  two-  thirds 
of  this  going  through  Boots — and  the 
'other"  chemists  classification  now  in- 
cluding discount  drug  stores.  While  in- 
dependent pharmacists  may  object  to 
such  an  association,  the  boost  given  to 
the  "chemist  sector"  is  to  their  advant- 
age in  marketing  terms  since  it  ensures 
:hat  promotional  activity  takes  account 
)f  the  chemists'  special  needs.  Grocers 
nave  well  over  half  the  market,  but  it  is 
again  the  multiples  that  make  the  run- 
ning— perhaps  three-fifths  against  the 
Co-ops'  and  independents'  one-fifth  each. 

From  the  manufacturer's  point  of  view, 
one  of  the  chemists'  strengths  is  that  they 
nave  always  carried  a  good  size  range 
and  are  now  therefore  in  a  good  position 
:o  exploit  the  consumer's  move  towards 
arger  packs  This  move  is  being  experi- 
anced  despite  enormous  increases  in 
ecommended  prices  and  clearly  reflects 
:he  housewife's  search  for  better  value 
(on  Elida  Gibbs  brands,  for  example,  the 
average  is  1.1 5cc  per  penny  for  stan- 
dard, 1.28cc  for  large,  1.55cc  for  economy, 
and  1.75cc  for  family,  the  latter  giving 
52  per  cent  more  value  than  standard). 
According  to  Elida  Gibbs,  sales  of  the 
bur  sizes  in  1973  were  in  the  ratio 
25:48:16:11;  by  1976  the  ratio  had 
changed — and  the  economy  and  family 
sizes  are  continuing  their  growth  into 
I977.  Beecham,  too,  report  a  10  per  cent 
nigher  growth  rate  for  economy  and  giant 
:han  for  the  smaller  sizes.  There  is  still 
a  long  way  to  go  in  consumption,  how- 
aver,  with  the  UK  average  14  standard 
(30ml)  tubes  per  household  a  year, 
against  24  tubes  in  West  Germany  and 
36  tubes  in  the  USA. 

Brand  shares 

There  is  do  doubt  that  Colgate  Dental 
Cream  continues  tc  dominate  the  market 
and  that  Colgate  still  have  the  edge  on 
Beecham  for  the  company  share  lead — 
despite  the  leap  by  Beecham  following 
heavy  "value"  promotional  activity  in  the 
past  nine  months.  Independent  sales 
data  is  bought  by  each  of  the  major 
manufacturers,    but    the  interpretations 


they  place  on  the  figures  (and  the  way 
they  round  the  decimals!)  differ.  How- 
ever, the  1  per  cent  "errors"  worry  brand 
managers  more  than  retailers;  the  follow- 
ing table  is  based  on  how  Colgate  see 
the  relevant  brand  situations: 


Colgate  Dental  Cream  23 

Ultrabrite  6 

Fluor  1 
Cherish 

All  Colgate  30 

Macleans  Fresh  Mint  12 

Macleans  Mild  Mint  8 

Aquafresh  5 

All  Beecham  25 

Gibbs  SR  +  ZCT  10 

Signal  2  11 

Close-Up  9 

All  Elida-Gibbs  30 

Crest  1 

Others  14 


The  nine  major  brands  hold  some  90 
per  cent  of  the  market,  the  remainder 
being  highly  fragmented  among  a  large 
number  of  products,  including  own 
labels — which  have  not  achieved  the 
position  they  have  in  many  other  pro- 
duct groups.  When  variants  are  also  taken 
into  account,  the  retailer  could  have 
eleven  major  brands  to  contend  with,  and 
a  total  of  43  facings  would  be  required 
for  all  pack  sizes,  requiring  a  24ft  shelf 
run  (1975  figures).  This  compares  with 
five  brands,  six  variants,  24  facings  and 
13ft  of  linear  shelf  space  only  five  years 
earlier.  Not  surprisingly,  there  is  antici- 
pation on  the  part  of  some  manufacturers 
that  the  next  few  years  must  see  a  re- 
traction in  brands  before  retailers  rebel. 

Almost  100  per  cent  fluoride 

The  market  is  now  virtually  100  per 
cent  fluoride.  In  1974,  only  Colgate 
Dental  Cream,  Signal  and  Cherish  (then 
on  test)  contained  fluoride,  but  with  the 
relaunch  of  Ultrabrite  this  year,  the  trans- 
formation was  complete.  Even  those 
major  brands  not  positioned  as  "thera- 
peutic" contain  fluoride,  and  fluoride  is 
the  primary  claim  of  brands  holding 
almost  70  per  cent  of  the  market  in 
value  terms. 

Sales  in  chemists  do  not  necessarily 
reflect  the  overall  market  pattern,  and 
Elida  Gibbs  say  that  their  23  per  cent 
share  overall  compares  with  26  per  cent 
in  chemists  other  than  Boots.  The  com- 
pany hopes  tc  keep  this  chemist  involve- 
ment through  promising  calls  on  all  who 
will  give  direct  orders,  co-operative  ad- 
vertising with  chemist  groups  and  whole- 
salers— even  supporting  local  promotions 
with  independents  and  promotional  dis- 


counts covering  the  whole  Elida  Gibbs 
toiletries  inventory.  Marketing,  merchand- 
ising and  advisory  services  are  also  avail- 
able The  reverse  sales  bias  is  said  to 
apply  to  Beecham,  with  Colgate  and 
Proctor  &  Gamble  more  or  less  on  a  par 
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with  the  overall  figure. 

Chemists  also  show  a  difference  in 
pack  sizes  sold,  with  standard  account- 
ing for  a  quarter  of  sales  against  15  per 
cent  overall,  despite  the  fact  that 
chemists  sell  fewer  of  the  "branded 
pack"  offers  that  push  up  the  statistics 
for  that  size. 

The  latest  brand  relaunch  is  Colgate's 
Cherish,  which  is  now  available  in  pink 
paste  but  with  taste  unchanged.  The  aim 
remains  to  help  encourage  children  to 
clean  their  teeth  by  giving  them  a  taste 
they  like.  Colgate's  research  has  shown 
that  the  gel  sector  is  declining — it  is 
down  some  53  per  cent  on  1973  in  share 
terms  and  the  company  says  this  is  be- 
cause mothers  do  not  think  a  clear, 
possibly  sweet-looking  gel  can  have  the 
abrasing  power  to  clean  teeth.  New 
Cherish  is  therefore  a  paste.  The  launch 
is  supported  with  a  free  Matchbox  toy 
offer,  comic  advertising  and  "deep" 
money-off  packs. 

Promotion 

There  is  a  sharp  difference  of  opinion 
between  leading  manufacturers  on  how 
much  toothpaste  should  be  "given  away" 
as  a  means  of  stimulating  sales.  Beec- 
ham have  led  this  trend  recently  with 
"added  value"  and  "cash  return"  offers 
— promotions  which  they  claim  have 
raised  their  house  share  by  five  points. 
But  this  "aggression"  is  regarded  by 
Elida  Gibbs  as  having  the  potential  to 
destroy  the  market  for  everyone  if  the 
others  of  the  "big  four"  are  forced  to 
follow  suit.  The  differences  at  the 
moment  are  large — up  to  a  third  of  packs 
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PROTECTS  TEETH  FROM  DECAY 


ith  FLUORISTAN 


e  that's 
what  we  should 
have  called  it, 

because  you 
can  trust  Crest 
you  know. 


And  this  hasn'tgone  unnoticed.  It's  nice  to 
know  that  people  can  trust  you. 


Crest's  unique  stannous  fluoride  formu- 
lation has  been  established  as  effective  against 
decay  in  28  clinical  evaluations.  These  include 
children  under  normal  home  conditions  and 
under  supervised  brushing  conditions; 
children  in  a  fluoridated  water  area;  children 
undergoing  fluoride  topicals  and  prophylaxis; 
and  adults  too.  So  Crest  can  be  used  with 
complete  confidence  by  mums  and  children. 


ENDORSED  BY 
THE  BRITISH  DENTAL  ASSOCIATION 

The  British  Dental  Association  accepts  that  a  properly 
constituted  fluoride  toothpaste  helps  prevent  tooth  decay. 
Crest  satisfies  these  requirements  and  is  of  significant  value 
when  used  in  a  conscientious  and  comprehensive 
programme  of  dental  care. 


For  further  information  on  Crest,  or  datasheet, 
u  rite  to  Crest  Professional  Services, 
Procter  &  Gamble  Limited,  Newcastle  upon  Tyne. 
Product  Licence  No.  PL/0522/0005 
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sold  by  Elida  Gibbs  and  Colgate  carry 
offers  but  perhaps  double  the  proportion 
of  Beechams'  packs.  The  offers,  say 
Elida  Gibbs,  come  as  much  out  of  the 
retailers'  pocket  as  the  manufacturers' 
and  with  so  much  money  going  "below 
the  line",  there  is  less  available  for  con- 
sumer advertising  which  would  expand 
the  market  to  the  benefit  of  all  sections 
of  the  trade  (Elida's  share  of  advertising 
expenditure  is  consistently  higher  than 
their  brand  share).  Beecham  would  argue 
that  their  promotions  also  make  a  contri- 
bution to  awareness  and  point  out  the 
industry's  additional  investment  in  educa- 
tion for  schools,  dentists,  etc. 

Advertising 

Expenditure  is  currently  running  at 
around  £5m  a  year  and  much  of  this 
money  now  goes  on  therapeutic  claims 
— for  most  brands  (Ultrabrite  is  the  ex- 
ception), the  days  of  the  "cosmetic"  ap- 
peals of  fresh  breath  and  white  teeth  are 
gone.  Beecham  believe  that  this  reflects 
the  emergence  of  a  group  of  consumers 
they  term  "heavy  users" — mainly  young 
marrieds  with  families — who  practise 
more  disciplined  brushing  and  are  con- 
cerned about  preventive  dental  care.  In 
1969,  say  Beecham,  these  represented 
only  10  per  cent  of  users;  today  they  are 
almost  30  per  cent  and  account  for  over 
half  of  all  toothpaste  sold  in  the  UK — at 
a  rate  of  39  standard  tubes  per  house- 
hold per  year  compared  with  the  national 
figure  of  14.  It  is  to  this  group  of  con- 
sumers that  advertising  must  now  appeal, 
while  still  trying  to  educate  and  attract 
the  irregular  toothpaste  user.  Nearly  90 
per  cent  of  advertising  expenditure  goes 
on  television. 

Although  the  minor  brands  may 
account  for  a  small  part  of  the  market, 
some  are  "specialist"  in  type  and  as 
such  important  to  the  chemist.  For  ex- 
ample, Sensodyne  desensitising  tooth- 
paste (Stafford  Miller  Ltd)  sells  almost 
its  total  volume  through  pharmacies  and 
depends  substantially  on  professional 
recommendation.  On  average  one  in 
seven  people  are  said  to  suffer  from 
hypersensitivity,  the  incidence  being 
higher  in  the  north  where  the  level  of 
oral  hygiene  is  poorer.  Stafford-Miller 
find  that  the  purchase  rate  of  Sensodyne 
is  higher  than  for  other  toothpastes  and 
with  a  bias  to  the  25-45  age  group  as 
the  incidence  of  sensitivity  increases 
with  the  age  of  natural  teeth — sales  are 
at  present  increasing  at  a  rate  of  16  per 
cent  a  year. 

Clinomyn,  the  smokers'  toothpaste,  is 
reported  to  have  increased  UK  sales  by 
48  per  cent  in  the  past  year,  with  93  per 
cent  being  sold  through  chemists.  A 
campaign  of  full-colour,  half-page  ad- 
vertisements in  Honey,  19,  Cosmopolitan, 


and  Over  21,  is  planned  throughout 
September,  October  and  November.  An- 
other minor  brand  is  Phillips  toothpaste, 
which  Sterling  Health  Products  say  has 
put  on  25  per  cent  in  volume  in  12 
months.  Its  unique  claim  is  that  it  con- 
tians  Milk  of  Magnesia,  and  helps  with 
mouth  acids  associated  with  tooth  decay. 
The  brand  is  not  individually  promoted 
but  is  incorporated  in  Sterling  Health's 
"family  medicines"  campaigns.  Another 
toothpaste  sector  for  the  chemist  can  be 
found  in  the  specialist  children's  pro- 
ducts— LR/Sanitas  suggest  that  their 
Camberwick  Green  "character"  tubes 
make  excellent  party  presents. 

Denture  cleansers 

This  sector  was  estimated  to  be  worth 
£15m  at  rsp  in  1976,  of  which  £1Jm  is 
in  liquid  formulations.  Reckitt  &  Colman, 
whose  brand  leader  Steradent  is  claimed 
to  hold  two-thirds  of  the  total  market, 
say  that  volume  has  increased  by  some 
2  per  cent  a  year  in  the  past  two  years — 
although  the  number  of  denture  wearers 
is  declining,  there  is  still  considerable 
opportunity  to  expand  the  market  among 
those  who  currently  use  no  denture 
cleanser  at  all.  Chemists,  regrettably,  ac- 
count for  only  15  per  cent  of  sales! 
Steradent  sales  are  now  two  to  one  in 
favour  of  tablets,  with  Denclen  catching 
up  with  Efferdent  as  the  next  leading 
brands,  each  with  8  per  cent  shares. 

Toothbrushes 

One  manufacturer  estimates  that  in  1976 
some  55  million  toothbrushes  were  sold 
at  an  rsp  value  of  £13m,  the  brand-share 
breakdown  being: — 


Chemist 

Grocery 

Millions 

Addis 

26.3 

13.7 

Jordan 

3.0 

0.1 

Oral  B 

2.8 

Sensodyne 

1.4 

Kent 

1.1 

SR/Gibbs 

0.1 

2.1 

Halex 

0.06 

0.06 

Others 

0.06 

0.05 

Total 

36.7 

18.3 

RSP 

£8.67m 

C4.33m 

It   will  be 

noted  that  not 

only  do 

chemists  have  two-thirds  of  the  market, 
but  they  are  the  prime  outlet  for  almost 
all  of  the  brands. 

Selling-in  is  strongest  in  the  first 
quarter  of  the  year,  ready  for  the  higher 
off-take  at  the  beginning  of  the  holiday 
season  when  people  traditionally  buy  a 
new  toothbrush.  Generally  it  is  an  im- 
pulse buy,  except  where  dentists  or 
pharmacists  recommend  a  certain  type  of 
brush. 

Although  Addis  dominate  the  market, 
useful  shares  are  held  by  virtually 
chemist-only  brands  which  offer  attractive 
margins  and  bonusing  plus  point-of-sale 
aids  geared  specifically  to  the  chemist's 
needs.  These  are  generally  also  brands 
which  benefit  from  dental  profession  re- 
commendation. The  Kent  Dentex  is  al- 
ready that  company's  biggest  seller  after 
only  18  months  on  the  market,  while 
Sensodyne  sales  are  reported  to  be 
growing  at  the  rate  of  100  per  cent  a 
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year.  A  recent  move  in  the  USA,  re- 
ported by  Kent,  is  a  renewed  interest  in 
bristle  by  major  companies  which  have 
until  now  been  promoting  nylon  actively 
— the  change  of  heart  seems  to  be  as- 
sociated with  the  lifting  of  the  embargo 
on  trade  with  China;  Kent  are  clearly  in 
a  position  to  take  advantage  of  any 
similar  trend  this  side  of  the  Atlantic. 

Deliveries  of  automatic  electric  tooth- 
brushes to  the  trade  are  put  at  around 
200,000  units  a  year  by  Ronson  Products, 
who  claim  to  account  for  about  half  of 
that  total.  The  other  major  brands  are 
Pifco  Broxodent,  Philips  and  Boots. 
Chemists  account  for  a  quarter  of  the 
sales  and  Ronson  say  there  is  a  regional 
bias  towards  London  and  the  South  of 
England  with  the  peak  season  occuring 
in  the  pre-Christmas  buying  period.  Con- 
sumer profile  appears  to  reveal  a  bias 
towards  the  A,  B,  C1s  and  age  under  35. 
The  buoyancy  of  this  sector  is  expected 
to  continue. 

Preventive  dentistry  aids 

Few  reliable  figures  from  independent 
research  are  available  for  publication, 
but  the  following  "guestimates"  have 
been  offered.  Sales  of  dental  floss  have 
been  growing  at  100  per  cent  a  year, 
climbing  from  £20,000  in  1969  to  over 
£1m  in  1975 — with  90  per  cent  of  sales 
through  chemists;  Johnson's  is  the  out- 
standing brand  leader.  Up  to  3  million 
plaque  disclosing  tablets  are  sold  each 
year  but  price  rises  may  have  dissuaded 
even  prevention  conscious  consumers 
from  regular  use — a  high  proportion 
seems  to  be  handed  out  by  dentists  to 
patients. 

The  number  of  oral  fluoride  tablets  sup- 
plied is  estimated  at  some  60  million  (in- 
cluding those  going  to  the  health 
authorities),  with  the  well-established 
Fluor-a-day  Lac  currently  having  three  or 
four  times  the  sale  of  the  more  recently 
introduced  En-de-kay. 

Colgate's  entry  with  the  Hoyt  fluoride 
range  could  well  affect  the  market — 
though  the  company  has  clearly  to  instil 
a  mouthwash  habit  that  is  far  less 
established  in  Britain  than  in  the  USA. 
But  possibly  the  greatest  hurdle  the  pre- 
vention aids  have  to  overcome  could  be 
the  dental  profession  itself.  It  has  been 
estimated  that  no  more  than  a  fifth  of 
the  country's  20,000  dentists  are  show- 
ing a  real  interest  in  preventive  dentistry 
and  only  5  per  cent  are  fully  motivated 
in  that  direction.  Little  wonder  that  the 
advertising  and  promotion  of  these  pro- 
ducts remains  largely  orientated  towards 
the  professions. 

The  future 

None  of  the  major  toothpaste  companies 
is  cuirently  anticipating  a  major  break- 
through in  product  development,  but 
there  are  a  few  ideas  around  overseas 
that  could  well  find  their  way  to  the  UK 
in  the  near  future.  Among  these  is  a 
toothbrush  with  a  replacable  cartridge  of 
liquid  toothpaste  in  the  handle;  in  the 
USA  a  toothbrush  employing  the  prin- 
ciples of  contophoresis.  This  provides 
for  ion  exchange  between  the  tooth 
enamel  and  the  paste.  And,  of  course, 
the  search  has  been  continuing  for  an 
anti-caries  vaccine — which,  if  successful, 
could  turn  the  whole  market  on  its  head! 


And  tor  Colgate,  Signal,  SR  and  all  those  other,  ordinary 
toothpastes  that  haven  t  got  the  unique  appeal  of  new  double  protection 
Aquafresh. 

For  mothers,  the  white  stripes  of  cleaners  and  blue  stripes  of 
fluoride  will  make  the  toughest  sense. 
For  you,  they'll  make  sales. 

And  to  make  noise,  we're  spending  over  £V/i  million  on  new 
television  commercials,  new  press  ads,  promotions  and  a  new  Aquafresh 
pack.  (A  pack  that,  in  a  recent  test,  outscored  every  other). 

So  we  11  get  new  Aquafresh  into  mothers'  minds,  and  shopping 
baskets.Just  make  sure  you  ve  got  enough  on  your  shelves  for  them 
to  take  off. 

If  you  have  to  find  more  room,  take  some  from  the  other  brands 
They  won't  be  needing  it  anyway. 

TOIL€TRI€S 

call  ihrr*t  mh  fnctf^r       .  _ 


Double  protection  Aquaf  resh. 
Because  it's  a  tousrh  world  for  teeth. 
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When  eating  is  a  misery,  cold  sores  or  mouth  ulcers  are 
often  the  culprits.  Bonjela  is  the  ideal  treatment  for  mouth  soreness. 

It  contains  Choline  Salicylate  a  powerful,  fast  acting  analgesic 
that  soothesaway  pain.lt  also  contains  Cetalkonium  Chloride  a 
wide  spectrum  antiseptic.  As  well  as  reducing  any  secondary 
infection,  Cetalkonium  Chloride  lowers  surface  tension 
allowing  the  analgesic  quicker  access  to  the  painful  mucosa. 

In  most  cases,  Bonjela  soothes  away  pain  in  1-3 
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Chemists  to  take  part  in 
dental  health  campaign 


The  General  Dental  Council,  the  govern- 
ing body  of  the  dental  profession,  has  for 
the  past  50  years  carried  out  a  varied 
programme  of  dental  health  education  on 
a  national  scale.  The  programme  has 
been  directed  at  the  educators;  teachers, 
health  visitors,  playgroup  leaders  etc, 
but  has  never  before  included  the 
pharmacist,  who  meets  almost  every 
member  of  the  public  and  has  an  un- 
rivalled opportunity  for  informing  and 
helping  them. 

After  consultation  with  pharmacists  in 
different  parts  of  the  country,  the  Council 
has  therefore  decided  to  start  a  six-week 
pilot  scheme  from  August  I  in  three 
areas — Cleveland,  Hampshire  and  Mid- 
Glamorgan.  Each  pharmacy  in  these 
areas  will  receive  50  leaflets  for  distri- 
bution to  the  public  together  with  a  dis- 
penser and  some  background  information 
for  both  pharmacist  and  counter  as- 
sistant. The  leaflets  deal  with  such 
matters  as  toothache,  ulcers,  gum 
disease,  toothbrushes,  disclosing  tablets, 
wood  points  etc,  and  provide  the  type 
of  answers  to  questions  that  customers 
are  likely  to  ask.  Local  campaigns  are 
expected  to  coincide  with  the  scheme. 

There  will  also  be  an  offer  of  Magic 
Roundabout  jigsaws  for  young  children 
to  those  customers  who  send  5p  and  a 
stamped,  addressed  envelope  to  the 
GDC.  The  demand  for  jigsaws  by  cus- 
tomers and  for  further  supplies  of  leaflets 
by  chemists  will  be  used  as  an  assess- 
ment of  the  interest  aroused  by  the 
scheme.  If  it  appears  successful  it  will 
be  launched  in  a  national  scale. 

The  problem 

As  a  background  to  the  campaign,  Mrs 
Brenda  Fox,  BDS,  discusses  the  prob- 
lems and  some  solutions.  She  writes: 

Dental  health  is  something  as  a  nation 
we  fail  to  achieve.  Due  to  the  best  efforts 
of  the  dental  profession  we  now  provide 
more  care  than  ever  before.  More  than 
thirty  million  courses  of  treatment  are 
given  every  year  by  general  dental 
practitioners  but  we  have  not  yet  seen 
the  widespread  introduction  of  any 
fundamental  preventive  measure  such  as 
fluoridation  of  the  drinking  water.  The 
efforts  of  individuals  in  respect  of  their 
own  oral  hygiene  has  in  the  last  few 
years  shown  marked  improvement  but 
we  have  a  long  way  to  go. 

The  pattern  of  dental  disease  has  not 
changed  over  the  years.  As  soon  as 
teeth  appear  in  the  mouth  many  children 
experience  dental  decay  so  both  their 
first  and  second  teeth  are  quickly 
attacked.  If  this  goes  untreated  the 
spread  of  decay  is  not  checked  and  soon 
extensive  destruction  of  the  teeth  results 
in  extraction.  In  the  late  teens  the  pattern 


changes  and  rate  of  decay  falls  off  The 
reasons  for  this  may  be  two-fold;  sweet 
eating  is  usually  reduced  and  by  this 
stage  so  many  teeth  have  either  been 
filled  or  extracted  that  there  is  little 
susceptible  tooth  enamel  left  to  decay. 

However,  for  those  teeth  which  survive 
the  attack  of  decay  there  is  in  the  early 
20s  an  increase  in  gum  disease,  rising 
to  a  peak  in  middle  age.  Perhaps  this  is 
a  case  of  out  of  the  frying  pan  and  into 
the  fire! 

This  results  in  what  used  to  be  known 
as  pyorrhoea,  when  the  bone  holding 
the  teeth  in  the  jaw  is  slowly  destroyed 
and  the  teeth  become  loosened  and  re- 
quire extraction.  This  process  takes 
place  over  many  years  and  in  the  early 
stages  gums  can  be  restored  to  health 
by  removing  plaque  from  the  teeth. 

What  is  plaque? 

What  is  dental  plaque?  We  hear  so 
much  about  plaque  today  that  it  is 
difficult  to  appreciate  that  only  compara- 
tively recently  have  we  come  to  under- 
stand its  role  in  causing  dental  disease. 
Bacteria  are  constantly  present  in  our 
mouths  but  they  are  harmless  until  they 
combine  with  sugar  to  form  dental 
plaque  which  forms  a  film  around  the 
teeth.  The  sugar  from  food  and  drinks 
seeps  into  the  plaque  and  the  bacteria 
metabolise  it  and  produce  acid  waste 
products.  The  acid  leaches  out  the 
minerals  of  the  enamel  and  the  softened 
area  becomes  a  cavity  and  the  decay 
process  has  started. 

The  waste  products  can  also  work 
their  way  down  the  crevice  between  gum 
and  tooth  and  cause  gum  inflammation. 
Newly  formed  plaque  is  soft  but  it  quickly 
becomes  impregnated  by  mineral  salts 
from  the  saliva  and  hardens  into  a  crusty 
layer  around  the  tooth  or  on  a  denture. 

Prevention  begins  at  home  when  the 
plaque  must  be  carefully  cleaned  away 
from  the  tooth  surfaces  every  day  As 
plaque  is  almost  invisible  many  people 
find  it  easier  to  check  that  the  teeth  are 
clean  if  disclosing  agent  is  used.  A  num- 
ber of  liquids  and  chewable  tablets  are 
now  on  the  market  and  the  instructions 
should  be  carefully  followed.  As  the  pink 
dye  stains  lips  and  tongue  temporarily, 
beware  use  before  a  special  date. 

Choice  of  a  toothbrush  is  important. 
Hard  toothbrushes  which  scratch  the 
gums  can  be  harmful  and  used  regularly 
with  abrasive  toothpastes,  can  even  cut 
grooves  into  the  teeth.  The  new  softer 
multi-tufted  nylon  toothbrushes  are  much 
more  efficient  for  removing  plaque  and 
the  area  where  the  tooth  meets  the  gum 
can  be  thoroughly  brushed  without  caus- 
ing any  damage  to  gum  or  tooth. 

No  one  method  of  tooth  brushing  has 


been  found  to  be  superior  to  all  others 
and  if  the  plaque  is  removed  the  object 
of  the  exercise  has  been  achieved.  Many 
parents  choose  too  large  a  brush  for 
children  and  many  need  guiding  to  the 
special  junior  sizes.  With  care  a  tooth- 
brush will  last  for  about  three  months 
but  should  be  changed  when  the  bristles 
become  splayed  and  bent  over. 

Fluoride  toothpastes  have  been  shown 
to  reduce  decay  between  15-30  per  cen  if 
used  regularly.  As  yet  no  one  brand  has 
been  shown  to  be  consistently  superior 
to  the  others.  Specially  formulated  tooth- 
pastes are  available  to  soothe  hyper- 
sensitive areas  on  the  necks  of  the  teeth 
but  if  pain  persists  dental  advice  should 
be  sought. 

Many  dentists  now  recommend  other 
dental  aids  to  clean  away  plaque.  Two 
such  items  are  dental  floss  and  wood 
points.  Both  act  in  the  same  way  by 
removing  plaque  from  in  between  the 
teeth,  where  the  toothbrush  bristles 
can't  reach.  They  can  be  tricky  to  use 
and  the  dentist  or  his  hygienist  are  the 
people  to  teach  patients  how  to  use 
them. 

Denture  cleaning 

Dentures  also  need  regular  daily  clean- 
ing and  the  proprietary  cleaners  are  very 
suitable.  Some  denture  stains  and  de- 
posits respond  better  to  the  alkaline 
cleansers,  whilst  others  are  better 
treated  with  more  acidic  preparations. 
A  careful  but  thorough  brushing  is  still 
usually  needed  in  addition  to  the 
cleanser.  Plaque  will  cling  tenaciously 
even  to  a  denture. 

Fluoride  does  strengthen  tooth  enamels 
against  decay  and  works  best  when  it  is 
incorporated  into  the  growing  tooth.  (See 
Mr  Midda,  p163 — Editor.)  Fluoride  sup- 
plements should  not  be  used  however, 
in  areas  where  the  level  of  fluoride  in 
the  drinking  water  has  been  adjusted  to 
one  part  per  million.  The  area  dental 
officer  will  be  the  local  expert. 

Many  babies  are  upset  and  fractious 
when  cutting  their  teeth.  They  may 
dribble  more  and  skin  of  the  cheeks  be- 
comes reddened  and  sore.  Teething 
does  not  cause  a  raised  temperature 
and  diarrhoea  and  if  the  baby  is  unwell, 
another  cause  should  be  looked  for. 
Teething  gels  may  be  helpful  if  rubbed 
gently  on  the  gum  with  a  clean  finger  but 
their  prolonged  use  is  not  recommended, 
as  the  child  may  develop  a  hypersensi- 
tive reaction  to  the  gel.  A  barrier  cream 
smoothed  on  the  cheeks  will  prevent  the 
skin  becoming  soggy  and  sore. 

Teething  gels  can  be  safely  recom- 
mended for  use  on  the  irritating  and 
painful,  common  mouth  ulcers  which  often 
Continued  on  p162 
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A  collection  ot 
19th  century  tooth- 
brushes and  the 
new  Oral-B  35. 
Antique  brushes 
normally  used 
animal  hair.  The 
three  centre 
brushes  have  wild 
pig  hairs  implan'.ed 
in  ivory  handles. 
The  top  brush  is 
unusual  in  that  it 
has  a  round  piece 
of  tufted  wood  in  a 
special  silver 
holder.  By  sliding 
the  ring  down, 
replacement  ot 
"tufts"  is  possible. 
A  problem  with 

animal  hairs,  is  that  they  are  hollow  and  can  harbour  bacteria.  They  may  also  be 
inconsistent  in  quality  and  diameter,  whereas  the  modern  brush  has  correct  diameter 
nylon  filaments  which  are  end-rounded  to  prevent  damage  to  delicate  gum  tissue 
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Ulcers  or 
cancers? 

Continued  from  p!61 

appear  in  times  of  stress  when  body  re- 
sistance is  lowered.  Treatment  is  sympto- 
matic and  relief  is  usually  gained  from 
the  local  anaesthetic  in  the  preparation. 

Persistant  or  recurring  mouth  ulcers 
should  bp  checked  by  the  dentist  as 
many  serious  illnesses  can  present  as 
mouth  ulceration.  Many  oral  cancers 
begin  as  small  ulcerations,  sometimes 
under  a  denture  and  have  been  mis- 
takenly treated  as  an  ulcer  caused  by 
a  rubbing  denture.  A  good  rule  of  thumb 
is  that  a  single  common  mouth  ulcer 
will  heal  within  10  days. 

Bad  breath  is  often  caused  by  the 
presence  of  chronic  gum  disease  and  a 
mouth  wash  will  not  help  in  this  respect 
except  as  a  very  temporary  measure, 
since  it  does  not  remove  the  damaging 
plaque.  Passing  digestive  upsets  and  eat- 
ing highly  seasoned  foods  are  other 
obvious  causes.  Mouth  washes  only  dis- 
guise but  cannot  cure  the  basic  cause. 
However,  branded  products  are  not  harm- 
full  if  used  as  instructed. 

How  often  do  we  see  the  sins  of  the 


parents  visited  on  their  children  in  the 
field  of  infant  feeding?  Giving  baby  a 
sweet  tooth  by  adding  extra  sugar  to 
prepared  milk  and  baby  foods.  The  pro- 
longed use  of  a  bottle  containing  sweet- 
ened drinks  and  putting  concentrated 
sweetened  fruit  juices  or  honey  in  a 
small  dormel  or  reservoir  feeder.  Con- 
tinuous sucking  of  these  sweet  sub- 
stances can  destroy  teeth  as  soon  as 
they  appear.  This  is  a  rampant  form  of 
decay  affecting  one  child  in  ten. 

Dummies  dipped  frequently  into  sugar, 
jam   or  honey   have  the  same  effect. 


Dummies  in  themselves,  if  kept  clean 
and  sterile  are  probably  not  as  harmful 
as  was  once  feared.  However,  every  year 
three  or  four  children  die,  because  they 
inhale  part  of  a  dummy  which  came  into 
pieces.  Cheap  imported  brands  should  be 
considered  carefully. 

Achieving  good  dental  health  needs 
the  active  co-operation  of  dentist,  phar- 
macist and  patient.  The  dentist  to  pre- 
scribe a  routine  to  maintain  good  oral 
health,  the  pharmacist  to  advise  the 
patient  on  the  many  aids  available  and 
the  patient  to  carry  out  oral  hygiene  daily. 


48%  sales  increase  is  enough  to  put 
a  smile  on  anybody's  face. 


r 


Just  take  a  look  at  our  Clinomyn  sales 
Igures.  Up  48'/)  in  the  last  12  months.  With 
93%  of  all  sales  being  through  Chemists. 
The  reason  for  the  success? 
Well,  Clinomyn  is  a  siliconised  tooth- 
paste with  a  minty  flavour  like  a  breath  of 
fresh  air.  Unlike  old-fashioned  tooth  powders, 
it  actually  protects  delicate  dental  enamel  while 
effectively  removing  smoker's  stains.  (We  even 
offer  a  money- back  guarantee!) 

With  its  fast-growing  sales  and 
unique  appeal,  Clinomyn  is  one  product  you  can't  afford 
to  be  without.  And  now's  the  time  to  stock  up. 

Because  a  full  colour  advertising 
campaign  is  about  to  break  in  Honey,  19,  Cosmopolitan  and 
Over  2 1 .  So  see  your  De  Witt  representative  or  order  direct, 
today.  Then  you  can  start  smiling,  too. 


De  Witt  International  Limited, 
Seymour  Road,  London  E10  7LX.  Telephone:  01  -539  3334 


m 


CVinqmyn 

smokers  toothpaste 
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The  value  of  fluoride  for 
children  and  adults 


Fluoride  products  are  gaining  wider  use 
in  the  prevention  of  dental  caries.  Below, 
Mr  Marsh  Midda,  Bristol  University 
Dental  Hospital,  explains  the  value  ot 
fluoride  with  reference  to  the  recently 
introduced  Hoyt  Laboratories  range. 

Almost  every  adult  and  most  children 
suffer  from  periodontal  disease  and 
dental  decay.  Two-thirds  of  the  school 
population  have  active  untreated  dental 
decay  and  one-third  of  the  population 
have  lost  all  their  teeth. 

We  are  all  aware  of  the  benefits  of 
good  oral  hygiene  habits,  (brushing),  a 
sensible  diet,  and  regular  visits  to  the 
dentist,  but  most  of  us  are  ignorant  of 
the  benefits  of  fluoride  therapy  at  home. 
Fluoride  therapy  represents  a  chemo- 
therapeutic  approach  which  has  been 
extensively  clinically  documentated. 

Discussion  today  concerns  itself  with 
this  approach  for  the  consumer  and  its 
effect  on  the  chemist.  Water  fluoridation 
is  the  optimum  treatment  for  preventing 
dental  disease.  Since  very  little  of  the 
UK  is  fluoridated  every  child  under  12 
years  of  age  living  in  either  a  non- 
fluoridated  or  partially  fluoridated  area 
should  be  taking  fluoride  supplements. 

Systemic  supplements 

Clinically,  systemic  fluoride  supple- 
ments are  as  effective  as  fluoridated 
water  in  preventing  caries  when  used  on 
a  consistent  and  continuous  basis.  Its 
efficacy  is  related  both  to  elevated 
fluoride  levels  in  the  surface  enamel  and 
to  shallower  pits  and  fissures.  A  new- 
born child  can  begin  therapy  on  sodium 
fluoride  drops.  The  recommended  dosage 
is  0.25  mg  of  fluoride  up  to  one  year 
of  age,  0.5  mg  between  2-4  years  of 
age,  from  4  to  12  years,  1  mg. 

It  is  essential  that  the  patient  takes 
systemic  fluoride  supplements  each  and 
every  day  because,  metabolically, 
fluoride  is  rapidly  absorbed  and  dissi- 
pated from  the  system.  In  order  to  main- 
tain the  proper  fluoride  levels  in  the 
blood  during  the  development  of  the 
tooth  a  patient  must  take  fluoride  daily. 
In  the  past  it  was  generally  assumed  that 
fluoride  tablets  should  be  unpalatable  so 
that  a  child  would  not  be  encouraged  to 
take  an  overdose  of  the  product;  this  is 
antiquated  thinking  because  a  child  must 
be  willing  to  take  the  supplement  daily 
for  it  to  be  fully  effective. 

A  fluoride  tablet  which  tastes  like  a 
sweet  will  be  considered  a  treat  for  the 
average  child  if  it  is  given  to  that  child 
at  bedtime.  This  assures  parents  that  the 
child  will  take  the  fluoride  tablet  daily. 
It  also  assures  repeat  sales  for  the 
chemist  because  systemic  fluoride 
therapy  is  a  10-12  year  programme. 

The  safety  aspects  of  the  packaging 


of  systemic  fluoride  supplements  are  im- 
portant. Ideally,  a  child-resistant  closure 
should  be  a  necessary  part  of  the 
packaging  and  the  maximum  amount  of 
fluoride  packed  in  any  one  container 
should  be  less  than  143  mgs  of  fluoride. 
The  rationale  for  packaging  this  amount 
of  fluoride  was  derived  from  a  paper 
authored  by  G.  J.  Roberts  BDS,  from  the 
Royal  Dental  Hospital  in  London. 

He  pointed  out  that  a  mortal  dose  for 
a  three  year  old  child  would  be  200  mgs 
of  fluoride,  and  for  a  two  year  child  143 
mgs  of  fiuoride.  He  emphasised  that 
these  respective  amounts  of  fluoride 
were  21  to  4J,  times  less  than  those  of 
Hodge  &  Smith  and  that  he  was  being 
extremelv  conservative  in  his  estimates 
of  morbid  and  mortal  dosages. 

It  is  desirable  that  systemic  fluoride 
supplements  encompass  the  following 
benefits  which  will  assure  you  of  its 
effectiveness  for  the  patient  and  its 
ethical  distribution  for  the  chemist. 
Fluoride  supplements  should  be  effec- 
tive, palatable,  safe  and  flexible.  A 
practitioner  must  be  able  to  adjust  the 
dosage  according  to  the  age  of  the 
child  and  ppm  fluoride  in  the  water. 

Lastly,  it  is  important  that  they  are 
extremely  economical.  It  has  been  esti- 
mated that  there  are  over  six  million 
children  under  the  age  of  12  living  in 
non-fluoridated  areas.  Dental  decay 
could  be  halved  by  the  administration  of 
fluoride  supplements  for  these  children. 
The  chemist's  role  is  an  important  one 
in  that  these  products  should  be  avail- 
able on  the  dentist's  recommendation. 


Rinses 

Whereas  the  efficacy  of  systemic 
fluoride  supplements  pertain  to  the  non- 
erupted  tooth  the  advent  of  fluoride 
dental  rinses  heralds  a  new  therapeutic 
approach  for  those  individuals  whose 
teeth  have  erupted.  Systemic  fluoride 
supplements  work  through  fluoroapatite 
which  simply  relates  to  their  ability  to 
strengthen  the  surface  enamel  and  make 
it  more  resistant  to  acid  demineralisa- 
tion.  Fluoride  dental  rinses  work  funda- 
mentally through  their  ability  to  control 
dento-bacterial  plaques,  this  effect  is  re- 
lated to  the  ppm  fluoride  in  each  rinse. 

There  are  three  types  of  fluoride  rinses 
currently  available  on  the  UK  market. 
An  acidulated  phosphate  rinse  contain- 
ing 0.05  per  cent  sodium  fluoride,  a 
neutral  0.05  per  cent  sodium  fluoride 
rinse,  and  a  neutral  0.2  per  cent  sodium 
fluoride  rinse. 

Each  of  these  rinses  has  a  specific 
indication  for  a  specific  patient  problem. 
The  0.05  per  cent  APF  rinse  is  indicated 
for  a  child  six  years  of  age  and  up.  It  is 
a  fact  that  71  per  cent  of  all  five  year 


olds  in  the  UK  have  experienced  some 
dental  decay.  Since  these  children  have 
a  history  of  dental  caries  in  their  de- 
ciduous teeth  it  is  essential  that  a  topical 
prophylaxis  programme  be  initiated  to 
protect  the  permanent  teeth  which  will 
erupt  between  the  ages  of  6-14.  At  the 
same  time  it  is  essential  that  a  preven- 
tive programme  be  carried  through  for 
the  unerupted  teeth  via  systemic  fluoride 
supplements. 

When  a  child  takes  5  ml  and  swishes 
it  around  the  mouth  for  10-30  seconds 
the  pH  of  the  0.05  per  cent  APF  rinse  is 
approximately  4.  This  enhances  fluoride 
deposition  topically  in  the  mouth.  As  the 
saliva  content  increases  in  the  mouth  at 
the  end  of  a  minute  the  pH  reverses  back 
to  its  normal  level  at  6.8. 

If  the  child  lives  in  a  non-fluoridated 
area  he  or  she  simply  swallows  to  derive 
1  mg  of  fluoride  systemically.  In  effect 
it  is  a  swish  and  swallow  dental  rinse 
which  protects  both  the  erupted  tooth 
surface  and  the  unerupted  tooth.  Clinic- 
ally it  has  been  shown  to  reduce  caries 
up  to  30  per  cent.  Each  bottle  has  a 
child-resistant  safety  cap  and  contains 
only  120  mg  of  fluoride  which  provides 
a  wide  safety  margin  for  the  patient. 

Flavours 

The  orange  and  lime  lolly  flavours 
encourage  daily  rinsing.  It  is  a  unique 
product  designed  as  both  a  topical  and 
systemic  treatment  which  could  be  done 
at  home  on  a  daily  basis. 

As  the  patient  approaches  adolescence 
it  will  develop  a  more  adult  taste.  The 
0.05  per  cent  neutral  rinse  is  designed 
for  this  age  group  and  adults.  It  has  a 
refreshing  mint  flavour  which  encourages 
daily  use.  Clinical  documentation  has 
shown  that  neutral  sodium  fluoride  rinses 
used  at  home  on  a  regular  basis  are 
highly  effective  in  preventing  caries  by 
up  to  50  per  cent.  Clinical  studies  have 
shown  that  they  will  work  even  on  an 
individual  who  allows  his  plaque  to  de- 
velop and  is  not  disciplined  in  his  oral 
hygiene  habits,  although  the  added 
effect  of  good  hygiene  is  pronounced. 

The  0.05  per  cent  neutral  rinse  can  be 
used  successfully  in  fluoridated  com- 
munities. Each  5  to  10  ml  is  approxi- 
mately 200-250  ppm  fluoride  which  has 
a  bacteriostatic  effect.  Neutral  sodium 
fluoride  rinse  is  safe  and  effective.  Each 
bottle  contains  no  more  than  100  mg  of 
fiuoride  and  has  a  safety  cap. 

Point-Two  is  designed  for  the  less 
motivated  patient.  It  is  four  times 
stronger  than  the  0.05  sodium  fluoride 
rinse  and  should  be  used  once  a  week 
to  derive  a  therapeutic  effect.  The  unique 
aspect  of  these  dental  rinses  is  that  they 
extend  a  topical  protection  to  the  erupted 
tooth  surface.  Not  only  do  they  prevent 
caries  in  children,  but  also  help  prevent 
adult  cemental  and  root  surface  caries. 

Fluoiide  rinses  can  be  a  useful  adjunct 
in  treating  hypersensitivity.  They  are  an 
extension  of  the  topical  treatment  which 
the  dentist  does  on  a  semi-annual  basis 
in  the  dental  surgery.  The  chemist  plays 
a  unique  role  in  that  these  products  are 
available  for  the  first  time  to  the  con- 
sumer at  the  recommendation  of  the 
dentist.  If  prevention  is  to  really  work  it 
must  incorporate  the  precepts  of  home- 
care  therapy  by  everyone. 
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AS  TO  WHETHER 


IS  THE 

MOST 
EFFECTIVE  REMEDY 
FOR 

ORAL  ULCERATION 

YOU  ALONE  CAN 

JUDGE 

AFTER  TRYING  IT 
WHERE  OTHER 

TREATMENTS 
HAVE  FAILED 


(1)  Oralcer  is  in  the  form  of  Pellets  and 
therefore,  does  not  duplicate  your  usual 
range  of  Gels.  Pastilles  and  Lozenges. 

(2)  Oralcer  is  free  from  local  anaesthetics 
and  analgesics  and  hence  does  not  mask 
the  seriousness  of  the  ulceration. 

Retail:  35p  (lor  20  pellets)  Trade:  £2.60 
per  doz.  +  VAT. 


Available  from 

YOUR  LOCAL  WHOLESALER 

or  from  the  main  Distributors 

Vestric  Ltd. 
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Control  of  caries  by 
brushing  and  diet 


Recently,  Addis.  Ltd  sponsored  a  Wisdom  dental  health  award  scheme  designed  fo 
encourage  projects  to  improve  the  present  system  of  dental  health.  Presented  here 
is  a  review  of  two  of  the  winning  papers;  the  first  by  Dr  A.  Rugg-Gunn  and  Mr  I. 
MacGregor,  Newcastle  upon  Tyne  University,  deals  with  toothbrushing  techniques 
and  the  second  by  Dr  Josie  Beeley  and  Mr  W.  Darlington,  department  of  dental 
biochemistry,  Glasgow  University,  suggests,  that  sucrose  should  be  consumed  all  at 
once  in  high  concentrations  rather  than  slowly  in  low  concentrations. 

Toothbrushing  survey 


Using  57  schoolchildren  and  33  young 
adults,  the  authors  studied  the  brushing 
methods  actually  used  to  clean  teeth.  A 
mock  oathroom  basin  area  was  set  up 
and  the  subjects  were  secretly  recorded 
on  videotape  through  a  two-way  mirror 
above  the  basin. 

The  authors  say  that  the  roll  method 
of  brushing  is  frequently  advocated  yet 
it  has  been  shown  to  be  no  better  than 
other  methods  at  removing  plaque.  It 
does  however  require  considerable 
manual  dexterity,  possibly  beyond  the 
ability  of  young  children.  From  an 
ergonomic  viewpoint,  the  authors  expect 
individuals  would  adopt  the  most  com- 
fortable and  convenient  procedure  and 
hence  they  advocate  basing  a  satis- 
factory method  for  recommendation  on 
the  most  natural  method  of  brushing. 

It  was  found  that  a  greater  proportion 
of  lower  surfaces  than  upper  were 
brushed  in  all  age  groups  with  the 
anterior  labial  and  posterior  buccal  being 
the  most  commonly  brushed.  Of  the 
lingual  surfaces  the  anterior  were  most 
frequently  included  but  even  in  adults 
only  50  per  cent  of  surfaces  were 
brushed.  In  the  younger  groups,  a  hori- 
zontal stroke  was  most  popular  but  in 
adults  a  vertical  stroke  was  most  used. 

Only  one  child  and  a  low  proportion  of 
adults  used  the  roll  stroke.  The  circular 
stroke  was  rarely  used.  Brushing  time 
exceeded  one  minute  in  32  children  but 
in  only  three  adults.  The  authors  recom- 
mend that  toothbrush  design  be  based 
upon  the  fact  that  people  use  a  variety 
of  strokes  in  brushing  and  that  the  com- 
monest is  the  horizontal.  They  point  out, 
however,  that  horizontal  and  vertical 
"scrubbing"  can  damage  gingival  tissues. 

Sucrose  and  plaque 

The  authors  are  dental  biochemists  and 
the  results  of  this  study  derived  from 
research  into  kinetic  studies  on  glucosyl- 
transferases  (enzymes  involved  in  suc- 
rose metabolism)  of  plaque  bacteria. 
They  discovered  that  glucosyl-trans- 
ferases  can  be  substantially  inhibited 
when  exposed  to  sucrose  concentrations 
found  in  the  oral  environment  on  inges- 
tion of  dietary  sucrose. 

Plaque  has  distinct  characteristics 
when  sucrose  is  included  in  the  diet  and 
"sucrose   plaque"   seems   to   be  parti- 


cularly cariogenic.  The  authors  con- 
cluded that  biochemical  reactions, 
peculiar  to  sucrose  metabolism,  were 
responsible  for  dental  caries  formation. 

The  authors  asked  a  volunteer  to 
ingest  a  variety  of  beverages  and  confec- 
tionery and  monitored  sucrose  concen- 
trations in  the  saliva.  Previous  re- 
searchers had  shown  that  frequency  of 
sucrose  intake  is  more  important  in 
caries  formation  than  simply  quantity. 

Beeley  and  Darlington  suggest  that 
one  approach  to  caries  control  would  be 
to  inhibit  glucosyl-transferase  action  and 
therefore  glucan  synthesis — one  of  the 
end  products  of  oral  sucrose  metabolism 
and  involved  in  plaque  formation.  Plaque 
would  still  be  formed  from  other  sub- 
strates but  those  types  of  plaque  appear 
to  be  less  cariogenic. 

The  authors  found  that  a  sucrose  con- 
centration much  lower  than  in  sweet 
foods  and  drinks,  which  may  be  difficult 
to  taste,  was  nevertheless  adequate  for 
half  maximal  glucan  synthesis.  Sucrose 
concentrations  in  sweet  beverages  how- 

The  mock  bathroom  area  was  designed 
to  represent  a  "homely"  atmosphere. 
Subjects  were  filmed  from  behind  the 
mirror  without  their  knowledge 


30  July  1977 


Chemist  &  Druggist  165 


ever  would  have  an  inhibitory  effect  on 
glucan  synthesis. 

They  suggest  that  confectionery  and 
beverages  would  be  less  harmful  to 
teeth  if  consumed  all  at  once,  rather 
than  taken  at  intervals,  for  example, 
chocolates  eaten  at  10  minute  intervals 
or  a  drink  slowly  sipped.  Children  should 
eat  sweets  (if  they  must)  after  a  meal 
rather  than  making  them  last. 

The  authors  also  point  out  that  simply 
reducing  sucrose  intake  rather  than 
eliminating  it  from  the  diet  might  be 
even  more  hazardous.  For  example,  a 
cup  of  tea  or  coffee  containing  three 
teaspoonfuls  of  sugar  may  be  less 
cariogenic  than  a  cup  with  one  tea- 
spoonful.  They  also  suggest  that  manu- 
facturers should  be  dissuaded  from 
adding  small  amounts  of  sucrose  to 
infant  foods  and  other  processed  foods 
for  taste  purposes.  The  authors  point  out 
that  the  situation  in  vivo  may  not  be  as 
simple  as  implied  by  their  study  and  that 
other  information  would  be  required  be- 
fore the  relative  cariogenicity  of  food- 
stuffs in  their  study  could  be  indicated. 

Exhibition  in  Kent 

A  dentaf  health  exhibition  is  currently  in 
progress  at  Maidstone  Central  Library, 
Kent.  Its  success  is  to  be  used  by  the 
Area  Health  Authority  when  considering 
a  possible  extension  to  other  areas.  A 
joint  pharmacist-dental  committee  is  ex- 
pected to  be  set  up  to  co-ordinate  any 
future  campaigns  and  oral  hygiene  manu- 
facturers would  be  asked  to  take  part. 
Boots  donated  an  electric  toothbrush  for 
the  winner  of  a  poster  competition. 
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Professional  role 
in  education 


The  pharmacist's  role  in  educating  the 
public  in  oral  hygiene  is  a  growing  one. 
Mr  Ralph  Mulryne,  general  sales  man- 
ager, Oral-B  division,  Knox  Laboratories 
Ltd  told  C&D  how  he  thought  the  phar- 
macist could  help  the  public  and  increase 
his  business. 

He  says  concerted  efforts  by  manu- 
facturers of  most  dental  products  have 
undoubtedly  increased  consumer  aware- 
ness in  oral  hygiene.  But  the  motivation 
necessary  to  capitalise  upon  this  aware- 
ness and  to  raise  people's  expectations 
with  regard  to  their  teeth  has  to  come 
from  professional  sources.  The  main  prob- 
lem is  that  good  patients  only  visit  their 
dentist  every  six  months.  Less  conscienti- 
ous ones  may  only  see  him  once  a  year. 

In  the  long  periods  between  profes- 
sional check-ups,  the  pharmacist  can 
play  his  part  in  encouraging  good  oral 
hygiene.  For  example,  a  professional 
standard  tooth  (and  gum)  brush,  such 
as  the  Oral-B,  may  need  replacement 
after  about  three  months  use.  Unwaxed 
dental  floss  is  still  used  by  compara- 
tively few  people.  Regular  use  of  dis- 
closing agents  can  highlight  otherwise 


unnoticed  "blind  spots  "in  the  cleaning 
routine. 

Points  such  as  these  can  easily  be 
promoted  by  pharmacy  staff  without 
usurping  the  dentist's  authority. 

Such  promotion  is  obviously  in  the 
interest  of  the  pharmacy  as  preventive 
dentistry  aids  are  generally  lucrative 
lines.  Some  of  them  are  also  exclusive 
to  professional  outlets  and  therefore 
carry  extra  prestige  value  which  en- 
courages a  high  degree  of  brand  loyalty 
and  therefore  repeat  sales. 

Regular  in-store  displays  and  promo- 
tions featuring  high  quality  dental  pro- 
ducts are  easy  to  arrange  and  can  pro- 
voke excellent  response  from  customers. 
Such  exercises  also  provide  opportunities 
for  reminding  and  updating  staff  on 
points  for  discussing  with  the  public. 

Oral  hygiene  is  no  longer  a  nebulous 
term  used  in  professional  circles — it  is 
an  important  aspect  of  any  pharmacy's 
business,  capable  of  producing  excellent 
returns  for  comparatively  little  effort.  The 
dentist  is  aiready  recommending  by  name 
those  professional  dental  products  which 
most  pharmacies  stock. 


One  toothpaste 
runs  rings  round 
all  the  o 


Colgate  plus  MFP  Fluoride,  of  course. 

Backed  by  heavy  national  TV  advertising  and  promotions, 
Colgate  is  Britain's  No.  1  toothpaste. 

It's  a  real  family  toothpaste.  Colgate's  Ring  of  Confidence 
means  both  fresh  breath  and  fewer  fillings 

Colgate  has  Monof  luorophosphate-  MFP  MFP  Fluoride  acts 
on  tooth  enamel  to  form  a  tougher  barrier  against  decay 

The  result?  Tests  prove  children  using  Colgate  Plus  MFP 
Fluoride  need  up  to  30%  fewer  fillings. 


When  you  really  know  the  facts  about  toothpaste  you  can 
see  why  most  families  never  use  anything  but  Colgate. 

Fewer  fillings,  fresh  breath  and  a  good  taste.  Colgate  runs 
rings  round  other  toothpastes 


Colgate 

for  fewer  fillings... 
and  fresh  breath  confidence. 
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Developing  a  toothpaste 

by  G.  L.  Banks,  3Sc,  CChem,  FR!C,  chief  research  manager,  (oral  care),  Beecham  Products 


This  article  traces  the  development  of 
Aquatresh  toothpaste  from  conception  to 
the  present  day,  highlighting  the  scien- 
tific expertise  that  goes  into  creating  the 
advertising  piatform  necessary  to  sell  a 
product  in  a  competitive  marketplace. 
The  concept  of  Aquafresh  toothpaste 
originated  in  1966  and  development 
began  from  that  date,  before  the  appear- 
ance anywhere  in  the  world  of  any  major 
gel  toothpaste  brands.  (The  first  of  these 
was  Close-Up  in  the  USA  from  late  1967.) 

The  original  Aquafresh  proposal  was 
for  a  toothpaste  combining  a  transparent 
coloured  gel  with  opaque  white  stripes 
in  which  the  active  tooth-cleaning  role 
was  to  be  mainly  taken  up  by  the  gel 
phase.  But  in  the  course  of  development, 
this  original  concept  has  been  very  con- 
siderably modified  by  subsequently 
arising  technological  opportunities  and 
basic  changes  in  consumer  demand. 

At  one  stage,  practical  considerations 
led  naturally  to  a  reversal  of  the  gel  and 
paste  roles,  whereby  the  paste  took  over 
the  main  burden  of  active  tooth-cleans- 
ing, while  the  gel  assumed  the  different 
task  of  mouth  and  breath  freshening.  At 
another,  demand  trends  dictated  the 
introduction  of  a  fluoride  system. 

A  finalised  formula  was  first  launched 
nationally  as  Aquafresh  toothpaste  in 
1974  and  this  version  is  identified 
throughout  this  article  as  "Aquafresh  74". 
But  before  Aquafresh  74  even  entered 
the  market  place,  greatly  improved 
fluoride  and  cleansing  systems  were 
already  being  actively  developed. 

The  perfected  combination  of  these 
became  the  subject  of  the  recent  re- 
launch of  Aquafresh  in  spring  1977  and 
is  identified  as  "Aquafresh  77". 

Manufacture  problems 

The  original  concept  of  striped  appear- 
ance proved  practicable  because  of  the 
development  of  an  advanced  tube-filling 
technique  by  Beecham  technical  staff 
during  the  late  1950s.  A  patent  covering 
this  invention  was  granted  in  1964.' 

The  unusual  feature  of  this  method  was 
that  it  permitted  the  filling  of  product  into 
ordinary  toothpaste  tubes  with  the  stripes 
actually  in  situ  throughout  the  whole 
length  of  the  tube.  (Previously,  the 
stripes  in  striped  toothpaste  could  only 
be  imposed  on  the  product  during  final 
extrusion  onto  the  toothbrush  by  the  user 
with  the  aid  of  a  device  built  into  the 
nozzle  of  the  tube.) 

But,  there  were  considerable  technical 
problems  in  developing  this  new  style  of 
striped  gel  product,  mainly  concerned 
with  the  need  to  achieve  good  stability. 
The  normal  stability  problems  relating  to 
viscosity,  flavour,  colour  and  pack  com- 


patibility were  compounded  by  the  fact 
that  in  this  particular  case  there  were 
two  distinctly  different  phases  in  perma- 
nent contact. 

Thus,  each  phase  had  to  be  specific- 
ally formulated  to  minimise  transfer  of 
soluble  ingredients  from  one  to  the  other; 
to  ensure  that  the  stripes  remain  in  posi- 
tion during  filling  and  throughout  the 
shelf  life  of  the  product,  and  that  the 
viscosities  of  the  phases  were  such  that 
when  the  product  is  extruded  it  continues 
to  emerge  with  the  correct  proportions  of 
well  defined  gel  and  stripe. 

There  were  also  a  multitude  of  compli- 
cated mechanical  problems  associated 
with  production.  Both  gel  and  paste  had 
to  be  independently  manufactured,  stored 
and  piped  to  the  filling  machines.  And 
the  actual  filling  process  called  for  a 
meticulous  synchronisation  and  control 
of  the  gel  and  stripe  rate  of  feed  into  the 
tubes  from  start  to  finish.  These  problems 
were  eventually  overcome  and  a  product 
comparable  in  general  stability  to  con- 
ventional commercial  toothpastes  was 
successfully  formulated. 

Cleaning  system 
development 

Basics  oi  cleansing:  It  is  recognised  by 
dental  authorities  that  in  order  to  perform 
adequately  as  a  cleanser  for  teeth,  a 
dentifrice  must  have  a  certain  mild  degree 
of  abrasivity.  Without  this  property,  pro- 
longed use  would  allow  unsightly  stains 
to  build-up  for  some  people,  and  also  the 
teeth  would  not  feel  clean  to  the  user 
Therefore,  it  is  normal  practice  to  include 
in  toothpaste  a  proportion  of  a  very  finely 
divided  powder  either  precipitated  or 
milled  to  give  a  controlled  particle  size 
distribution  with  gentle  abrasive  and 
polishing  characteristics. 

The  powders  used  are  relatively  inert, 


insoluble  inorganic  salts,  chosen  for  their 
innocuity,  relatively  low  intrinsic  hard- 
ness, and  availability  in  correct  particle 
size  distribution  and  mean  particle  size 
grades  to  give  the  required  low  abrasivity 
to  tooth  mineral.  Relatively  few  mineral 
substances  are  normally  used  for  this 
purpose  because  of  the  strict  constraints 
above.  The  more  important  of  these 
materials  are  calcium  carbonate,  dical- 
cium  phosphate  dihydrate,  hydrated 
alumina,  hydrated  silica  and  calcium 
pyrophosphate. 

Measuring  cleaning  properties:  Although 
a  degree  of  abrasivity  is  essential  in  a 
toothpaste  if  it  is  to  remove  stain  effec- 
tively, excessive  abrasivity  is  unnecessary 
and  can  be  positively  harmful  to  the 
enamel  and  dentine.  The  right  balance  of 
abrasivity  consistent  with  both  safety  and 
good  cleaning  power  is  thus  required. 

Sensitive  methods  of  measuring  denti- 
frice abrasivity  have  been  devised.  These 
consist  of  brushing  extracted  human 
tooth  specimens  with  slurries  of  tooth- 
paste under  standard  conditions.  Although 
there  are  also  differences  in  detail,  the 
major  difference  between  test  methods  is 
in  the  assessment  of  abrasive  wear. 

In  one  test  method"  adopted  in  the 
British  Standard  for  Dentifrices,  the 
extracted  tooth  specimens  are  irradiated 
before  brushing,  and  the  wear  is  subse- 
quently estimated  by  measuring  the 
radioactivity  that  appears  in  the  brushing 
slurry.  Exaggerated  brushing  conditions 
(2,500  brushing  strokes  for  dentine  and 
10,000  for  enamel)  have  to  be  used 
because  the  wear-rate  is  so  low.  The 
abrasion  values  for  the  test  products  are 
compared  with  those  obtained  with  a 
standard  dentifrice,  the  composition  of 
which  is  carefully  specified  in  the  British 
Standard.  The  limits  defined  are  that  the 
abrasivity  of  the  test  product  to  dentine 
should  not  exceed  twice  that  of  the  stan- 
dard dentifrice,  and  to  enamel  should  not 
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exceed  four  times  that  of  the  standard 
dentifrice. 

The  other  important  method  which  was 
developed  by  Beecham  Products  research 
department/''  does  not  require  the  ex- 
tracted teeth  to  be  irradiated  and  perhaps 
adversely  affected  in  the  process.  Enamel 
or  dentine  surfaces  are  first  polished 
optically  flat,  and  then  a  baseline  trace 
of  the  surface  is  made  with  a  surface 
profilometer  (Talysurf).  After  brushing 
with  toothpaste  slurry  under  standard 
conditions  a  further  surface  profile  trace 
is  taken.  Wear  is  proportional  to  the  area 
between  the  baseline  and  the  final  trace. 
This  method  gives  qualitative  information 
about  the  polish,  as  well  as  a  direct 
quantitative  measurement  of  wear.  (It 
can  also  be  used  to  measure  other 
effects  such  as  acid  erosion.) 
Cleansing  problem  in  gels:  As  a  simple 
experiment  will  show,  the  casual  mixing 
of  any  one  of  the  polishing  agents  into  a 
clear  fluid  toothpaste  base  will  produce 
an  opaque  slurry  of  powder.  This  prob- 
lem is  at  the  root  of  the  formulation  of  a 
clear  toothpaste  and  puts  very  stringent 
limits  on  the  composition  of  possible 
successful  products.  Transparency  of  a 
suspension  of  solid  particles  can  be 
achieved  by  matching  the  refractive  index 
of  the  suspension  medium  to  the  suspen- 
ded solid.  Only  a  few  polishing  agents 
have  a  suitably  low  refractive  index  to 
imeet  this  requirement  (for  example, 
jhydrated  silica).  However,  when  the 
Aquafresh  project  was  started  only  very 
fine  grades  of  hydrated  silica,  with 
inadequate  cleaning  properties,  were 
commercially  available,  so  attempts  to 
formulate  an  entirely  satisfactory  trans- 
parent toothpaste  were  not  immediately 
successful.  For  this  reason  the  active 
tooth  cleansing  role  of  Aquafresh  was 
re-assigned  from  the  clear  gel  to  the 
opaque  paste  phase. 

Aquafresh  74 — product  description:  The 

product  ultimately  selected  for  national 
distribution  in  1974  consisted  of  a  trans- 
parent blue  gel  with  stripes  of  white 
paste.  The  white  paste  was  a  traditional 
style  of  toothpaste  containing  a  calcium 
carbonate  polishing  agent. 

While  the  blue  gel  had  minimal  abra- 
sive properties,  it  provided  a  cleansing 
benefit  more  in  the  form  of  a  refreshing 
mouthwash.  (Both  phases  also  contained 
fluoride  for  anti-caries  protection).  The 
basic  product  (namely,  a  transparent 
coloured  gel  toothpaste  with  the  active 
tooth-cleaning  ingredients  in  an  opaque 
white  stripe)  was  patented.3 
Aquafresh  77 — improvement  of  cleaning 
power:  Aquafresh  toothpaste  has  been 
studied  by  both  the  abrasivity  methods 
referred  to  earlier.  It  was  subsequently 
felt  by  Beecham  that  the  cleaning  effi- 
cacy of  the  original  formula  (Aquafresh 
74),  as  assessed  by  stain  removal  deter- 
minations, could  be  improved. 

The  Beecham  Products  research  de- 
partment established  that  there  is  for 
calcium  carbonate  based  toothpastes  a 
relationship  between  stain  removal  power 
(as  assessed  by  in-vivo  tooth  stain  remo- 
val experiments  on  volunteers),  and  den- 
tine abrasivity,  which  is  nearly  linear  over 
a  wide  range  of  product  abrasivities.'' 

Using  these  findings  the  cleaning 
power   of  Aquafresh   77   has   been  in- 


creased by  a  modification  of  the  abrasive 
polishing  system.  According  to  laboratory 
estimates  this  has  successfully  increased 
Aquafresh's  efficiency  for  stain  removal 
by  30  per  cent  while  complying  with  the 
requirements  of  the  British  Standard  on 
enamel  and  dentine  abrasivity. 

Fluoride  system 
development 

Trials   of    simple  monofluorophosphate 

systems:  Extensive  clinical  trials  have 
demonstrated  the  effeciveness  of  soundly 
formulated  fluoride  toothpastes  in  the  re- 
duction of  dental  caries7  which  is  now 
widely  recognised  by  many  international 
dental  authorities.  The  essential  formula- 
tion problem  of  a  fluoride  toothpaste  is  to 
ensure  compatability  between  ingredient 
used  and  the  other  formula  ingredients  in- 
volved, particularly  the  polishing  agent. 
Aquafresh  74  contained  08  per  cent 


sodium  monofluorophosphate  as  the  ac- 
tive anti-caries  ingredient,  together  with 
precipitated  calcium  carbonate  as  the 
abrasive  and  polishing  agent.  The  effi- 
cacy of  this  combination  of  ingredients, 
first  suggested  by  Torrell  and  Ericsson", 
has  been  amply  confirmed  by  clinical 
studies  carried  out  .by  independent  inves- 
tigators of  international  standing  who 
were  wholly  responsible  for  the  trial  pro- 
tocols, for  the  clinical  examinations  and 
for  interpretation  of  the  results — now  be- 
ing prepared  by  them  for  publication. 

These  various  trials  were  completed 
within  the  last  year  or  so  and  involved 
the  co-operation  of  education  and  health 
authorities,  together  with  general  practi- 
tioners and  many  hundreds  of  school 
children  in  the  Isle  of  Wight,  London, 
Boston  (Massachusetts)  and  Bismarck 
and  Fargo  (North  Dakota).  All  these 
trials  demonstrated  that  those  children 
using  the  calcium  carbonate  with  sodium 
Continued  on  page  168 
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monofluorophosphate  toothpaste  experi- 
enced significantly  lower  caries  incre- 
ments than  those  using  the  non-fluoride 
products. 

Trial  of  enhanced  monofluorophosphate 

system:  Recently,  a  further  full  scale  clini- 
cal trial,  conducted  independently  under 
the  same  stringent  conditions  as  those 
described  above  was  completed  in  Hamp- 
shire. The  special  feature  of  this  new 
trial  was  that  it  was  designed  to  evaluate 
two  different  fluoride  formulations  against 
each  other  and  against  a  non-fluoride 
product  as  control.  The  first  fluoride  for- 
mulation was  the  combination  of  calcium 
carbonate  and  0-8  per  cent  sodium  mono- 
fluorophosphate as  used  in  Aquafresh  74. 

The  second  fluoride  formulation  con- 
tained the  same  Aquafresh  74  ingredients, 
but  with  the  addition  of  0-13  per  cent 
calcium  glycerophosphate  and  in  this 
final  form  became  Aquafresh  77.  (Labor- 
atory tests — as  described  later — had 
suggested  that,  through  the  beneficial 
action  of  this  additional  ingredient,  this 
combination  of  ingredients  would  have 
enhanced  anti-caries  activity). 

The  results  of  this  Hampshire  trial 
(now  being  prepared  for  publication) 
showed  that  the  groups  using  either  flu- 
oride product  experienced  significantly 
lower  caries  increments  than  those  using 
the  non-fluoride  toothpaste.  And,  as  pre- 
dicted, the  fluoride  with  calcium  glycero- 
phosphate product  (subsequently  Aqua- 
fresh 77)  gave  a  greater  reduction  in  all 
parameters  than  did  the  simple  fluoride 
product  (or  Aquafresh  74). 

The  consistent  trend  of  improving  anti- 
caries  activity  in  favour  of  the  product 
with  the  calcium  glycerophosphate  fluor- 
ide-improver did  not  quite  reach  statisti- 
cal significance.  However,  this  experience 
is  not  uncommon  in  single  clinical  trials 
of  this  kind.  A  patent  covering  this  active 
ingredient  system  has  been  published/' 

Heavy  investment  in  clinical  trials.  Anti- 
caries  clinical  trials  conducted  to  modern 
standards  are  extremely  expensive  and 
time-consuming — a  massive  logistical 
operation  being  involved.  In  such  a  trial 
sponsored  by  Beecham,  for  example,  ten 
thousand  people  (the  children  and  their 
families)  were  supplied  with  free  tooth- 
paste for  three  years.  This  is  a  common 
practice  designed  to  minimise  the  use 
or  other  toothpastes  during  the  trial 
by  the  test  subjects.  The  scale  of  the 
clinical  work  involved  is  also  impressive. 

Each  of  the  2,000  children  who  took 
part  were  clinically  examined  for  caries 
four  times  during  the  three  year  period. 
Caries  incidence  was  also  separately 
diagnosed  (to  confirm  clinical  assess- 
ments) from  radiographs  taken  on  the 
same  occasions  as  the  clinical  examina- 
tions. The  total  cost  exceeded  £100,000. 


Making  an  experimental  batch  of  gel 


The  choice  of  candidate  active  products 
for  such  trials  is  not  therefore  taken 
lightly  and  to  help  avoid  expensive  mis- 
takes a  variety  of  laboratory  test  proced- 
ures has  been  devised  as  part  of  the 
formula  activity  screening  process. 
Laboratory  screening  for  fluoride  activity 
— prior  to  clinical  trials:  Whilst  clinical 
benefits  have  been  well  established,  the 
mechanism  of  protection  against  caries 
by  fluoride  remains  incompletely  under- 
stood. When  dental  enamel  is  treated  with 
a  fluoride  toothpaste  the  enamel  mineral 
(hydroxyapatite  or  HA)  takes  up  fluoride 
in  the  form  of  fluoridated  hydroxyapatite. 
FHA  dissolves  more  slowly  under  weak 
acid  conditions  than  HA,  and  therefore 
would  be  expected  to  be  less  suscep- 
tible to  damage  by  acids  formed  by  bac- 
terial action  on  dietary  carbohydrates. 
This  theory  provides  the  rational  basis  for 
a  series  of  laboratory  screening  tests  for 
anti-caries  activity: — 

□  Availability  of  fluoride  in  the  tooth- 
paste: In  practical  toothpaste  formula- 
tions, fluoride  compounds  are  not  com- 
pletely stable,  and  slow  precipitation  from 
solution  can  occur.  However,  the  anti- 
caries  activity  is  not  very  sensitive,  within 
reasonable  limits,  to  some  loss  of  fluor- 
ide. The  Beecham  sponsored  clinical 
studies  were  carried  out  on  product  from 
two  to  eight  months  old — the  large  bulk 
of  commercial  product  is  sold  within  this 
time.  In  the  case  of  Aquafresh,  even  two 
years  after  manufacture,  over  70  per  cent 
of  the  total  fluoride  added  is  still  retained 
in  soluble  form. 

□  Uptake  of  fluoride  on  enamel:  When 
enamel  is  treated  with  a  fluoride  solution 
(or  extract  from  fluoride  toothpaste),  a 
mixture  of  FHA  and  calcium  fluoride 
(CaF)  is  formed.  Calcium  fluoride  has  no 
anti-caries  action.  In  measuring  fluoride 
uptake  it  therefore  is  important  to  know 
how  much  FHA  is  formed.  The  method 
used  by  Beecham  Products  research  de- 
partment measures  FHA  formation  and 
total  fluoride  uptake  by  enamel  (ie  FHA 
+  CaF)  the  latter  enabling  an  assess- 
ment of  the  efficiency  achieved  by  the 
test  system  to  be  made: — 

F  uptake  as  FHA  100% 
Total  F  Uptake 
The    micro-analytical    techniques  in- 
volved are  very  time  consuming.  To  make 
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ten  determinations  requires  a  full  week's 
work  by  an  experienced  technician. 

In  a  search  for  ways  of  increasing  the 
efficiency  of  sodium  monofluorophos- 
phate (NaMFP)  in  forming  FHA  (without 
increasing  the  actual  level  of  NaMFP) 
the  effect  of  a  number  of  different  poten- 
tial fluoride-improvers  was  investigated. 
Using  the  method  outlined  above,  one  of  I 
these,  calcium  glycerophosphate  (CaGP) 
was  found  to  be  particularly  effective  in 
promoting  the  formation  of  FHA  and  it 
was  shown  to  have  optimum  activity  when 
the  molar  ratio  of  NaMFP  to  CaGP  was 
10:1'".  This  was  later  confirmed  on  tooth- 
paste formulations  containing  0-8  per  cent 
NaMFP  and  0  13  per  cent  CaGP,  and  FHA 
formation  increased  by  12  per  cent. 

□  Reduction  of  acid  solubility  of  enamel: 
The  conclusions  drawn  above  were  con- 
firmed by  acid  solubility  measurements 
on  tooth  mineral.  These  showed  that  the 
ability  of  NaMFP  to  reduce  the  dissolu- 
tion rate  of  enamel  mineral  (in  the  form 
of  hydroxyapatite  discs)  in  acetic  acid 
buffer  (pH  4.65)  is  improved  by  the  ad- 
dition of  CaGP.  Furthermore,  it  was  estab- 
lished that  this  reduction  has  a  maximum 
value  at  the  molar  ratio  of  NaMFP:CaGP 
=  10:1"  when  FHA  formation  is  also  at 
optimum.10  It  has  also  been  separately 
demonstrated  that  reduction  in  acid 
solubility  is  linear  to  FHA  formation. 12 

□  Caries  experiments  on  animals:  Tests 
were  conducted  on  groups  of  caries  sus- 
ceptible rats  which  were  given  a  high 
sucrose  diet  during  the  test.  Each  group 
of  rats  was  treated  regularly  with  a  dif- 
ferent toothpaste  product,  and  the  fol- 
lowing results13  were  obtained: — 

Product  %  Caries 

reduction 

Placebo — no  active  ingredients  — 
Product  with  0  8%  NaMFP  1 1 

Product  with  0  8%  NaMFP 
+  13%  CaGP  19 

These  results  further  confirmed  the 
superior  activity  of  the  NaMFP  with 
CaGP  (Aquafresh  77  type)  formulation  in- 
dicated by  the  in  vitro  screening  studies. 

Concluded  opposite 


Examining  the  quality  of  striping 
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Strychnine  purchases  warning 
follows  pet  poisoning  report 


Members  of  the  Pharmaceutical  Society 
of  Ireland  are  asked  to  be  alert  for  un- 
necessary purchases  of  strychnine  follow- 
ing a  report  that  pets,  especially  dogs,  in 
built  up  areas  are  being  poisoned. 

At  this  month's  Council  meeting.  Mr 
R.  J.  Power  pointed  out  that  pharmacists 
had  a  good  record  as  responsible  suppliers 
of  poisons  and  that  the  usual  complaint 
against  them  was  of  undue  caution.  Coun- 
cil recommended  continued  prudence  and 
responsibility  in  dealing  with  requests  for 
jstrychnine  and  no  more  to  be  supplied 
than  necessary  for  a  particular 
legitimate  purpose. 

Council  also  suggested  it  would  be  a 
useful  public  service  to  remind  owners  or 
occupiers  of  land  on  which  poison  is  laid 
of  the  requirements  of  the  Protection  of 
Animals  Act  1965,  Section  14: 

1.  Notice  or  notices  of  the  laying  of  poison 
shall  be  displayed  and  properly  main- 
tained upon  the  land  so  that  at  least  one 
notice  shall  be  clearly  visible  from  every 
public  road  adjoining  the  land. 

2.  The  local  Gardai  shall  be  notified  in 
writing. 

3.  No  poison  shall  be  laid  within  100  yards 
of  any  public  road  or  dwelling  house. 


Continued  from  ooposite 

A  continuing 
programme 

In  the  competitive  toothpaste  market,  the 
rapidity  of  changes  in  both  consumer 
demand  and  technological  innovation 
appear  to  be  continually  stimulating  one 
another.  Thus,  to  maintain  a  topical  vita- 
lity, it  is  almost  obligatory  that  a  brand 
be  updated  through  relaunch  every  three 
Dr  five  years.  This  means  that  research 
and  development  for  toothpaste  must  be 
a  continuous  process  of  innovation  which 
is  of  relevance  to  the  needs  of  positive 
marketing. 

When  Aquafresh  was  originally 
launched  in  1974,  after  eight  years  of 
development,  the  competitive  quality  of 
its  performance  and  appeal  placed  it 
firmly  amongst  the  leading  brands  of  the 
second  rank  behind  the  outright  market 
leaders  (Macleans  and  Colgate  dental 
cream).  However,  it  was  anticipated  that 
this  success  could  only  be  maintained 
by  having  the  necessary  improvements 
ready  at  the  right  moment. 

These  have  been  developed  and  built 
into  the  revitalised  brand  (Aquafresh  77), 
which  now  offers  both  an  extremely  ad- 
vanced fluoride  system  and  a  positively 


4.  All  poison  shall  be  staked  or  securely 
affixed  to  the  soil. 

Mr  P.  Browne,  vice-president,  reported 
that  the  Society's  original  candidate  for 
the  Senead  election  Mrs  B.  Bonar  (C&D, 
July  2,  p32)  had  withdrawn  for  compelling 
personal  reasons.  He  proposed  the  presi- 
dent, Mr  M.  F.  Walsh,  (C&D,  last  week, 
pi  13)  as  a  candidate  and  Mr  M.  L.  Cash- 
man  seconded.  Mr  Browne  said  it  was 
imperative  to  have  a  representative  for 
pharmacy  in  the  Senate.  An  election  com- 
mittee had  been  set  up  with  himself  ■hs 
chairman  and  Mr  E.  Foley,  campaign 
manager. 

Mr  Shannon,  treasurer,  said  an  election 
fund  had  been  opened  and  he  hoped 
sufficient  funds  would  be  subscribed  for 
an  effective  campaign.  He  was  aware  how 
difficult  it  was  to  win  a  seat  in  the  Senate 
but  he  felt  the  Society  stood  an  outstand- 
ing chance  with  Mr  Walsh  as  candidate. 
It  would  be  excellent  to  have  a  pharma- 
cist of  Mr  Walsh's  calibre  in  the  Senate, 
he  said,  and  with  the  right  support  it 
could  be  achieved. 

Mr  Browne  called  upon  all  pharmacists 
to  help  by  contacting  local  county  coun- 
cillors, Dail  deputies,  city  councillors  and 


improved  cleansing  system.  However,  this 
new  form  can  be  taken  as  just  the  first 
phase  of  the  continuing  Aquafresh  de- 
velopment programme  which  will  be  con- 
tinued as  long  as  consumer  demand  goes 
on  changing  and  technology  advances. 
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senators  with  the  aim  of  obtaining  votes 
for  Mr  Walsh.  It  could  be  done  much 
better  at  local  level  where  public  repre- 
sentatives are  well-known  to  pharmacists 
and  where  good  relationships  usually 
exist,  he  added.  Other  Council  members 
joined  in  wishing  Mr  Walsh  every  success 
in  the  election. 

Details  of  the  forthcoming  Pharma- 
ceutical Congress  i  977  to  be  held  in 
Galway  in  October  were  finalised  and  are 
to  be  circulated  shortly  to  all  members. 
The  final  grant  from  the  Higher  Educa- 
tion Authority  of  £15,000  towards  phar- 
maceutical education  prior  to  the  transfer 
to  Trinity  College  on  October  I,  was 
received. 

The  seminar  on  "Security  in  pharma- 
cies" was  held  in  Dublin  recently  {C&D, 
July  2,  p32).  The  president  chaired  and 
the  speakers  comprised  Mr  M.  J.  Cahill, 
registrar  and  secretary;  Detective  sergeant 
M;Cready;  Mr  H.  Lennon,  ACII,  and 
Mr  A.  O'Shea.  president,  Irish  Pharma- 
ceutical Union. 

Council  congratulated  Professor  F.  S. 
L.  Tyons,  provost,  TCD,  and  a  Fellow  of 
the  Society,  on  the  success  of  his  recently 
published  biography  of  Parnell.  Congratu- 
lations were  also  extended  to  the  new 
Ministers  for  Health,  Education,  and  Jus- 
tice on  their  appointments. 

Benevolent  Fund  appeal 

Thanking  Glaxo  Laboratories  Ltd  for 
a  £100  contribution  to  the  Benevolent 
Fund,  Mr  Shannon  appealed  to  all  phar- 
macists, in  community  pharmacy  and  in- 
dustry, for  donations  to  the  Fund.  Current 
grants  were  not  sufficient  considering 
today's  economic  trends  and  high  inflation 
rate.  Most  pharmacists  were  better  off 
than  in  the  past  and  Mr  Shannon  felt  they 
could  contribute  more. 

The  following  names  were  changed  in 
the  Register,  marriage  certificates  having 
been  submitted :  Mrs  A.  M.  Barrett  (nee 
Collins),  Asst ;  Mrs  M.  P.  Acheson  (nee 
Hurley)  Asst. 

The  following  addresses  were  changed  in 
the  Registers:  Mr  T.  Cashman,  MPSI,  to 
25  Laurel  Road,  Dundrum,  Dublin  14; 
Mr  V.  G.  Kerr.  MPSI,  to  PO  Box  161, 
Milner  BC,  Canada  VOX  ITO ;  Mr  D. 
Nunan,  MPSI,  to  19  Bellevue  Avenue, 
Glenageary,  co  Dublin;  Mr  P.  J.  O'Hagan. 
MPSI,  to  16  Finsbury  Park,  Churchlown, 
Dublin  14;  Mr  J.  C.  Bannon,  LPSI,  to 
4  Beechmount  Avenue,  Navan,  co  Meath  . 
Mrs  K.  Conneely,  Asst,  to  103  Kincora 
Road,  Clontarf,  Dublin  3;  Miss  M.  P. 
Hurley,  Asst,  to  Kilmacleague  East,  Dun- 
rrore  East,  co  Waterford. 

Their  Licence  Certificates  having  beer 
signed  and  sealed  Miss  S.  A.  Kelliher. 
Church  Street,  Milltown,  co  Kerry;  and 
Mr  G.  F.  O'Neill,  10  Orwell  Park,  Dub- 
lin 12,  were  nominated  for  membership 
together  with  Mrs  J.  D.  Costello  (nee 
Maher).  Ballymacelligott,  co  Kerry. 

The  following  were  elected  as  mem- 
bers: J.  Butler,  C.  Cunningham,  H.  P. 
Ferguson,  P.  V.  Irwin,  Y.  Kara,  M.  E. 
Molloy,  I.  D.  Nish,  J.  Pillay,  M.  R.  M. 
Ryan ;  and  Mrs  M.  R.  McMahon  {nee 
Maquire),  LPSI  was  restored  to  the 
Register. 

The  registrar  reported  with  regret  the 
deaths  of  Mr  Timothy  A.  Buckley,  MPSI ; 
Mr  Edward  J.  Nolan,  MPSI:  and  Mr 
Peter  J.  Ryder.  MPSI. 
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Letters 


ASTMS  and  Grunwick— 
an  explanation 

Letters  from  "Geraint  Davies"  and  Mr  M. 
Leaman  (C&D,  July  16)  both  referred  to 
a  resolution  passed  by  the  ASTMS  GPP 
section  steering  committee  "at  their  last 
meeting".  The  date  of  this  meeting  was 
May  4 — long  before  the  vast  escalation 
of  the  Grunwick  dispute. 

The  two  letters  gave  the  resolution  and, 
because  of  the  later  date,  the  personal  and 
differing  comments  of  two  individual 
members  on  the  vast  escalation  of  picket- 
ing and  violence.  If  the  dates  had  been 
made  clear,  a  lot  of  fatuous  writing  and 
wishful  opportunism,  based  on  bias  would 
have  been  prevented. 

In  Comment  (July  23)  you  state  that 
part  of  the  ASTMS  (1  believe  you  mean 
the  GPP  section)  programme  is  no  planned 
distribution  by  private  enterprise,  in  rela- 
tion to  genera!  practice  pharmacies.  This 
is  a  complete  falsehood — it  has  never  been 
discussed  as  this  steering  committee  is  a 
non-elected  body.  However,  you  can  take 
my  word  that  it  is  opposed  to  compulsory 
nationalisation  of  retail  pharmacy.  You 
also  state  "until  now,  ASTMS  has  been 
offering  merely  to  improve  negotiating 
powers  of  contractors".  This  is  quite  a  big 
"merely"  and  thousands  of  contractors 
would  be  quite  happy  if  this  were  to  take 
place. 

At  our  ill-fated  "open  meeting"  I 
offered  both  the  C&D  and  the  Pharma- 
ceutical Journal  staff  present,  plenty  of 
opportunities  to  ask  questions,  unfortu- 
nately you  both  refused.  I  am  still  avail- 
able. (See  opposite — Editor). 

The  NHS  remuneration  crisis,  as  shown 
by  the  indiscriminate  and  callous  closures, 
has  been  with  us  for  years.  The  only 
fundamental  changes  are  that  it  has  be- 
come even  more  acute  and  that  the 
established  pharmacy  leaderships  now 
acknowledge  it  exists,  with  the  PSNC 
promising  to  fight  it  vigorously  and  bring 
it  to  a  successful  conclusion — they  allowed 
this  crisis  to  develop. 

The  future  of  general  practice  pharmacy 
is  at  stake  and  I  would  have  thought  too 
important  for  some  in  high  positions 
merely  to  tiy  to  score  points.  No  govern- 
ment is  going  to  give  GP  pharmacy  a 
square  deal  easily. 

The  ASTMS  GPP  section  was  only 
formed  in  October  1975,  because  GP 
pharmacy  was  aheady  in  a  financial 
crisis,  which  was  being  allowed  to  drift 
and  become  more  acute.  Obviously  we 
knew  there  would  be  no  rush  of  contractor 
recruits;  however  pharmaceutical  strength 
is  not  only  basically  dependent  on  the 
percentage  of  contractors  in  an  organisa- 
tion. The  NPA  with  its  95  per  cent  mem- 
bership is  probably,  percentage-wise,  the 
strongest  employers'  organisation  in 
Britain.  Its  dismal  track  record  in  no  way 
substantiates     this    potential     strength — 


otherwise  why  the  crisis?  The  majority  of 
the  PSNC  are  members  of  the  NPA 
(generally  from  amongst  it's  leadership). 

At  this  stage  however  I  must  say  that 
the  original  claims  put  forward  by  the 
PSNC  in  March  1976  for  increases  are 
being  taken  by  the  rank  and  file  member- 
ship as  minimal.  So  regardless  of  any 
national  conference  or  voting  by  local 
pharmaceutical  committees,  a  scheme 
should  be  prepared  by  the  PSNC  for  a 
postal  ballot  of  pharmacy  contractors  to 
give  them  the  democratic  right  to  decide 
their  own  futures  and  to  accept  or  throw 
out  any  final  offers  made  by  the  Depart- 
ment. 

If  this  were  not  done  by  trade  unions 
like  the  miners',  engineering  workers 
union,  etc,  the  national  Press  would  have 
it  written  up  as  "left-wing  dictatorship" 
by  trade  union  leaders. 

George  Baxter 

Chairman,  ASTMS  GPP  section 
London  E13 

Join  ASTMS  for  pharmacy 

Three  years  ago  1  took  the  bull  by  the 
horns  and  wrote  a  letter  to  the  pharma- 
ceutical Press,  asking  whether  or  not  any- 
body would  be  interested  in  founding  a 
trade  union  for  pharmacists.  I  envisaged 
all  pharmacists  joining  together  in  a  non- 
political  group,  using  the  power  of  an 
existing  union,  to  try  to  prevent  the 
closures  of  pharmacies,  to  improve  our 
bargaining  power — both  with  the  Depart- 
ment of  Health  and  with  employee 
pharmacists'  salaries — and  also  to  obtain 
a  monopoly  in  dispensing  and  selling  of 
medicines  (as  is  the  case  in  most  civilised 
countries). 

I  received  a  large  number  of  inquiries, 
and  assumed  without  reason  for  doubt, 
that  those  pharmacists  who  joined  me 
were  in  good  faith  and  without  ulterior 
motives. 

It  has  been  shown  by  recent  letters 
published,  that  several  members  who 
joined  me  at  the  start  are  more  concerned 
with  pursuing  their  political  objectives, 
rather  than  the  legitimate  problems  of 
retail  pharmacists.  I  can  only  apologise 
to  the  many  pharmacists  who  joined  me 
in  good  faith.  I  ask  you  all  to  persevere, 
now  that  certain  members  have  exposed 
their  motivation,  and  therefore  shot  their 
bolt! 

Somehow  all  unions  seem  to  have  more 
than  their  fair  share  of  left  wingers  on 
their  administration,  totally  out  of  all 
proportion  to  their  actual  members  in  the 
country.  The  main  reason  for  this  un- 
happy situation  is  the  apathy  shown  by 
moderately  opinionated  trade  unionists. 

Three  hundred  pharmacies  are  closing 
every  year.  The  Department  of  Health 
wants  pharmacists  to  repay  £11  million. 
Our  salaries  are  now  being  easily  matched 
by  unskilled  labour.  These  are  the  prob- 
lems facing  us,  not  the  left  wing's  politi- 
cal dogma.  Communists  are  totally  re- 
jected at  every  general  election. 

Mr  Leaman  must  be  in  "cloud-cuckoo 
land"  if  he  believes  that  he  will  succeed 
in  attracting  a  largely  moderate  profes- 
sion to  membership  of  ASTMS  by  his 
extremist  ideology. 

Let  us  all  join  ASTMS  for  the  sole 
intention  of  protecting  our  livelihood  in 
pharmacy,  and  not  for  being  involved  in 
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disputes  which  are  totally  outside  our 
scope  of  reference. 

Those  chemists  who  decide  to  trade 
with  Grunwick  have  a  democratic  right 
to  trade  with  whom  they  like,  without 
fear  or  prejudice.  This  does  not  mean  that 
I  condone  the  Grunwick  management,  or 
the  hooligans  outside  the  gate — this  is  the 
path  to  anarchy,  and  then  we  will  fall  into 
the  communist  lap,  when  anarchy  has 
destroyed  democracy. 

'Geraint  Davies' 

ASTMS  GPP  section 

Put  up— or  shut  up 

As  a  member  of  the  ASTMS  GPP 
steering  committee  and  hence,  by  impli- 
cation, one  of  the  persons  criticised  re- 
cently in  the  pharmaceutical  Press  in  the 
wake  of  the  Grunwick  dispute  and  a 
letter  written  by  Mr  M.  Leaman  in  con- 
nection therewith  (published  in  C&D  luly 
16)  I  should  be  grateful  for  the  oppor- 
tunity of  a  right  to  reply  through  your 
columns. 

The  dispute  was  basically  concerned 
with  the  right  of  groups  of  workers  to 
join  a  union  of  their  choice.  It  was  there- 
fore, in  my  opinion,  quite  correct  for  the 
ASTMS  GPP  section  to  support  such  a 
right  and  to  do  otherwise  would  have 
been  totally  illogical  on  the  part  of  union 
members.  The  same  right  applies  to  mem- 
bers of  the  NPA  or  any  other  persons 
wishing  to  join  a  body  which  can  repre- 
sent their  interests  in  relevant  negotia- 
tions. 

Mr  Leaman  chose  to  couch  his  letter  of 
support  in  terms  that  suggested  a  so-called 
left-wing  bias  and  it  is  his  privilege  so  to 
do.  It  is  possibly  to  the  credit  of  C&D 
that  it  published  such  "left-wing  propa- 
ganda", although  an  impartial  observer 
may  feel  that  this  was  done  to  associate 
the  entire  ASTMS  GPP  section  with  the 
left-wing  point  of  view — which  is  far  from 
the  truth  and,  if  correct,  is  the  type  of 
behaviour  about  which  the  Press  so  fre- 
quently complains  itself,  namely  distor- 
tion of  the  truth. 

ASTMS  GPP  section  does  support  the 
right  of  an  individual  to  join  a  union  of 
his  choice ;  also  the  right  to  peaceful 
and  legal  picketing  in  industrial  disputes. 
However,  at  no  time  did  the  union  ex- 
press support  for  hooliganism  and  to  im- 
plicate it  by  association  is  conduct  of  the 
most  disreputable  kind.  ASTMS  has  mem- 
bers right  across  the  political  spectrum, 
as  also  has  its  pharmacy  sections.  If  Mr 
Leaman  chooses  to  represent  a  left-wing 
point  of  view  then  that  is  his  own  busi- 
ness, but  I  can  assure  you  that  it  is  en- 
tirely fallacious  to  suppose  that  this  repre- 
sents the  view  of  the  steering  committee 
as  a  whole.  It  may  be  true  that  some 
members  in  some  sections  of  ASTMS 
have  supported  the  idea  of  nationalising 
the  drug  industry;  also  the  nationalisa- 
tion of  the  general-practice  pharmacy 
outlets.  Such  views  are  to  be  expected  in  a 
body  with  such  diverse  membership,  but 
at  no  time  has  such  a  view  been  expressed 
by  the  pharmacy  section  and  I  challenge 
you  to  produce  evidence  to  the  contary. 

The  ASTMS  GPP  pharmacy  section 
was  founded  upon  the  supposition  that 
general-practice  pharmacists  are  de  facto 
employees  of  the  NHS — whether  they  are 
employees   or   self-employed  contractors. 
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As  such  it  was  felt  that  it  could  reconcile 
the  interests  of  all  general-practice  phar- 
macists, which  is  more  than  can  be  said 
of  any  existing  body  which  negotiates  on 
their  behalf.  Additionally  it  could  call 
upon  the  massive  support  of  the  existing 
ASTMS  machinery.  Whether  such 
'muscle"  is  necessary  must  be  decided  by 
individual  members  and  the  outcome  of 
the  present  discussions  between  the 
PSNC  and  the  DHSS  may  clarify  the 
situation. 

Finally  I  should  like  to  leave  an  inter- 
esting thought  with  your  readers.  The 
entire  ASTMS  GPP  section  has  been 
:astigated  because  of  the  so-called  left- 
wing  views  of  Mr  Leaman  in  relation  to 
an  industrial  dispute.  I  have  been  given  to 
understand  that  the  present  leader  of 
HM  Opposition  party  is,  or  was  a  mem- 
ber of  ASTMS.  Does  this  mean  that,  by 
implication,  the  entire  Conservative  Party 
ire  to  be  associated  with  the  views  ex- 
pressed by  Mr  Leaman?  If  members  do 
lot  like  such  views  then  it  is  always  open 
:o  them  to  join  ASTMS,  seek  election  to 
its  steering  committee  and  direct  its  course 
n  accordance  with  their  wishes.  If  they 
ire  not  prepared  to  take  the  trouble  they 
ire  ill-placed  to  grumble  about  the  results. 
In  other  words — put  up  or  shut  up. 

E.  D.  Hurt 
Southam,  Warwick? 

(A/hither  ASTMS? 

your  Comment  last  week  appeared  to  me 
o  be  extremely  inept,  and  one  would 
lave  felt  that  at  a  time  when  general 
3ractice  pharmacy  was  in  the  balance  as 
egards  its  economic  viability  in  the  im- 
nediate  future,  a  more  apt  heading  would 
lave  been  "Whither  pharmacy"  if  C&D 
really  has  the  wel'being  of  readers  at  heart. 


News  in  brief 


□  Boots  Co  Ltd  have  granted  £6,000  to 
Professor  C.  J.  W.  Brooks,  chemistry 
department,  Glasgow  University,  for  study 
an  the  metabolism  of  flurbiprofen. 

□  The  two  Georgian  double  ended  medicine 
spoons  together  with  four  other  items 
fetched  £140  when  sold  at  Mentmore, 
May  27,  (C&D,  May  7,  p624). 

□  A  case  of  profound  hypothermia  occur- 
ring on  three  occasions  when  lithium  car- 
bonate and  diazepam  were  taken  together, 
but  not  with  either  drug  alone,  is  reported 
in  a  recent  British  Medical  Journal. 
□The  acceptable  daily  intake  (ADI)  of 
saccharin  of  up  to  5mg  per  kg  body-weighi 
was  reduced  by  the  Joint  JAO/WHO 
Expert  Committee  on  Food  Additives  in 
April  to  a  temporary  ADI  of  up  to  2  5mg 
per  kg. 

□  The  Pharmaceutical  Affairs  Council  in 
Japan  have  recommended  to  the  Minister 
of  Health  and  Welfare  that  drugs  contain- 
ing pyrine  type  chemicals  should  be 
banned  from  OTC  sale.  Official  action  is 
expected  soon. 

□  The  Health  and  Safety  Commission 
has  published  a  booklet,  "Safety  repre- 
sentatives and  safety  committees"  (HM 
Stationery  Office,  £0-35;  50  copies  £15). 


You,  as  well  as  I,  and  many  thousands 
of  pharmacists  capable  of  careful  thought, 
must  be  aware  that  in  normal  times,  both 
union-baiting  and  union-bashing  is  fair 
sport  for  a  paper  such  as  yours  to  indulge 
in.  However  in  these  gravely  troubled 
times  for  retail  pharmacy,  the  survival  of 
our  professional  practices  is  of  greater 
paramount  importance  than  your  attempts 
to  make  capital  out  of  the  Grunwick  dis- 
pute, and  immature  remarks  made  both 
by  a  young  member  of  our  steering  com- 
mittee on  the  one  hand,  and  the  clamour 
of  three  or  four  anti-trade  unionists  on 
the  other.  Such  views  as  have  been 
expressed  by  both  sides,  have  appeared  to 
be  hell  bent  on  the  destruction  of  our 
GPP  section.  Let  me  assure  you,  ASTMS 
GPP  will  survive  and  flourish.  I  wish  that 
I  could  say  the  same  for  general  practice 
pharmacy. 

Stanley  Blum 

Secretary,  ASTMS  GPP  section 

We  are  not  sure  whether  it  would  be 
worse  to  have  our  motives  doubted  be- 
cause we  had  "suppressed"  readers'  views 
or  because  we  "exposed"  those  same 
views.  In  fact,  the  reaction  of  last  week's 
correspondents  shows  clearly  that  C&D 
subscribers  wish  to  be  informed — and  to 
come  to  their  own  conclusions.  Perhaps 
the  GPP  section  would  be  less  open  to 
misunderstanding  if  it  held  open  elections 
to  create  a  committee  genuinely  em- 
powered to  "represent",  rather  than  one 
which  is  apparently  composed  of  indi- 
vidualists who  claim  to  "steer"  yet  drive  in 
different  directions.  Mr  Baxter  implies 
that  the  two  Press  representatives  should 
have  turned  an  open  ASTMS  meeting  into 
a  Press  conference — but  we  do  not  regard 
it  as  part  of  our  function  to  bolster  up 
the    formal    proceedings    of     a  meeting 


It  contains  the  Regulations  operative  from 
October  1,  1978,  the  Code  of  Practice  on 
Safety  Representatives  and  guidance  notes. 

□  The  labelling  of  3-core  flexes  on 
domestic  electrical  appliances  to  explain 
the  colour  coding  of  the  cores  is  to  con- 
tinue indefinitely.  This  is  the  effect  of 
the  Electrical  Appliances  (Colour  Code) 
(Amendment)  Regulations  1977  (SI  1977 
no  931,  Stationery  Office,  £0  10),  which 
amend  the  Electrical  Appliances  (Colour 
Code)  Regulations  1969  whose  labelling 
requirements,  lapsed  on  July  1,  have 
operated  since  new  colours  for  flexes  were 
adopted  in  1969. 

□  Sales  of  safety  razor  sets  by  UK  manu- 
facturers in  the  first  quarter  of  1977 
amounted  to  4- 712m  (£760,000)  and 
separate  razor  blade  sales  totalled 
£9- 351m.  During  the  same  period  £747,000 
of  razors  and  £5  -772m  of  blades  were 
exported  while  £935,000  of  razors  and 
£2 -551m  of  blades  were  imported,  accord- 
ing to  Business  Monitor  PQ392  by  the 
Government  Statistical  Service,  available 
from  HM  Stationery  Office. 

□  Exports  of  chemicals,  including  phar- 
maceuticals, were  32  per  cent  higher  in 
the  first  half  of  1977  than  in  the  corres- 
ponding period  last  year,  reaching  a 
record  £  1,855m. 

Although  UK  chemical  imports  also 
rose  (by  £333m),  the  favourable  trade  sur- 
plus produced  by  the  chemical  industry- 
increased  25  per  cent  to  a  record  £605m 
for  the  half  year.  Chemicals  now  provide 


which  an  audience  of  only  three  contrac- 
tors managed  to  attend.  Formal  pro- 
ceedings are,  we  hope,  reported  factually 
and  impartially,  without  "involvement" ; 
the  Press  has  plenty  of  opportunity  to 
discuss  matters  informally  and  "on  the 
record"  with  both  the  profession's  leader- 
ship and  its  rank-and-file — and  does  so- 
—Editor. 

Bargain  hunting  spree 

In  your  issue  of  June  25  (p926)  you  car- 
ried a  short  piece  on  our  recently  com- 
pleted multi-client  study  "The  UK  market 
for  slimming,  dietetic  and  health  foods". 
Unfortunately,  you  put  the  price  at  £4 -50 
instead  of  £450  and  such  is  the  popularity 
of  your  journal  that  we  have  had  a  minor 
flood  of  orders  and  cheques  for  £4-50. 
Would  it  be  possible  to  put  in  a  correction 
that  might  stop  at  ieast  a  few  of  these 
enthusiastic  bargain  hunters? 

Robert  Clark 

Manager,  multi-client  research 
Economist  Intelligence  Unit  Ltd 
27  St  James's  Place 
London  SW1 A  1  NT 

Money  off  what? 

I  do  wish  that  one  of  Kimberly-Clark's 
whizz  kids  would  explain  to  me  what 
logic  there  is  in  flashing  Kleenex  tissues 
"at  least  2|p  off  recommended  price", 
when  there  is  no  retail  price  recommended 
or  even  suggested. 

Raymond  Hutchinson 

Harrow  Weald 
A  spokesman  from  Kimberly-Clark  said 
that  the  "2jp  off"  refers  to  2}p  off  the 
price  at  which  the  outlet  would  normally 
sell  the  product.  The  company  asks  to  be 
contacted  if  retailers  have  any  problems. 


26.5  per  cent  of  the  UK  trade  surplus  in 
manufactured  goods. 

□  The  Home  Secretary  has  issued  direc- 
tions prohibiting  Dr  Frederick  Mcrton- 
Gore,  60  East  India  Dock  Road,  London, 
El 4,  and  Dr  Jegarajasegaram  Eliatamby, 
14  Stanthorpe  Road,  I^ondon  SW16,  from 
prescribing,  administering  and  supplying 
and  from  authorising  the  administration 
and  supply  of  any  Controlled  Drug  within 
the  meaning  of  the  Misuse  of  Drugs  Act 
1971.  These  names  should  be  added  to 
the  list  in  the  C&D  Directory  1977. 

New  Middlesex  officers 

The  new  officers  of  the  Middlesex  Pharma- 
ceutical Group  are  :  Chairman,  L.  Priest ; 
vice-chairman,  J.  J.  Flaherty ;  treasurer, 
H.  G.  MovS.  The  chairmen  and  vice- 
chairmen  of  the  constituent  local  pharma- 
ceutical committees  are:  Barnet,  F.  L. 
Pomeroy  and  A.  J.  Kelly;  Brent  and 
Harrow.  B.  M.  Andrews  and  J.  Carson ; 
Ealing,  Hammersmith  and  Hounslow,  J. 
W.  Kitchener  and  L.  Priest;  Enfield  and 
Haringey,  J.  J.  Flaherty  and  D.  W. 
Winton  ;  Hillingdon,  R.  W.  Wiltshire  and 
L.  P.  Emerson.  The  secretary  of  the  Group 
and  of  the  individual  committee  is  Mr  j. 
Anderson  Stewart,  158  Kentish  Town 
Road,  London  NW5  2DE. 

The  Group  is  advising  all  contractors 
to  support  any  action  recommended  by 
the  Pharmaceutical  Services  Negotiating 
Committee. 
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Lower  profits  on 
cosmetics  for  BAT 

Cosmetics  sales  by  BAT  Industries  Ltd  in 
the  half-year  to  December  31,  1976  con- 
tinued to  grow  strongly  in  Europe  and 
Latin  America  and  for  Lentheric  in  the 
UK  although  those  for  Yardley  in  the  UK 
were  "flat".  In  the  United  States,  a  mater- 
ial volume  increase  was  achieved  by  Ger- 
maine  Monteil  at  the  expense  of  profits 
due  to  the  cost  of  this  accelerated  growth 
and  intense  competitive  activity  over  the 
important  Christmas  season,  according  to 
a  statement  this  week. 

Turnover  in  cosmetics  for  the  half  year 
amounted  to  £57m  (£54m  same  period  to 
1976)  but  profit  fell  from  £4m  to  £2m  in 
this  sector.  Group  turnover  was  £3,010m 
(2,726m)  and  pre-tax  profit  £217m  (£188m). 

Ciba-Geigy  sales  rise 
6  per  cent  in  first  half 

Sales  of  Ciba-Geigy  Group  in  the  first 
half  of  1977  amounted  to  SwFr5,664m,  6 
per  cent  above  the  corresponding  figure 
for  last  year.  Of  the  individual  divisions, 
sales  of  dyestuffs  and  chemicals  were 
steady  at  SwFr  1,055m,  pharmaceuticals 
rose  7  per  cent  to  SwFrl,435m,  agrochemi- 
cals  were  6  per  cent  up  at  SwFrl,766m, 
Airwick  group  rose  3  per  cent  to  SwFr 
209m,  and  Ilford  group  (including  Gretag) 
rose  7  per  cent  to  SwFr263m. 

Growth  in  the  pharmaceuticals  division 
was  less  than  during  the  first  half  of  1976. 
The  company  plans  capital  expenditure 
of  some  SwFr700m  this  year,  including 
new  production  facilities  for  pharmaceu- 
ticals and  agrochemicals.  Efforts  to  en- 
hance profitability  were  successful  during 
the  first  half  of  the  year,  but  the  unstable 
currency  situation  makes  it  impossible  for 
the  company  to  give  a  reliable  forecast  of 
the  year's  results.  However,  an  improve- 
ment on  last  year's  figures  is  anticipated. 

LRC  companies  report 
some  progress 

The  Pharmax  medical  trading  division  of 
LRC  International  Ltd  again  made  a  trad- 
ing loss  of  £224,000  in  the  year  ended 
March  31,  it  was  stated  when  the  Group's 
preliminary  results  were  announced  as 
C&D  went  to  press  last  week  (for  sales 
and  profits  see  July  23,  pi  36).  The  "ethi- 
cals"  business  had  shown  a  profit  of  £lm 
but  against  that  had  to  be  set  the  need  to 
write  down  stocks  of  Medical  Supply  As- 
sociation Ltd.  It  was  hoped  that  the  cur- 
rent year  would  show  a  return  to  profit- 
ability in  the  division. 

LR  Industries  profits  were  doubled  at 
£2 -739m  with  the  improvement  attributed 
to  a  strengthened  marketing  team  on 
Marigold    and    higher    export  earnings. 


Haffeden-Richborough,  however,  showed 
a  downturn  in  profitability  due  to  losses 
in  the  French  subsidiary,  an  exceptional 
contribution  to  the  pension  fund,  and 
severe  competition  from  Far  East  imports, 
particularly  of  hot  water  bottles.  Sanitas 
profits  were  only  marginally  better  than 
in  the  previous  year — there  was  serious 
competition  in  soap  products — but  exports 
were  a  strong  feature.  Schmid,  the  North 
American  subsidiary,  performed  well. 

Overseas  expansion  includes  a  house- 
gloves  plant  in  Iran,  expected  to  produce 
some  7  million  pairs  this  year;  a  new 
toiletries  plant  for  Schmid  has  started 
building  in  the  USA ;  in  Portugal  a  new 
baby  pants  plant  is  now  on  stream,  and 
in  Malaysia  there  are  plans  for  a  gloves 
plant.  Looney  Tunes  (the  equivalent  of 
Camberwick  Green)  has  been  launched  in 
Canada,  while  in  the  UK  Haffenden-Rich- 
borough  have  purchased  a  further  factory 
for  their  electrical  business,  including  hair 
care  products. 

Record  sales  by  Polaroid 

Consolidated  worldwide  sales  of  Polaroid 
Corporation  in  the  second  quarter  in- 
creased 9  per  cent  to  $249,276,000,  and 
net  earnings  were  also  a  record  at 
520,469,000,  an  increase  of  1 1  per  cent, 
over  the  1976  figures. 

The  consolidated  sales  for  the  first  six 
months  were  $441,113,000,  8  per  cent 
above  the  1976  first-half  sales  of 
$410,123,000.  Net  earnings  for  the  six- 
month  period  increased  19  per  cent  to 
$34,505,000. 

Eli  Lilly  expansion 

Eli  Lilly  &  Co,  Indianapolis,  announce 
record  sales  and  earnings  in  the  first  half 
of  1977.  Consolidated  sales  in  the  second 
quarter  were  $369m  ($331m  in  the  same 
period  of  1975)  and  the  estimated  net 
income  was  $64  3m  ($60  5m).  In  the  first 
six  months  consolidated  sales  were 
$768  9m  ($693  9m)  and  the  estimated  net 
income  was  $11 7  8m  ($111  9m). 

Agricultural  products  showed  the  great- 
est increase  in  sales  revenue,  but  there 
was  also  continuing  growth  in  sales  of 
pharmaceutical  products  and  cosmetics. 

Agreement  has  been  reached  in  prin- 
ciple for  the  acquisition  by  Eli  Lilly  of 
I  vac  Corporation,  San  Diego,  California, 
manufacturers  of  electronic  thermometer 
systems  and  electronic  infusion  systems 
for  intravenous  drug  delivery.  It  is  expec- 
ted that  Ivac  will  continue  as  a  separate 
organisation  with  the  current  management. 

Briefly 

Wilkinson  Sword's  long  involvement  with 
swords  and  the  City  of  London — going 
back  for  two  centuries — is  illustrated  by 
a  display  at  Midland  Bank's  Poultry  and 
Princes  Street  branch  in  the  City.  It  will 
be  on  view  until  August  5. 

Philip  Harris  (Holdings)  Ltd  report  that 
their  turnover  in  the  year  to  March  31 
was  £8 -4m  compared  with  £6  6m  in  the 
previous  year.  The  profit  before  taxation 
and  extraordinary  items  was  £685,254 
(£602,910),  and  the  profit  after  taxation 
and  deducting  £12,889  for  extraordinary 
items  was  £325,142  (£313,018). 
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Appointments 

Approved  Prescription  Services  Ltd:  M 

Chris    Robinson    has    been  appointee 
packaging  manager  following  the  promo 
tion  of  Colin  Mundy  to  factory  manager 
He  was  previously  with  Pye-Unicam  Ltd. 
European     Pharmacopoeia  Commission 
Mr  C.  A.  Johnson,  secretary  and  scientifi 
director  of  the  British  Pharmacopoeia,  ha 
been  elected  chairman  of  the  Council  o 
Europe's  Pharmacopoeia  Commission  foi 
a  non-renewable  term  of  three  years. 
Leo  Laboratories  Ltd:  Mr  Tom  Summer 
has  been  appointed  general  manager  o 
UK  operations.  He  joined  the  company 
15  years  ago  as  a  medical  representative 
and  has  held  positions  as  training  manager 
sales  manager,  and  UK  sales  director. 
Braun  UK  Ltd:  Mr  Bob  Shingleton  has 
been  appointed  product  manager,  personal 
care,  and  will  be  responsible  for  the  com- 
pany's ranges  of  stylers,  dryers,  curling! 
wands  and  household  products.  He  joined! 
Braun  in  1976  as  product  manager,  Photo] 
Plash. 

G.  D.  Searle  &  Co:  Dr  Ernest  M.  Heimlich 
has    been    appointed    regional  medical] 
director,  Europe,  for  the  pharmaceutical] 
and  consumer  products  group.  He  will  be] 
based  in  Lausanne.  Dr  Heimlich  was  pre- 
viously   director    of    medical    affairs  in 
Europe  for  Schering. 

Pharmax  Ltd:  Mr  Denys  L.  Robey,  has 
been  appointed  chief  executive  following 
the  resignation  of  Dr  A.  J.  Martin,  MD, 
BS,  MRCS,  LRCP.  Dr  Martin  has  be- 
come a  medical  consultant  to  Pharmax 
Ltd.  Mr  Robey  is  managing  director  of 
LRC's  Autonumis  subsidiary,  an  appoint- 
ment he  is  to  retain. 

Central  Arbitration  Committee,  Depart- 
ment of  Employment:  Mr  E.  L.  Archer, 
OBE,  a  former  director  of  personnel  of 
Boots  Co  Ltd  and  a  member  of  the  com- 
mittee since  its  formation,  has  been  ap- 
pointed a  deputy  chairman.  Other  newly 
appointed  deputy  chairmen  are  Mr  Bob 
Davies,  Mr  E.  A.  Ferguson,  Miss  D.  F. 
Nelson  and  Professor  Roger  Rideout. 
Johnson  &  Johnson  Ltd:  Mr  Brian 
Templeman  has  been  appointed  national 
accounts  manager  for  the  consumer  divi- 
sion. Mr  Templeman  started  with  the 
company  nine  years  ago  as  a  territory 
salesman.  Mr  David  Armit  has  been  ap- 
pointed to  southern  regional  manager 
from  national  accounts  executive  and  Mr 
Robin  Morriss  and  Mr  Peter  Smith  have 
been  appointed  to  the  newly  created  posi- 
tions of  national  accounts  group  managers. 
Gillette  Industries  Ltd:  Mr  Roger  Crudg- 
ington  has  been  promoted  to  sales  man- 
ager for  the  central  region.  He  joined  the 
company  in  1966  and  has  been  sales 
planning  and  promotions  manager  for  the 
past  two  years.  He  is  succeeded  by  Mr 
Jerry  Parker,  whose  position  as  national 
accounts  co-ordinator  is  being  taken  by 
Mr  Ron  Harvey,  the  northern  area  sales 
manager  responsible  for  F.  W.  Wool- 
worth.  Mr  Stuart  Burnley,  who  has  gained 
six  months  experience  as  acting  regional 
manager  (central),  is  returning  to  the  head- 
quarters at  Tsleworth  to  run  the  sales 
training  department. 
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Market 
News 


Ginger  stocks  dwindling 

London,  July  27:  Offers  of  ginger  root 
continue  to  decline  following  the  pattern 
of  the  past  few  months.  Up  to  last  week 
there  have  been  spot  holders  of  the 
Jamaican  variety  but  now  their  supplies 
appear  to  have  been  taken  up.  The  rates 
shown  for  cochin  and  Nigerian  must  now 
De  regarded  as  nominal.  Our  market 
source  believes  that  the  rate  for  any 
supplies  left  of  Nigerian  may  go  as  high 
as  £2,000  ton  before  the  end  of  the 
/ear.  Price  changes  among  other  spices 
were  only  marginal  with  little  trading. 

Among  botanicals  ipecacuanha  con- 
tinues firmer  week  by  week.  Honey  is 
steadier  with  the  exception  of  the 
Canadian  which  shows  a  steep  rise. 
Elsewhere  the  following  are  dearer  on 
the  week:  Canada  balsam,  cherrybark. 
hydrastis,  kola  nuts,  tonquin  beans  and 
witchhazel  leaves.  Lower  are  copaiba 
and  Peru  balsams,  henbane,  lobelia  and 
squill.  Hand-picked  Alexandria  senna 
pods  are  now  upwards  of  £2  00  kg. 
In  essential  oils  Chinese  citronella, 
adagascan  clove  leaf,  petitgrain  and 
Chinese  peppermint  were  easier  during 


the  week.  Patchouli  was  up  by  £0  25  kg. 

Manufacturers  of  pharmaceutical 
chemicals  held  their  schedules  steady 
but  it  is  understood  that  vitamins  may 
be  increased  again  early  next  month. 

Pharmaceutical  chemicals 

Borax:  EP  grades,  2-4  ton  lots  per  metric  ton  in 
paper  bags,  delivered — granular  £199;  powder 
£217;  extra  fine  powder  £222. 
Boric  acid:  EP  grades  per  metric  ton  in  2-4  ton 
lots  for  British  material — granular  £255;  crystals 
£342;  powder  £277. 

Bromides:  Crystals  £  per  metric  ton.  


Ammonium 
Potassium* 
Sodium 


Under  50-kg 
1,090 
1,010 
990 


50-kg 
932 
853 
839 


1,000-kg 
874 
816 
802 


£2.25  kg; 
kg;  methyl- 

kg;  sulphate 
light 


*  Powder  plus  £43  kg 
Calamine:  BP  £621  per  1,000  kg. 
Choline:     (500-kg     lots)  bitartrate 
dihydrogen  citrate  £2.08. 
Homatropine:    Hydrobromide  £90.20 
bromide  £102 — both  in  i  kg  lots. 
Iodoform:  US  NF  £8.00  kg  for  50-kg. 
Isoprenaline:    Hydrochloride  £52.00 
£45.00. 

Kaolin:   BP   natural   £113.35  per   1,000  kg 
£118.45  ex-works  in  minimum  10-ton  lots. 
Mercurials:   Per   kg   in   50-kg   lots;  ammoniated 
£7.48;   oxide — red  £8.82  and  yellow  £8.54;  per- 
chloride  £6.14;  subchloride  £7.82,  iodide  £8.10. 
Mercury:  BPC  redistilled  £7.10  kg  in  12i  kg  lots. 
Noscapine:    Alkaloid    £26.80    kg    for  25-kg  lots; 
£25.00  kg  for  100-kg.   Hydrochloride  £30.00  and 
£28.00  kg  for  similar  quantities. 
Saccharin:  BP  in  250-kg  lots  £4.20  kg;  sodium 
£3.69. 

Salicylic  acid:  5-ton  lot  £1.06  kg;  1  ton  £1.07. 


Crude  drugs 


Balsams:  (kg)  Canada:  £11.20  spot;  £10.90,  cif 
for  shipment.  Copaiba:  BPC  £2.15  on  the  spot; 
£2.00.  cif.  Peru:  £6.10  spot;  £6.00,  cif.  Tolu: 
£4.25  spot. 

Cascara:  £1,040  metric  ton  spot;  £990,  cif. 
Cherry  bark:  Spot  £790  metric  ton;  £750,  cif. 
Chillies:  Chinese  Fukien  £1,490  metric  ton  nomi- 
nal. New  Guinea  birdseye  from  £2,600  to  £3,000 
as  to  quality. 

Gentian:  Root  £1.34  kg  spot;  £1.30,  cif. 
Ginger:   Cochin  £1,350  ton,   cif;  Jamaican  with- 
drawn; Nigerian  split  £1.225  spot;  peeled  £1.330, 
cif,  nominal. 


Henbane:  Niger  £1.000  metric  ton  spot;  £990,  cif. 
Honey:  (per  metric  ton  in  6-cwt  drums,  ex-ware- 
house)   Australian    light    amber    £695;  medium 
£668;  Canadian  £820;  Mexican  £642. 
Hydrastis:  (kg)  £9.25  spot;  £9.10,  cif. 
Ipecacuanha:    (kg)   Costa  Rica  £7.00-£7.50  spot; 
no  shipment. 

Jalap:  Brazilian  no  spot;  shipment  £1.30  kg,  cif; 

Mexican  15%  £1.65,  cif. 

Kola  nuts:  £320  metric  ton,  cif. 

Lemon  peel:  Unextracted  £1,420  metric  ton  spot; 

shipment  £1 ,350,  cif. 

Lobelia:  American  £1,290  metric  ton  spot;  Euro- 
pean £1,190  spot;  £1,170  shipment. 
Menthol:    (kg)    Brazilian    £9.50    spot    and  cif. 
Chinese  from  £10.50  in  bond  and  cif. 
Sarsaparilla:    Mexican    £1,750    metric    ton  spot; 
£1,700,  cif.  Jamaican  not  quoted. 
Seeds:     (metric    ton,    cif)     Anise:    China  star 
£810    nominal.    Caraway:    Dutch    £1,075.  Celery: 
Indian  £860.   Coriander:   Moroccan   £680;  Indian 
£570.   Cumin:   Egyptian   £660;    Iranian   £680.  Dill: 
£180.  Maw:  £880 

Senna:    (kg)    Alexandria   pods,    hp,    upwards  of 
£2.00,  manufacturing  £0.65.  Tinnevelly  leaves  faq 
No  3,  faq  pods  £0.27,  hp  £0.40. 
Squill:    Italian    new   crop   £700   metric    ton,  cif. 
Indian  £180  spot;  £155,  cif. 

Tonquin  beans:  Angostura  £4.00  kg  spot;  Para 
£4.30,  cif. 

Turmeric:  Madras  finger  £515  ton,  cif. 
Witchhazel  leaves:  Spot  £2.20  kg;  £2.00,  cif. 

Essential  oils 

Anise:  (kg)  £17.50  spot  nominal:  shipment  £17.00, 
cif. 

Camphor  white:  £0.95  kg  spot  and  cif. 

Citronella:    Ceylon    £1.35    kg    spot;    £1.30,  cif. 

Chinese  £2.30  spot  and  cif. 

Clove:  Madagascar  leaf,  £2.55  kg  spot;  £2.50,  cif. 

English-distilled  bud  not  offering. 

Geranium:    (kg,    cif)    Bourbon    £50.00.  Chinese 

£27.50. 

Ginger:  £85.00-£88.00  kg  spot. 

Lemongrass:  Cochin  £4.50  kg  spot;  £4.50,  cif. 

Palmarosa:  No  spot  offers;  £7.40  kg,  cif  nominal. 

Patchouli:  £11.65  kg  spot  and  cif. 

Peppermint:    (kg)   Arvensis — Brazilian  £5.35  spot 

and  cif.  Chinese  £5.20  spot;  £5.50,  cif.  Piperata. 

American  Far-West  E30.00-E33.00,  cif. 

Petitgrain:  £5.75  kg  spot;  £5.65,  cif. 

Spearmint:     (kg)    American    Far    West  £15.50. 

Chinese  spot  unobtainable;  shipment  £12.50,  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


NO  RINSING,  NO  WASHING. 

Hair  Factor  9  dries  in  a  few  minutes, 
thus  avoiding  the  necessity  to  massage 
it  into  the  scalp. 

A  COMPLETE  TREATMENT 

Phylum  Therpicare  Ltd.  —  224  West  Regent  St.,  Glasgow. 

UK  Distributor 
Pharmagen  Ltd.,  Chapel  Street,  Runcorn,  Cheshire. 


EX-LAX 

The  world's  largest  selling  ^ 
laxative 


independent  research 
figures  confirm  this  brand's 
continuing  dominance 


During  1977  advertising  will  be  much 
more  than  any  competitive  spending  in  1976 
and  will  increase  sales  yet  again! 

Don't  be  without  stock  of  Ex-Lax  chocolate (6, 18  or  36  tablets) 
Ex-Lax  pills  (18  or  42)  or  Junior  Ex-Lax  (9  chocolate  tablets) 

Order  from  your  wholesaler  or  direct  from  Ex-Lax  Limited,  Fishponds  Road, 
Wokingham,  Berks. 
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NEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS,  LEMONINE.  GINGER, 
SARSAPARILLA.  DANDELION  &  BURDOCK 

FOR  HERB  BEERS  ON  BONUS  TERMS 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk 

Detailed  price  list  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands,  DY1  2BR.    Tel.  No.  Sedgley  2537 


INTEHPLAN  SYSTEM 


/hopfitting/ 
to 

CHcite... 


jff  IF 


full  service  covering  every  aspect,  for  details... 

OLJMIEV  BROTHERS  Ltd „jado house, northbridge  rd 
berkhamsted,  herts  •  hp4  leg  toaa  S7)  5417—3 


ifjed  ^ 
isemenfs 


Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London  EC4A  3JA. 
Telephone  01353  3212. 

Publication  date  Every  Saturday. 


Dlsplay/Seml  Display  £5-00  per  single  column 
centimetre,  min  25mm.  Column  width  42mm. 

Whole  page  £350  (254mm  x  178mm). 

Half  page  £200  (125mm  x  178mm). 

Quarter  page  £110  (125mm  x  86mm). 

Lineage  £1-00  per  line,  minimum  5  lines  @  £5-00. 

Box  numbers  £0-50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  1 5%  on  1 3  insertions  or  over. 


Wanted 


TURN  THAT  EXCESS  STOCK  into 
cash.  We  buy  stock  of  all  descrip- 
tion, it  in  good  condition.  No  quan- 
tity too  small.  Tel:  Blackburn  663532. 


A.&H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  In  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 

8    Northburgh    Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegram*:  "Salved",  London, 
E.C.1. 


Appointments 


Male/Female.  Fully  experienced  in 
Dispensing — Stock  Control — Counter 
Sales  promotion.  Available  any  3 
whole  days  weekly  or  5  afternoons 
and  evenings  to  30  hours.  Conscienti- 
ous worker.  London-Croydon  areas. 
670  5698  after  5  p.m. 

HATFIELD.  Wanted — Pharmacist,  for 
busy  dispensing  shop  in  town  centre, 
good  supporting  staff,  unfurnished 
flat  available  if  required.  Apply  to 
Eakins  and  Fisher,  145  Victoria  St., 
St.  Albans,  Herts.  Phone  53240. 


MANESTY     TA8LETING  MACHINES 

BB3B  35.  Rotapress  MK  II,  also 
Rotapress  MK  III,  Ribbon,  Ribbon 
Blender  5-10  cwts.  Box  No.  2487. 

PHARMACEUTICAL  ANTIQUES.  Drug 
runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands, 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319. 


Agencies 


TWO  AGENTS  calling  on  Chemists 
and  Departmental  Stores  in  Scotland 
seek  further  profitable  agencies. 
Please  send  full  details  to  Box  No. 
2486. 


Shopfitting 


CHROMIUM,  CRYSTAL  DISPLAY 
COUNTERS,  ISLAND  DISPLAY  UNITS, 
SHOWCASES,  WINDOW  FITTINGS, 
COMPLETE      SHELVING  SYSTEMS 

with  or  without  canopy  lighting. 
Prompt  delivery  direct  from  the 
makers.  See  our  showroom  or  invite 
us  to  call  without  obligation  for  in- 
stant quote.  THIRSK  SHOPFITTINGS, 
741-743  Garratt  Lane,  London  SW17 
0DP.  Tel.:  01-946  2291   (4  lines). 


Please  Address  Box  No.  replies  to: 
Box  No.  ......  Chemist  and  Druggist 

25  New  Street  Square,  London  EC4A  3JA 


Premises 


For  Sale 


NEW  PHARMACY  PREMISES 
GAINSBOROUGH 
LINCS 

International  Stores  Ltd  arc 
developing  at  Heapham  Read/ 
Foxby  Lane,  a  Superstore  of 
some  57,000  sq.  ft.  with  sub- 
stantial free  surface  car  parking 
facilities  and  petrol  filling  station. 

It  is  intended  that  a  Self  Con- 
tained Pharmacy  Unit  will  be 
incorporated  in  the  development 
which  is  due  to  open  in  Novem- 
ber 1977. 

Parties  interested  in  operating 
this  unit  should  contact: 

B.  Mills, 
Chief  Development  Surveyor, 
International  Stores  Limited, 
Mitre  Square,  London  EC3  3BP. 

01-283  3030,   Ext.  38. 


OLIVE  OIL  (good  quality  Spanish) 
bulk  outlet  required.  Stable  prices 
for  one  year.  For  sample  and  price 
write:  Burnell  and  Curtis  Ltd.,  167 
Station  Road,  West  Moors,  Dorset. 


Agents 


to 


AGENTS  REQUIRED 

sell   exclusive  range  of  Hair 


Fashion  Accessories  for  counties 
North  -  East  -  or  West  of  London 
Contact: 

M.  Crlscuolo  &  Co.  Ltd., 

19  St.  Cross  Street, 
Hatton  Garden  EC1N  8UP. 
Tel.:  01-405  5205/6/7. 


Miscellaneous 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehill,  Manchester  M4  1 EY 

Tel:  601-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear 
rings,  Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 


CLASSIFIED 
ADVERTISEMENTS 

Situations  Vacant? 
Hospital  Appointments? 
Trade  Services? 
Business  Opportunities? 
Wanted? 
For  Sale? 

A  classified  advertisement 
in  Chemist  &  Druggist  gets 
results. 

Put  it  to  the  test  by  posting 
us  your  next  ad.  or  by  tele- 
phoning us  on:  01-353  3212. 
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anufacturing  & 
istributing  Services 


l/VEAR 


An  exciting  new  range  of  professional 
clothing.  Leaflets  and  details  from: 

NICHOLSON'S 

(Overalls)  Limited 
Georges  Road,  Stockport, 
w  Cheshire. 


CONTACT  LENS 
SOLUTIONS 

DISTRIBUTORS  OF  ALL 
CONTACT  LENS  SOLUTIONS. 
CASES  AND  ACCESSORIES 

Orders  welcomed  foi  1-1.000 
bottles 

DENNIS  HILLYARD  CONTACT 
LENS  SUPPLIES, 

55  Barton  Road, 
Water  Eaton  Estate, 
Milton  Keynes,  Bucks. 

Tel:  Milton  Keynes  74537 


ANGLIAN 
AEROSOL  &  PACKAGING 
CO.  LTD. 

will,  with  effect  from  4  January, 
trade  under  the  name  of 

ANGLIAN  MANUFACTURING 
CHEMISTS 

This  name  will  more  accurately 
reflect  the  activities  of  the  Com- 
pany which  offers  a  comprehen- 
sive contract  packaging  service 
in  Toilet  and  Medicinal  Prepara- 
tions. Enquiries  please  to: 

Anglian  Manufacturing  Chemists, 

33/40  Featherstone  Street. 
London  EC1Y  8RN. 

Telephone:  01-253  0571. 


Telegrams: 
EC1. 


COLLIGATE,  London 
Telex:  LDN.  267391. 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  0DL 

Tel:  01-889  3151/6 


FALCONCRAFT 

PRICE  TICKETS 
CARD  HOLDERS 
SIGNS— INTERIOR 

AND  EXTERIOR 
TICKET  SECTIONS 
SHELF  ENLARGERS 
POSTER  FRAMES 

Send  for  catalogue  to: 

FALCONCRAFT  LTD., 
89/95  HAINAULT  ROAD, 
ROMFORD,  ESSEX 

TEL:  Romford  24621 


Please  mention 
C  &  D  when  replying 
to  advertisements 


Tolley's 

Tax  Tables  1976/77 

Published  within  days  of  the 
chancellor's  budget  speech, 
these  detailed  tables  cover 
all  main  rates  of  income 
tax,  corporation  tax  and 
V.A.T.  and  include  a  sum- 
mary of  the  budget  pro- 
posals. 

Price  90p. 


FOLLOWING  THE  SUCCESSFUL  LAUNCH  OF 

Frusemide 

Arthur  H.  Cox  &  Co.  Ltd 

NOW  INTRODUCE 

Diazepam  (tabs)B.P 

INTO  THEIR  RANGE  OF  GENERICS 

9  Another  high  turnover,  new  generation  generic 

9  Manufactured  and  packed  to  Cox's  stringent 
quality  control  standards 

9  Fast,  reliable  delivery 


From  all  major  wholesalers, 
direct  through  our  represen- 
tatives or  sales  office. 

ARTHUR  H.  COX  &  CO.  LTD.,  93  LEWES  ROAD 
BRIGHTON,  SUSSEX.    BN2  3QJ. 


2mg 

500 

1000 

5mg 

500 

1000 

Omg 

500 
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If  you  want  young  people  to 

buy  your  product,  wfiere 
would  it  pay  you  to  advertise? 


Newspapers 
Magazines 
Cinema 
Local  Radio 
Television 


If  you  ticked  any  of  the  above  boxes 
you  won't  be  getting  the  best  results  for  your 
money. 

Why? 

Because  there's  another  medium  which 
you  probably  haven't  even  considered. 
Radio  Luxembourg. 

Radio  Luxembourg  Cost  -  Effectiveness  against  15-24  year  olds. 


ALL  15-24  ADULTS 

(BASED  ON  £50,000  SPEND) 
%  Cover  Frequency 

CPT 

Newspapers 

82 

5.8 

137p 

Magazines 

62 

4.2 

273p 

Cinema  (5  weeks) 

38 

2.0 

850p 

ILR  (4wks.49-spotTAP) 

40 

18.1 

94p 

ITV-Lancashire 

61. 

1.8 

636p 

ITV-South 

56 

1.8 

775p 

RADIO  LUXEMBOURG 

28% 

54.0 

43p 

source:  Radio  Luxembourg  Marketing  booklet. 

And  we're  Britain's  only  national  com- 
mercial radio  station. 

If.  however,  you're  still  not  convinced 
then  send  the  coupon  to  Tony  Logie.  Sales 
Director.  Radio  Luxembourg  Ltd..  38  Llertford 
Street,  London.  Wl. 

And  he'll  send  you  our  marketing  booklet 
crammed  with  facts  and  figures. 

It  could  be  the  best . 
9p  you've  ever  spent. 


Britain's  only  national 
commercial  radio  station. 


As  the  chart  shows,  it  costs  far  less 
to  reach  young  people  by  advertising  with  us 
than  anywhere  else. 

For  example,  we're  nearly  20  times  more 
cost  effective  than  cinema. 

And  over  twice  as  cost  effective  as  local 
radio. 

This  is  because  81%  of  our  listeners  are 
under  35  years  of  age. 
52  %  are  15-24. 


Please  send  me  your  208  marketing 
booklet. 

Name  


Position- 


Company  name  - 
Address  


CD2 


